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2  COPIER  X - H 


October  3>  1955 


TWO-MONTH  SCHEDULE  OF  PLAYS  ON  GOODYEAR -ALCOA 
SUNDAY  NIGHT  DRAMATIC  SERIES  IS  ANNOUNCED 


All  Are  'Originals1  By  Noted  TV  Writers 

Producer  Herbert  Brodkin  has  already  selected  the  teleplays 
he  will  present  during  the  first  two  months  of  the  new  Goodyear-Alcoa 
Sunday  night  dramatic  series  on  NBC -TV. 

The  plays  are  all  original  dramatizations,  the  majority  of 
them  by  television's  foremost  writers. 

The  series  will  start  Sunday,  Oct.  9  (9-10  p.m.,  EDT)  with 
GOODYEAR  PLAYHOUSE  presenting  the  initial  drama,  "The  Expendable 
House,"  with  John  Cassavetes,  Paul  Hartman  and  Glenda  Farrell.  The 
premiere  production  of  ALCOA  HOUR,  alternating  in  the  time  spot  with 
"Goodyear,"  will  be  on  Sunday,  Oct.  16.  It  will  mark  the  American  TV 
debut  of  English  actress  Ann  Todd  who  will  star  in  "The  Black  Wings." 

The  teleplays  will  be  presented  in  the  following  order: 

Sunday,  Oct,  9:  GOODYEAR  PLAYHOUSE,  "The  Expendable  House," 

by  Reginald  Rose . 

Sunday,  Oct.  16:  ALCOA  HOUR,  "The  Black  Wings,"  by  Joseph 

Schull. 

Sunday,  Oct.  23:  GOODYEAR  PLAYHOUSE,  "A  Business  Proposition," 

by  John  Vlahos. 

(more ) 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 
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2  -  'Goodyear-Alcoa * 

Sunday,  Oct,  30 ■ 

Sunday,  Nov,  6: 

Sunday,  Nov.  13: 

Sunday,  Nov,  20: 

Sunday,  Nov,  27: 

Sunday,  Dec.  4: 

Sunday,  Dec,  11; 


ALCOA  HOUR,  "The  Small  Servant, "  by  Sam 
Abelow  and  Robert  Cenedella. 

GOODYEAR  PLAYHOUSE,  "Risk,"  by  A1  Geto. 
(No  "ALCOA  HOUR"  this  date,  time-spot 
to  be  filled  by  AM  NBC  "Project  20" 
program) 

GOODYEAR  PLAYHOUSE,  "The  Trees,"  by 
Jerome  Ross. 

ALCOA  HOUR,  "Thunder  in  Washington, "  by 
David  Davidson. 

GOODYEAR  PLAYHOUSE,  untitled  script 
starring  Gertrude  Berg. 

ALCOA  HOUR,  "A  Tongue  of  Silver, "  by 
Michael  Dyne. 


NBC-New  York,  10/3/55 


:  \  v'  r:,, 

e  .  -  ■  ..  1  wo :  e 

i  •  ■.  . 

.  ■ 

i  •  .  , 

•  ■  ■  ’  '  J  * 

( ;.  i.-  ;  .5  0*1^ 


. 

.  .. 


05  .  voh  ,  \  ..  fiiJO 


•  "  .  .  300.0 

ascH  .  '-'OioL 

,  v .  •  jv:l  _ 

Xd  "  ti9VXi:a.  lo  .  •  it  A00 


•  ■  .  .  •  ..... 


.  >tiyp.  !.  O’.Tfi  IM 


- o - 


V.  ,0/.  t  .'ItcY  v;  • 


COLOR  TELEVISION  NEWS 


'THANK  HUE  FOR  A  LOVELY  SERIES'  IS  OPINION  OF  FANS 
WATCHING  COLORCASTS  OF  BASEBALL  CLASSIC  ON  NBC 

"It's  alive." 

"Sure  looks  natural." 

"Better  than  I  expected." 

"The  longer  I  look,  the  more  I  like  it," 

These  were  some  of  the  comments  of  the  many  people  who 
caught  a  glimpse  of  NBC-TV’s  colorcasts  of  the  1955  World  Series  at 
the  RCA  Exhibition  Hall  in  New  York's  Rockefeller  Center. 

Many  men  expressed  the  view  that  watching  the  game  in  color 
is  the  next  best  thing  to  actually  being  at  the  park.  Several  said 
the  green  grass  was  the  chief  reason  for  this  feeling.  A  Long  Island 
resident  stated  he  found  it  easier  to  follow  the  ball  in  play  on  a 
color  receiver  than  on  his  black-and-white  screen  at  home. 

The  crowd  around  the  two  color  sets  was  predominantly 
male.  A  Scarsdale,  N.Y.,  woman  who  meandered  in  said  she  came  not  to 
see  the  game  but  only  to  view  the  pretty  tints,  and  added  that  color 
television  was  truly  remarkable.  A  New  Jersey  man  said  he  was  very 
impressed  and  that  color  TV  far  exceeded  his  expectations.  An 
enthusiastic  Brooklyn  couple  disclosed  they  had  been  planning  to 
purchase  a  new  black-and-white  set,  but  now  had  decided  to  buy  a 
color  set  instead. 

(more) 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
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*  Thank  Hue  For  A  Lovely  Series » 


Compliments  for  color  television  were  by  no  means  limited 
to  New  York  City  viewers.  Plaudits  were  also  heard  from  all  around 
the  country ,  where  96  NBC  affiliated  stations  carried  the  World 
Series  in  compatible  color.  Many  department  stores,  hotels  and 
restaurants  installed  color  receivers.  Ib  was  estimated  that 
1,500.000  people  would  see  some  part  of  the  baseball  classic  in  color. 

Viewers  in  Washington,  D.C.,  are  seeing  the  series  tele¬ 
casts  via  WRC-TV,  President  William  O'Connor  of  Southern  Whole 
salers „  the  RCA  distributor  for  the  area,  reports  that  30  color  sets 
were  sold  by  retailers  during  the  three  weeks  preceding  the  series. 

RCA  color  receivers  have  been  bought  and  installed  in  all  parts  of 
the  nation's  capital,  from  the  Willard  Hotel  in  downtown  Washington  to 
George  Merrill's  Pizza  House  in  the  Southeastern  part  of  the  city. 

Merrill  reported  that  customers  who  came  in  for  pizza 
lunch,  expecting  to  stay  a  few  innings  to  watch  the  second  game, 
stayed  and  ate  pizza  for  nine  innings.  One  pizza  lover  remarked, 

"This  is  better  than  Yankee  Stadium  ---  you  can  only  get  hot  dogs 
there . " 

Series  colorcasts  played  to  capacity  crowds  in  Chicago  and 
Philadelphia,  A  Chicago  viewer  at  the  Merchandise  Mart  enthused  over 
the  natural  color.  A  Philadelphia  fan  at  the  WPTZ  studio  found  two 
big  advantages  --  he  said  he  could  see  the  ball  breaking  over  home 
plate  better  on  color,  and  color  shows  up  the  different  teams' 
uniforms  better  so  one  can  tell  the  difference  between  the  first 
baseman  and  a  runner  taking  a  lead, 

(more ) 
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3  -  'Thank  Hue  For  A  Lovely  Series' 


A  Cleveland  restaurant  owner  said  he  bought  a  color  set 
only  a  few  days  before  the  series  started  and  added:  '‘Those  RCA 
service  people  sure  got  here  in  a  hurry  to  hook  it  up  for  me. 

It's  great.  I've  taken  out  the  black-and-white  set." 

In  Los  Angeles,  the  manager  of  the  television  division 
of  a  large  department  store  described  the  reaction  of  the  public 
to  the  colorcasts  as  "completely  fantastic."  A  Los  Angeles  sports 
writer  wrote  that  "Televising  the  World  Series  in  color  is  like 
lining  a  triple  down  the  left-field  foul  line.  It’s  an  exciting 
extra-base  hit." 

The  overall  hookup  of  stations  televising  the  World 
Series  numbers  188  in  the  United  States  and  10  in  Canada.  An 
average  audience  of  33>000,000  viewers  is  seeing  each  game. 


NBC-New  York,  10/3/5 
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COLOR  TELEVISION  NEWS 


"*  A  SERVICE  OF 


NBC  COLOR  TELECAST  SCHEDULE 
(Oct.  9  -  15) 


Sunday,  Oct,  9 

7:30-9:00  p.m.,  EDT  --  SHOW  BIZ,  the  second  of  the  new  Sunday  night 
Color  Spread  Spectaculars.  With  Art  Linkletter  as  host  of 
the  series  and  Groucho  Marx  as  "grand  marshal"  of  "Show  Biz" 

--  presenting  the  highlights  of  53  years  of  theatre.  Guest 
stars  include  Rosemary  Clooney,  Dennis  Day,  Paul  Gilbert,  Phil 
Harris,  Beatrice  Kay,  Buster  Keaton,  Eartha  Kitt  and  Bert  Lahr, 
Monday,  Oct.  10 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Tuesday,  Oct.  11 

11:00-12:00  Noon,  NYT  --  On  HOME  --  All  "live"  portions  of  the 
program  will  originate  from  the  Cleveland  (Ohio)  Mall  and  w i 3. 1 
be  colorcast.  Cleveland  housing  projects  and  views  of  the 
city’s  vast  park  system  will  be  shown.  Nat  Howard,  editor 
of  Cleveland  News,  will  be  special  guest. 

5:30-6:00  p.m.,  NYT  HOWDY  DOODY.  In  addition  to  the  regular 
show,  there  will  be  a  color  pickup  from  the  Mall  in  Cleveland, 
Ohio,  with  a  demonstration  of  camping  and  scouting  techniques 
used  by  Boy  Scouts  and  Girl  Scouts  in  Cleveland's  system  of 
parks,  "Emerald  Necklace." 

(more ) 
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'NBC  Color  Telecast  Schedule' 


Wednesday,  Oct,  12 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Thursday,  Oct,  13 

5:30-6:00  p.m.,  NYT  —  HOWDY  DOODY. 

Friday,  Oct.  14 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY.  The  show  will  include  a  pickup 
from  the  stadium  at  East  Lansing,  Mich.,  showing  a  preview 
of  Saturday's  football  game  between  Notre  Dame  and  Michigan 
State . 

Saturday,  Oct,  15 

2:45-5:30  p.m.,  NYT  (Approx.)  --  NCAA  FOOTBALL  GAME  --  Notre 
Dame  versus  Michigan  State  at  East  Lansing,  Mich, 

- o - 


NBC  -  New  York,  10/3/55 
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NBC -TV  NEWS 


CREDITS  FOR  'THE  BIG  SURPRISE'  ON  NBC -TV 

« _ _ _ 


VC  VC 

VC  VC 

TIME: 

Saturdays,  7:30  to  8  p.m,,  EDT , 

starting  Oct.  8,  1955. 

ORIGINATION: 

New  York. 

FORMAT: 

Quiz  show,  featuring  questions  on 

hobbies,  hometown,  friends  and 

other  facts  concerning  con¬ 
testants.  Top  prize  is  $100,000. 

Members  of  the  "at -home”  audience 

may  share  in  prizes  if  chosen  by 

an  IBM  electronic  "brain," 

MASTER  OF  CEREMONIES: 

Jack  Barry. 

PACKAGED  BY: 

Louis  G.  Cowan,  Inc. 

PERSONAL  SUPERVISION  OF: 

Harry  Fleischman,  president,  and 

Steven  R.  Carlin,  vice  president 

of  Louis  G.  Cowan,  Inc. 

PRODUCER-DIRECTOR: 

David  Lowe . 

SPONSORS: 

The  Speidel  Co.  and  the  Purex  Co., 

on  an  alternating  week  basis. 

AGENCIES: 

Sullivan,  Stauffer,  Colwell  and 

Bayles  for  Speidel;  Weiss  and 

Geller  for  Purex. 

NBC  PRESS  CONTACT: 

Colleen  Hoefer,  N ew  York. 

- o - 
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NBC  RADIO  NEWS 


CREDITS  FOR  'COLLEGE  QUIZ  BOWL'  ON  NBC  RADIO 


TIME : 


FORMAT: 


MODERATOR: 

ORIGINATED  AND 
PRODUCED  BY: 

DIRECTOR: 

WRITER: 

ASSISTANT  PRODUCER: 
RETURN  DATE: 

ORIGINAL  STARTING  DATE: 
ORIGINATION: 


NBC  PRESS  REPRESENTATIVE , 
NEW  YORK: 


NBC  Radio ,  Wednesdays,  8:30  to 
8:55  p.m.,  EDT . 

Two  college  teams,  each  with 
four  students,  compete  in  a 
long-distance  quiz.  The 
winning  college  each  week 
receives  a  $500  cash  award 
to  be  used  for  any  campus 
scholarship  or  fund  of  its 
choosing,  and  returns  the 
following  week  to  oppose  the 
next  challenger.  Losing  team 
members  receive  wrist  watches. 

Allen  Ludden. 

John  Moses  and  Don  Reid. 

Ken  MacGregor. 

Nancy  Fobes. 

Bettie  Wysor. 

Sept.  28,  1955. 

Oct.  10,  1953. 

Three  different  points.  Moder¬ 
ator  is  in  New  York  and 
competing  teams  broadcast 
from  their  own  campuses. 

Bob  Goldwater. 

NBC -New  York,  10/3/55 
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NBC -TV  NEVIS 


CREDITS  FOR 

TIME : 

FORMAT : 

STARS : 


PRODUCER: 

ASSOCIATE  PRODUCER: 
DIRECTORS : 

WRITERS : 

SCRIPT  SUPERVISOR: 
CASTING  DIRECTOR: 
MUSIC  DIRECTOR: 
COSTUMES: 

SET  DIRECTOR: 

UNIT  MANAGER: 
SPONSOR: 

ADVERTISING  AGENCY: 
ORIGINATION: 

NBC  PRESS  CONTACT: 


'GOODYEAR  PLAYHOUSE'  ON  NBC -TV 

NBC -TV,  alternate  Sundays. 
Starting  Sunday,  Oct.  9> 

9  to  10  p.m.,  EDT. 

Full-hour  teleplays  ranging 
from  dramas  to  musicals. 
Performers  famed  in  Hollywood, 
on  Broadway  and  on  tele¬ 
vision,  with  supporting 
players  of  note. 

Herbert  Brodkin 
Philip  Barry,  Jr. 

Dan  Petrie,  Robert  Mulligan, 
Sidney  Lumet,  Ralph  Nelson, 
others . 

Various 

Herbert  Hirshman 
Joan  MacDonald 
Glenn  Osser 
John  Boxer 
Jim  Russell 
Milton  Myers 

Goodyear  Tire  and  Rubber  Co. 
Young  and  Rub i cam 
New  York 

George  Norford,  New  York 
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TELEVISION  IN  RUSSIA 
By  Irving  R.  Levine 

NBC  News  Correspondent  in  the  U.S.S.R. 


Mr.  Levine  is  the  only  representative  of  an 
American  network  with  permanent  accreditation  to  the 
Soviet  Union.  He  recently  sent  back  this  word  - 
picture  of  television  in  Russia  today. 


The  big  news  right  now  in  Soviet  television  is  a  mark-down 
in  the  price  of  TV  sets.  Twelve-inch  sets  have  been  marked  down  from 
3,000  rubles  (at  the  official  rate  of  4  rubles  to  the  dollar,  3,000 
rubles  equals  $750)  to  2,300  rubles  ($575)* 

This  seems  to  reflect  the  apparent  fact  that  TV  sets  have 
finally  gotten  into  mass  production  in  the  U.S.S.R.  It’s  estimated 
by  Western  embassy  sources,  which  keep  track  of  such  things,  that 
there  are  now  800,000  TV  sets  in  the  U.S.S.R.  with  at  least  half  of 
them  in  Moscow. 

TV  sets  still  are  enough  of  a  novelty  that  crowds  gather  in 
front  of  department  store  windows  whiph  carry  TV  sets  and  special 
radio-TV  stores  to  gape  at  sets.  There  are  only  table  models  sold 
in  the  Soviet  Union,  no  console  models.  The  largest  screen  size  is 
17-inches.  Most  frequent  are  12-inch  and  6-inch.  Most  sets  have  a 

(more ) 
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carved  glass  in  front  of  the  actual  screen  which  serves  to  magnify 
(and  distort)  the  image.  On  Sundays,  crowds  constantly  mill  around 
in  front  of  the  TV  set  windows  of  the  G.U.M.  Department  Store  in 
Red  Square  across  from  the  Kremlin. 

In  certain  sections  of  Moscow  you  see  the  "skyline 
silhouette"  of  television  aerials  which  is  so  common  in  the  United 
States.  But  in  traveling  around  the  Soviet  Union,  I  found  that 
outside  of  Moscow  a  TV  set  still  is  a  rarity,  limited  largely  to 
workers'  clubs  (called  frequently  "palaces  of  culture  and  rest")  -- 
a  sort  of  counterpart  of  the  bar-and-grill  stage  of  television  in  the 
early  days  of  the  industry  in  the  U.S.A. 

I  have  seen  no  television  sets  in  visits  to  workers' 
apartments  and  farm  homes  in  my  10,000  mile  trip  through  the  U.S.S.R. 

The  average  workers'  wage  in  the  U.S.S.R.  is  about  750 
rubles  per  month  so  that  television  sets  are  a  real  luxury  even  if 
plentiful  and  available. 

At  the  moment,  there  are  regular  telecasts  in  Moscow,  Kiev, 
Leningrad,  Riga,  Kharkov  and  Kalinin.  New  stations  are  being  built 
or  may  now  be  completed  in  Baku,  Tashkent,  Minsk,  and  Sverdlovsk. 

The  prices  of  other  sets,  besides  the  12-inch  mentioned  at 
the  outset,  run  as  follows: 

17-inch  "Temp"  (meaning  Tempo)  set  with  a  wood-finished 
plastic  case  has  been  marked  down  from  3,400  rubles  to 
2,700  rubles  (at  four  to  one  that  makes  the  current  price 
$675). 

6-inch  screen  set  costs  about  1,600  rubles  or  $400. 


(more ) 


\rl.r.fr  . 

■  ,  .  .  i  "  •  ,  '  1 

.nxl.tio'i/i  j.iiJ  {no'll  asoios  vim.p2  beH 
snH\->ia"  silt  9©e  i.ro^  wooroM  lo.  snol3o©a  nluXiso  nl 
JascMnU  ©da  nl  noflimoo  •..  oI.gX*i©b  nolal  •  ctl9UOf{XXB 

■  ■  I  •  - 

f.’I  ,  ,  B  WOO 

--  £  . 

:.y  nt  mXeXv9i9j  lb  sgiscta  IXjbcg-ftntf-i-G'i  sxiX  -u-,crte$nuoo  lo  to  os  c 


■  ■  ■  noJtSlv  n  n  :  o\ 

9ril  fisxronrtcf  qi’iJ  9Xlm  OOGtO£  ^  nl  8 ©mod  iotbI  brm  aXnomtojsqs 
•.  J:  ;  ,  ‘  ■  1  ■•.[■  •••  .  •  -  •• 

no  £e  tveXscf  isrlcf  oc  rid  . 

'  L  LU  . 

"  ^wooeoM  nl  etoaoeXsd  t  .&  ©iod-1  t  dnemora  oritf 

■  Hi  ,  . 

vox  9  bm  tJtenlM  tta93lri8al  tioisf  .  , 

:awoIIc  l  aB  ni;‘f  tto«Xuo  «vrid 

bodslrtil-b  •:  w  s  ri  tiw  to’:  (oqms.T  ninirra)  "qnKV  doni-YX 
dXdtn  OO^t£  moil  nwob  b^isni  n$9d  aarf  bm  £;  iq 
QOfrxq  inorijjo  ©ril  soMbai  itadt  ©no  o$  nx/ol  ia)  aeXdi/  ,. 

.  (e?a$ 

•  OOiifj:  lO  cSXclLTX  OOD  t  X  •  lUOOB  Btfsoo  X9C  XIBBYOd 
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12-inch  models  which  differ  only  slightly  in  price  and 
design  are  named  "Zenit"  (Zenith),  "Sever"  (North),  and 
"Avangard"  (Advance  Guard). 

As  you  know,  all  sets  are  manufactured  by  the  government 
plants  and  sold  in  government  stores  at  government -set  prices. 

Programs  lean  heavily  toward  what  we  would  call  special 
events,  and  what  the  Soviets  like  to  call  "cultural  events."  This 
includes  direct,  live  pickups  of  operas,  plays,  ballets  and  musical 
shows . 

I  should  mention  here  that  in  Moscow  there  are  only  four 
hours  of  programming  each  day,  with  the  exception  of  Sunday  when 
there  are  11  hours.  Weekday  programs  in  Moscow  usually  begin  at 
7:30  p.m.  Sunday  programs  begin  at  noon  and  are  heavy  on  sports  and 
special  events.  Outside  of  Moscow,  provincial  cities  broadcast  TV 
programs  only  three  or  four  times  a  week  for  a  couple  of  hours,  with 
the  exception  of  Leningrad  which  follows  pretty  much  the  same  schedule 
as  Moscow. 

There  is  experimental  work  in  color  telecasting.  The 
Soviets  use  a  "non-compatible"  system  but  technicians  are  experi¬ 
menting  with  a  "compatible"  system  so  that  color  programs  can  be 
received  in  black-and-white  on  present  sets. 

Incidentally,  many  of  the  TV  technicians,  as  is  true  of 
radio  technicians  and  engineers,  are  women.  In  fact,  the  person  who 
handled  my  broadcasts  over  the  facilities  of  Radio  Moscow  is  a 
Russian  woman. 

Children’s  programs  consist  of  animated  cartoons  three 
days  a  week.  However,  like  all  Soviet  movies,  these  contain  a  message 

(more) 
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of  Communist  import.  For  instance,  I  recently  saw  movies  entitled 
"Good  Morning,"  in  which  the  morals  were:  work  hard;  women  can  do  the 
same  job  as  men;  education  pays  off;  and,  squeal  on  the  boss  if  he 
isn’t  doing  a  good  job. 

About  half  the  time  on  television  is  taken  up  by  movies, 
many  of  them  very  old.  There  are  TV  critics  in  Russia  too.  Not  long 
ago,  in  an  issue  of  the  publication,  "Soviet  Culture,"  a  writer 
complained:  "...The  television  screen  is  fairly  often  filled  with 

boredom.  Replayed  movies  and  tiresome,  hackneyed  concerts  —  that's 
all  television  presents  to  hundreds  of  thousands  of  spectators." 

There  is  a  news  program  every  night.  It  consists  of  an 
announcer  (Soviet  television  does  not  seem  to  have  created  any 
"personalities"  in  the  sense  of  U.S*  television)  reading  news,  and  of 
newsfilm  when  available.  There  are  few  regular  programs  besides  the 
news,  the  "Story  Lady,"  and  a  weekly  "Book  Shelf,"  reviewing  books, 
and  "Map  of  the  World"  on  international  affairs  from  the  Soviet 
viewpoint . 
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NBC -TV  NEWS 


MAYOR  TO  PROCLAIM  ’HOME'  WEEK  IN  CLEVELAND 

Mayor  Anthony  S.  Celebrezze  of  Cleveland,  Ohio, 
will  proclaim  the  week  of  Oct.  10  as  "'Home’  Week"  in 
that  city. 

"Home"  will  originate  from  various  locations  in 
Cleveland  during  this  week  (Oct.  10-14,  Monday  through 
Friday,  11  a.m.  to  12  noon,  EDT)  and  will  highlight 
the  city’s  industries,  its  cultural,  health  and  city 
planning  programs. 

A  special  proclamation  will  be  issued  by  Mayor 
Celebrezze  immediately  following  the  telecast  of  "Home" 
at  12  noon  on  Tuesday,  Oct.  11,  at  the  Cleveland  Mall. 
The  network  program,  originating  from  the  Mall  on  this 
day,  will  be  telecast  in  color  as  well  as  in  black  and 
white . 

- o - 


NBC -New  York,  10/3/55 


2VKn.fl  VT-  '  .'1M 


YOAJiVI TO  HI  MS  51  V/  'SMCW  Mli.JXtf?  OT  fIOYA.4 

voi:riO  tbricl9V9lO  lo  essontfsIeO  .2  v;frofiinA  rjc o \;je i  1 
ni  "AoeW  1  9moH,M  ns  01  .  IdO  lo  >i3©w  erti  misloo'iq  Iliv/ 

isrfi 

buoJL'ibv  monl  9itenl3±'xo  Iliw 
•  iritf  vsono.  •  £-01  .  tfoO)  3l99W  fiirid  ilevs 

IriailrfS'./i  Iliv/  ijfiB  ( i'aa  tnoon  si  oi  .m.s  II  <. vstlnH 
Yiio  Lm  riilscrf  Kt&tu$luQ  aJi  KBel'idzubn±  e 1  \:J  lo  srftf 

.  emsiso'iq  gn  h  nslq 

•xc%£M  id  bousvl  od  II  w  aoJ .•JjBmflloo'iq  I ..a"  A 
" onto.:'  To  dejsoolsd  srit  ^i/iv.'ollo I  -3  si  .o  .."!nl  osso'idsleO 
.Ilrri  feruBlavelO  oiid  Jjo  tII  .  ioO  sfceswT  no  noon 
aid!  no  Il.oii  odd  wo^T  gnidsnigino  S’.^'rooaq  Anowdsn  orfT 
bne  >L  old  ni  as  II:v/  an  nolo  a  ni  dajsoolsd  scf  Iliw  \^&b 

.  edlriv; 


o 


i  Cv .  e\0 1  t  :-I'i  j Y  w o  A~  OaH 


NBC -TV  NEWS 


ROY  ROGERS*  AND  DALE  EVANS* 

BIOGRAPHIES  SOON  OPP  PRESS 

A  biography  of  Roy  Rogers  and  his  wife  and  co-star. 

Dale  Evans,  will  be  published  by  the  McGraw-Hill  Pub¬ 
lishing  Company  Monday,  Oct.  10.  Written  by  Elise  Miller 
Davis  and  titled  "The  Answer  Is  God,"  the  book  deals  with 
the  Rogers'  tragedies  and  problems  through  the  years,  and 
their  ultimate  solace  through  religion. 

Mrs.  Davis,  a  well  known  magazine  writer,  spent 
considerable  time  with  Roy  and  Dale  at  home  and  on  tour 
in  order  to  write  this  inspirational  story  of  their  life 
together. 

Another  biography  of  Roy  Rogers  will  be  released  in 
November  by  the  Julian  Messner  Publishing  Company.  The 
book,  two  years  in  the  writing,  was  authored  by  Prank 
Rasky,  editor  of  Canada's  Liberty  Magazine. 

"The  Roy  Rogers  Show"  is  presented  on  NBC -TV, 

Sundays  at  6:30  p.m.,  EDT. 

- o - 

TITLE  CHANGE: 

PLAYWRIGHTS  *56  is  the  title  of  the  new  drama  series  which 
will  start  on  NBC -TV  Tuesday,  Oct.  4  (9:30-10:30  p.m.,  EDT),  with  Free1 
Coe  as  producer.  The  series  was  formerly  titled  PONTIAC'S  "Playwright 
Hour."  The  Tuesday  premiere  will  star  Paul  Douglas,  Nina  Poch, 

Albert  Dekker,  Walter  Abel  and  Conrad  Nagel  in  Philip  Wylie* s  "The 
Answer. " 

- o - 
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TRADE  NEWS 


A  SERVICE  OF 


CAST,  CREDITS,  SCENE  SYNOPSIS  AND  SONGS  FOR  ’SHOW  BIZ,’ 
COLOR  SPECTACULAR  ON  NBC-TV  SUNDAY,  OCT.  9,  7:30-9  P.M.,  EDT 


CAST 

(Starring  Groucho  Marx  as  Grand  Marshal,  and  (alphabeti¬ 
cally)  Rosemary  Clooney,  Dennis  Day,  Paul  Gilbert,  Beatrice  Kay, 
Buster  Keaton,  Eartha  Kitt,  Bert  Lahr  and  Melinda  Marx,  Art 
Linkletter  is  host  for  the  entire  "Color  Spread"  series  of  Sunday 
night  Spectaculars.) 

GROUCHO  MARX:  As  himself;  also  as  a  medicine  man;  a  "Dutch" 


comic;  as  a  collegian,  comedians  of  the  20's;  as 


leading  man  of  the  period;  and  as  narrator 


throughout  the  show. 

ART  LINKLETTER:  The  host;  as  himself;  as  an  Irish  stage-hand; 


as  a  Broadway  pitchman;  as  an  early  radio  an¬ 


nouncer. 


BEATRICE  KAY: 


As  Eva  Tanguay;  as  Texas  Guinan;  as  herself  in  a 


contemporary  rhythm  and  blues  number. 


BUSTER  KEATON: 


As  himself  in  an  early  vaudeville  act 


(more ) 


Who  is  TODAY’S  "girl  in  the  gray  flannel  suit?" 
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'Show  Biz' 


DENNIS  DAY: 

BERT  LAHR: 

EARTHA  KITT: 

ROSEMARY  CLOONEY: 
PAUL  GILBERT: 

MELINDA  MARX: 


As  a  song-plugger  of  the  early  1900's;  as  Harry 
Lauder;  as  a  contemporary  GI;  as  a  recording  star. 
As  a  comedy  cop  of  the  World  War  I  period. 

As  a  torch  singer  and  Charleston-shimmy-Black 
Bottom  dancer  of  the  20' s. 

As  a  World  War  II  USO  singer. 

Star  of  audience  participation  sketch  of  the 

30' s. 

Singing  a  duet  with  her  father  (Groucho). 


SCENE  SYNOPSIS 

ACT  I 

Scene  I  --  Theatrical  dressing  room. 

Scene  II  --  Vaudeville  stage  set. 

Scene  III  --  1905  Medicine  show  wagon. 

Scene  IV  --  Interior  of  "Bottle  Koenig's,  Melodeon  and  Pleasure 

Palace. " 

Scene  V  --  Hammerstein * s  Victoria. 

(a)  Exterior;  (b)  Interior 
Song:  "I  Don't  Care"  --  Kay. 

Scene  VI  —  Vaudeville  stage  set  for  magician. 

Scene  VII  --  Song:  "Oh,  How  That  Woman  Could  Cook"  --  Marx. 
Scene  VIII--  (a)  Exterior  of  Nickleodeon;  (b)  Interior  of 

Nickleodeon. 

Scene  IX  --  Song  plugger  at  piano. 


(more) 
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'Show  Biz' 


ACT  I  (CONT'D) 


3  - 

Scene 


Scene 

Scene 

Scene 


Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 

Scene 


IX  --  Songs:  "Let  Me  Call  You  Sweetheart,"  "Daisybelle, " 

"Get  Out  and  Get  Under,"  "Hello,  Frisco,  Hello," 
"Come  Josephine  in  My  Flying  Machine,"  "I  Didn't 
Raise  My  Boy  to  Be  a  Soldier,"  "Over  There"  and 
"Pack  Up  Your  Troubles"  --  Day. 

X  --  Street  scene. 

XI  --  (a)  Exterior  of  actors'  agents  office;  (b)  Interior 

of  same  office. 

XII  --  Interior  of  a  burlesque  theatre. 

ACT  II 

I  --  Open  book  set. 

II  --  (a)  Exterior  of  speakeasy;  (b)  Interior  of  speakeasy. 

Music:  "Something  to  Remember  You  By"  --  Kitt. 

III  --  Broadway. 

IV  --  Main  Street  anywhere. 

V  --  Exterior  of  movie  theatre. 

VI  -  Interior  of  a  Broadway  theatre. 

Song:  "I  Love  a  Lassie"  --  Day, 

VII  --  Dream  boat. 

Song:  "Parade  of  the  Nations"  --  Marx. 

VIII--  Street  outside  a  stagedoor. 

IX  --  Main  street. 

X  --  Interior  of  an  American  home  of  the  30' s, 

XI  --  A  beach, 

XII  --  Bedroom  of  a  home, 

XIII--  Radio  studio. 


(more ) 
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ACT  II  (CQNT'D) 

Scene  XIV  --  The  study  of  a  home. 

Scene  XV  —  Exterior  of  movie  theatre. 

Scene  XVI  —  Book  set. 

Scene  XVII--  Interior  army  barracks. 

Song:  "This  Is  the  Army,  Mr,  Jones"  — 


Scene  I 
Scene  II 
Scene  III  -- 
Scene  IV  -- 

Scene  V 
Scene  VI 
Scene  VII  -- 
Scene  VIII— 

Scene  IX  -- 
Scene  X 
Scene  XI 

Scene  XII  -- 

Scene  XIII— 


ACT  III 

Book  set. 

Exterior  army  camp. 

Main  street  at  night. 

(a)  Exterior  of  Broadway  theatre;  (b)  Interior  of 
theatre. 

Song:  "The  Jerk  Song"  —  Day,  Gilbert. 

Exterior  of  movie  theatre. 

Inside  a  saloon. 

Living-room  of  a  home. 

Closeup  of  Groucho  and  Melinda  Marx. 

Song:  "You're  Just  in  Love"  —  both  Marxes, 

Closeup  of  Groucho  and  kids  in  space  outfits. 

Interior  of  NBC-TV  studio. 

Another  shot  of  same  studio. 

Song:  "You'll  Never  Walk  Alone"  --  Day. 

NBC-TV  color  studio  in  Burbank,  Calif. 

Song:  "No  Business  Like  Showbusiness"  --  Entire  cast. 

Book  set. 

*  *  * 


(more ) 
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PRODUCTION  CREDITS 

PRODUCED  AND  STAGED  BY  --  Ernest  D.  Glucksman 

DIRECTOR  --  Richard  McDonough 

MUSICAL  DIRECTOR  --  Gordon  Jenkins 

CHOREOGRAPHER  --  Tony  Charmoli 

ASSOCIATE  PRODUCER  --  Howard  Ross 

COSTUME  DESIGNER  --  Grady  Hunt 

SET  DESIGNER  --  Bill  Martin 

WRITER  --  Ken  Englund  from  the  book,  "Show  Biz,"  by  Abel  Green  and 
the  late  Joe  Laurie,  Jr. 

ASSOCIATE  DIRECTOR  --  Roy  Montgomery 

SPONSORS  AND  AGENCIES  --  Sunbeam  Corp.,  through  Perrin-Paus  Co. 

of  Chicago;  U.S.  Rubber  Co.,  through 
Fletcher  D.  Richards,  Inc,,  of  New  York; 
Maybelline  Co.,  through  Gordon  Best  and  Co. 
of  Chicago. 
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SINGER,  COLUMNIST  AND  EDITOR  ARE  NAMED  AS  JUDGES 
FOR  'CYRANO'  CONTEST  ON  'TODAY'  SHOW 


A  singer,  a  syndicated  columnist  and  a  magazine  editor  have 
been  selected  as  judges  for  the  "Cyrano  de  Bergerac"  contest  on 
NBC -TV's  TODAY  show. 

Dorothy  Sarnoff,  who  has  appeared  in  the  Broadway  hit  "The 
King  and  I";  Alice  Hughes,  whose  column,  "A  Woman's  New  York,"  is 
syndicated  nationally;  and  June  Herman,  editor  of  Scholastic  Roto 
Magazine,  will  announce  the  winners  to  the  "Today"  show's  "Cyrano 
de  Bergerac"  contest  on  Friday,  Oct.  14. 

/ 

To  be  eligible  for  one  of  the  four  RCA  24"  color  television 
sets  offered  as  prizes,  contestants  must  add  25  words  or  less  to  this 
statement:  "I  want  to  see  'Cyrano  de  Bergerac'  in  color  on  NBC-TV, 

Oct.  17  because..."  The  writers  of  the  four  best  letters  will  receive 
the  awards.  All  entries  must  be  postmarked  no  later  than  midnight 
Friday,  Oct.  7,  and  sent  to  TODAY  CONTEST,  Box  471,  Radio  City  Station, 
New  York  19,  N.Y. 

The  "Producers'  Showcase"  presentation  of  "Cyrano  de 
Bergerac"  starring  Jose  Ferrer  and  Claire  Bloom,  will  be  colorcast 
on  NBC-TV,  Monday,  Oct.  17,  8-9:30  p.m,,  EDT. 

- o - 


Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 
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WHO  IS  "TODAY’S”  GIRL  IN  THE  GRAY  FLANNEL  SUIT? 

Statistics  can  be  as  dull  as  dishwater  except 
when  they  take  this  form:  "bust,  34-2-;  waist,  22; 
hips,  35." 

And  that  form  represents  the  vital  statistics 
of  TODAY’S  "girl  in  the  gray  flannel  suit/'  who 
will  display  her  talents  as  a  member  of  NBC-TV’s 
"Today"  show  beginning  Monday,  Oct.  17.  ("Today" 
is  telecast  Mondays  through  Fridays  from  7  to  9  a.m., 
EDT. ) 


Who  is  TODAY’S  "girl  in  the  gray  flannel 
suit?" 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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‘THE  GREAT  GILDERSLEEVE '  RETURNS  TO  NBC  RADIO 


The  frantic,  romantic,  water  commissioner  of  Summerfield  - 
THE  GREAT  GILDERSLEEVE  --  will  return  to  the  NBC  Radio  network  in  a 
new  weekly,  half-hour  series  beginning  Thursday,  Oct,  6,  8:05-8:30 
p.m.,  EDT. 

Willard  Waterman  stars  as  Throckmorton  P.  Gildersleeve , 
aided  --  and  sometimes  hindered  --by  kin  and  friends,  played  by  the 
returning  cast  of  supporting  players.  Walter  Tetley  will  appear  as 
Leroy  and  Marylee  Robb  as  Marjorie,  Gildy's  nephew  and  niece, 
respectively.  Lillian  Randolph  is  Birdie,  the  irrepressible  family 
c  ook . 

Other  cast  members  include  Richard  Le  Grande  as  Peavy, 
Earle  Ross  as  Judge  Hooker,  Arthur  G.  Bryan  as  Floyd  Munson,  Ken 
Christy  as  Chief  Gates,  Alice  Backes  as  Mary  Easton,  Barbara  Eiler 
as  Irene  Henshaw,  Stan  Farrar  as  Mayor  Terwilliger,  George  Niese  as 
Dr.  Olson  and  Gloria  Holliday  as  Bessie.  Virgil  Reimer  is  the 
director.  John  Elliotte  and  Andy  White  are  the  writers.  Musical 
compositions  are  by  Jack  Meakin.  Don  Rickies  announces. 
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PERRY  COMO  WILL  HONOR  WINNER  OF  NEA'S  SECOND 
"LITTLE  PEOPLE’S  CHRISTMAS  COLORING  CONTEST" 

Perry  Como  and  the  NEA  newspaper  syndicate  will  give  a 
talented  youngster  a  day  to  remember  Saturday,  Dec,  17* 

The  NBC -TV  star  will  be  host,  during  THE  PERRY  COMO 
SHOW  (8  p.m,,  EDT),  to  the  winner  of  NEA’s  second  annual  "Little 
People's  Christmas  Coloring  Contest,"  as  the  climax  to  a  competition 
to  be  conducted  in  NEA  member  newspapers. 

The  contest  will  he  held  in  more  than  300  cities.  In 
each  city,  for  any  four-day  period  between  Nov.  26  and  Dec,  10, 
the  participating  newspaper  will  publish  four  drawings.  Children 
up  to  and  including  the  age  of  10  are  eligible  to  submit  their 
colorings  of  these  drawings.  The  newspaper  will  select  two  winners 
and  send  the  entries  to  NEA  headquarters  in  Cleveland,  where  a 
panel  of  top  cartoonists  will  select  the  winning  entry. 

The  winner,  and  one  parent,  will  be  flown  to  New  York 
for  a  weekend  of  sightseeing,  including  a  tour  of  Radio  City  and 
NBC  studios.  Perry  Como  will  award  a  plaque,  an  album  of  his 
records,  and  gifts  from  the  sponsors  of  "The  Perry  Como  Show"  to 
the  winner. 
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BOB  HAMILTON  TRIO,  NOTED  DANCING  GROUP, 

SIGNED  FOR  FIVE  ‘COLGATE  VARIETY  HOURS’ 

- 31,  3J» - - - 

4\  4*  4* 

The  Bob  Hamilton  Trio,  dancing  group  which  first  gained 
fame  on  NBC-TV’s  "Your  Show  of  Shows,"  has  been  signed  for  five 
performances  on  THE  COLGATE  VARIETY  HOUR  (N3C-TV,  8  p.m.,  EDT,  three 
out  of  four  Sundays),  Date  for  the  group's  appearance  has  not  been 
set . 

The  trio  joins  Martin  and  Lewis,  balladeer  Harry  Belafonte 
and  the  musical  Alberghetti  family  as  performers  who  will  be  seen  on 
a  regular  basis  on  the  "Variety  Hour."  Belafonte  made  the  first  of 
his  five  scheduled  performances  Sunday,  Oct.  1.  Martin  and  Lewis 
will  be  making  their  third  of  five  appearances  Oct.  30 . 

The  talented  Alberghetti  family  is  set  for  three  more 
performances.  Two  of  the  remaining  spots  are  set  for  Sunday,  Nov.  20, 
a  Thanksgiving  show,  and  Dec.  25,  a  Christmas  program.  The  family 
includes  Momma,  who  --  in  addition  to  classical  talents  --  pounds  out 
a  mean  boogie-woogie  beat;  Poppa,  the  musical  conductor;  Anna  Marie 
and  Carla,  singers,  and  10-year-old  Paul,  who  frequently  leads  the 
show’s  Orchestra  in  novel  arrangements. 
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MAYOR  OP  KANSAS  CITY  DESIGNATES  OCT.  18 
AS  * GARROWAY  DAY*  FOR  'TODAY'  VISIT 

Mayor  H.  Roe  Bartle  of  Kansas  City,  Mo.,  has 
proclaimed  Tuesday,  Oct.  18,  as  "Garroway  Day"  in 
honor  of  the  host  of  NBC-TV's  TODAY  show. 

Dave  Garroway  and  the  entire  staff  of  the 
early  morning  news  and  special  events  program  will 
travel  from  New  York  to  the  "saddle-horse  capital 
of  the  world"  for  a  two-day  program  origination 
Tuesday  and  Wednesday,  Oct.  18  and  19.  The  back¬ 
ground  for  the  show  Oct.  18  will  be  the  spacious 
American  Royal  Arena,  where  the  57th  annual 
American  Royal  Livestock  and  Horse  show  will  be  in 
progress.  On  Oct.  19  the  program  will  emanate  from 
Kansas  City's  Union  Station. 

"Today"  is  telecast  Mondays  through  Fridays, 
from  7  to  9  a.m.,  EDT. 

- o - 
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•DATE  WITH  LIFE, '  NEW  DAYDRAMA  SERIES  OF  STORIES 
ABOUT  PEOPLE  IN  A  SMALL  CITY,  STARTS  OCT.  10 

Barbara  Britton  Star  of  First  Presentation 


A  "new  look"  in  Daydrama  format  will  start  on  NBC -TV  when 
DATE  WITH  LIFE  takes  over  the  time  spot  of  the  current  "Way  of  the 
World"  drama,  starting  Monday,  Oct,  10  ( Mondays -through -Fridays , 
4-4:15  p.m.,  EDT).  The  new  program  will  feature  a  series  of  dramatic 
stories,  each  of  which  will  be  completed  during  a  period  of  four 
to  six  weeks  or  more. 

Barbara  Britton,  film  and  TV  actress,  will  star  in  the 
opening  story,  which  will  run  for  25  episodes.  It  is  concerned  with 
the  problems  of  a  young  woman  who  learns  on  the  eve  of  her  marriage 
that  the  couple  she  had  believed  to  be  her  mother  and  father  were 
foster  parents. 

The  locale  of  all  "Date  with  Life"  stories  will  be  Bay 
City,  a  typical  American  small  city.  Each  drama  will  center  around 
Bay  City  activities  as  interpreted  by  its  daily  newspaper,  the  Bay 

(more ) 
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2  -  ’Date  with  Life’ 


City  News.  Fundamentally,  they  will  be  the  stories  behind  the  local 
news  items . 

Jim  Bradley  (played  by  Logan  ]?ield),  editor  of  the  Bay  City 
News,  will  introduce  each  episode  and  play  an  active  part  in  all  of 
them.  A  theme  of  continuity  in  the  life  of  Bay  City  will  be  created 
in  each  story  by  introducing,  in  minor  roles  during  its  final  two 
weeks  run,  the  characters  who  will  carry  the  major  interest  of  the 
following  story. 

The  day-to-day  developments  during  the  first  week  of  the 
premiere  story,  written  by  Jesse  Sandler,  are:  Monday,  Oct.  10  — 
Laurie  Dayton  (Miss  Britton),  happily  engaged  to  Stephen  Saunders,  is 
unaware  that  her  seriously  ill  mother  insists  that  before  she  dies 
she  must  tell  Laurie  a  secret.  Tuesday,  Oct.  11  --  During  a 
delirious  spell,  Mrs.  Dayton  reveals  a  dreadful  secret  and  Laurie 
sees  all  her  hopes  for  the  future  crumbling.  Wednesday,  Oct.  12  -- 
Laurie  tells  Steve  the  truth  about  herself.  Thursday,  Oct.  13  -- 
Steve's  mother  suggests  the  wedding  be  postponed.  Friday,  Oct,  14  — 
Laurie  and  Steve  start  the  search  for  Laurie's  true  identity. 

"Date  with  Life"  will  be  sponsored  by  the  Borden  Co.,  with 
Young  and  Rubicam  Inc.  as  the  agency.  The  series  will  be  produced 
by  Hollis  Productions  and  directed  by  Fredric  Carr. 
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WHO  IS  "TODAY'S"  GIRL  IN  THE  GRAY  FLANNEL  SUIT? 

Erasmus,  the  15th  Century  philosopher,  once  wrote 
that  "concealed  talent  brings  no  reputation." 

In  deference  to  the  great  Dutch  scholar,  the  pro¬ 
ducers  and  cast  of  NBC-TV's  TODAY  show  agree  they  have 
a  concealed  talent  with  a  reputation.  She's  "The  girl 
in  the  gray  flannel  suit." 

This  gifted  young  miss  was  the  principal  partici¬ 
pant  in  a  television  "first"  during  the  latter  part  of 
last  year.  Who  is  she?  You  can  find  that  out  by 
channelling-in  on  the  "Today"  program  Monday  morning, 
Oct.  17.  ("Today"  is  telecast  Mondays  through  Fridays, 
from  7  to  9  a.m.,  EDT.) 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 
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HAL  KEITH  TO  PRODUCE  'AMERICAN  HERITAGE,' 

FOURTH  'WIDE  WIDE  WORLD'  PROGRAM 

Hal  Keith,  producer  and  director  of  more  than  1,000  NBC 
television  shows  since  he  joined  the  network  in  194-7 >  will  now  turn 
his  talents  to  WIDE  WIDE  WORLD,  it  was  announced  today  by  Executive 
Producer  Barry  Wood,  director  of  Special  Events. 

Keith  will  produce  the  fourth  "Wide  Wide  World"  program  on 
Sunday,  Nov.  27  (4-5:30  p.m.,  EST),  a  program  titled  "American 
Heritage . " 

For  the  past  three  years  Keith  produced  and  directed  "Mr. 
Peepers."  He  directed  the  Bob  Hope  show  for  two  years,  and  he  put  in 
a  broadly  varied  period  of  directing  almost  every  special  event  toward 
which  TV  pointed  its  cameras  --  from  prize  fights  to  symphony 
orchestras . 

Keith,  a  native  of  San  Francisco,  began  work  as  a  copy  boy 
on  the  San  Francisco  News.  He  advanced  to  reporter,  switched  to 
handling  publicity  for  the  San  Francisco  Opera  Ballet,  and  next  had  a 
brief  career  as  a  ballet  dancer.  He  also  put  in  some  time  as  an 
actor. 

Then  he  joined  the  Army,  where  among  other  duties,  he  served 
as  Chief  of  Japanese  Theatre  on  General  MacArthur's  staff.  Three 
years  after  coming  to  NBC  in  1947 >  be  was  recalled  to  the  Army  to 
serve  17  months  during  the  Korean  War.  He  served  in  Washington,  and 
produced  a  weekly  TV  show  called  "Pentagon,  Washington. "  He  returned 
to  NBC  in  1952.  His  credits  include  "Your  Show  of  Shows,"  the 
"Armstrong  Circle  Theatre"  and  "Lights  Out." 

Keith  is  married  to  the  former  Beatrice  Tompkins,  whom  he 
met  while  she  was  a  soloist  with  the  New  York  City  Ballet. 

NBC -New  York,  10/5/55 
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CREDITS  POR  '1976*  ON  NBC -TV 


TIMES 

Sunday,  Oct.  9  (4:30-5:30  p.m.,  EDT ) 

DESCRIPTION: 

A  view  of  the  shape  of  things  to  come 

on  the  occasion  of  the  200th  anni¬ 
versary  of  the  American  republic  21 

years  hence.  The  program  will  show, 

among  other  things,  how  people  will 

live,  the  kind  of  jobs  they’ll  have 

and  what  they’ll  be  able  to  do  with 

their  leisure  time. 

CAST : 

Sid  Caesar,  Nanette  Fabray,  Dave 

Garroway,  Arlene  Francis,  Wally 

Cox,  Eli  Wallach,  Georgiann 

Johnson;  also  Fleet  Adm.  Chester 

W.  Nimitz  and  the  poet  Carl  Sandburg. 

SPONSOR: 

American  Petroleum  Institute 

PRODUCER: 

Ben  Park 

CONSULTANT: 

Victor  Gruen 

ASSOCIATE  PRODUCER: 

Don  Cash 

DIRECTOR: 

Lynwood  King 

WRITER: 

George  Lefferts 

SCENIC  DESIGNER: 

Jan  Scott 

FASHION  CONSULTANT: 

Kitty  D’Alessio 

MUSIC  COMPOSER- 

DIRECTOR: 

A1  Goodman 

POINT  OP  ORIGIN: 

New  York 

- 0 - 
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October  6,  1955 


NBC'S  ROBERT  W.  SARNOPP  ANNOUNCES  NEW  FOUR-POINT  PLAN  FOR  DEVELOPING 
MORE  NETWORK  COMMERCIAL  BUSINESS  ON  STATIONS  IN  SMALLER 
MARKETS  AND  MAKING  MORE  MAJOR  PROGRAMMING 
AVAILABLE  TO  VIEWERS  IN  THESE  AREAS 


A  series  of  plans  to  develop  more  network  commercial 
business  on  affiliated  television  stations  in  smaller  markets  and  to 
provide  these  stations  with  additional  network  programs  was  announced 
today  (Oct.  6)  by  the  National  Broadcasting  Company. 

Details  of  the  four-point  program  for  making  NBC  television 
programs  more  widely  available  on  a  national  basis  were  presented  b^ 
a  team  of  network  executives  headed  by  Robert  W.  Sarnoff,  Executive 
Vice  President  of  NBC. 

Mr.  Sarnoff  said  that  the  action  being  taken  by  NBC  "involves 
another  phase  of  television  development  that  is  just  as  important  as 
the  NBC  program  development.  It  is  designed  to  enlarge  television's 
effectiveness  as  a  national  service,  by  making  more  of  the  outstanding 
network  programs  available  to  stations  which  otherwise  wouldn't  get 
them  --  and  to  people  who  otherwise  couldn't  view  them." 

(more ) 
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2  -  New  Four-Point  Plan 


The  four  elements  of  the  new  plans  include  the  following: 

1.  The  Program  Extension  Plan  (PEP)  which  becomes  effective 
Nov.  1,  1955,  and  which  initially  makes  some  44  stations  in  smaller 
markets  available  to  network  advertisers  at  substantial  savings  in 
cost,  without  any  reduction  in  the  stations'  rates, 

2.  A  new  100-station  minimum  lineup  provision  for 
advertisers  with  programs  in  prime  evening  time,  applicable  to  those 
advertisers  who  do  not  make  their  program  available  to  unordered 
stations  under  the  NBC  Program  Service  Plan,  established  in  Sept.  1954. 

3.  The  addition  of  six  more  outstanding  network  programs  to 
the  Program  Service  Plan,  to  increase  the  programming  available  to  a 
number  of  affiliated  stations  pending  orders  from  the  network 
advertisers . 

4.  Provisions  for  furnishing  non-interconnected  stations 
with  kinescope  prints  of  certain  sponsored  programs  after  these 
prints  have  completed  their  commercial  plays. 

The  new  Program  Extension  Plan  (PEP)  was  described  by  Mr. 
Sarnoff  as  a  forward-looking  innovation  in  network  operations,  with 
important  benefits  to  all  network  advertisers.  The  plan  applies  to 
the  PEP  group  of  44  optional  stations,  and  works  on  the  "dividend" 
principle.  An  advertiser  ordering  stations  in  this  group  whose  rates 
total  a  designated  amount  can  include  in  his  lineup  additional  PEP 
stations  without  charge.  The  more  stations  ordered,  the  more  are  made 
available  without  cost  to  the  advertiser. 

The  "dividend"  values  are  determined  by  the  total  gross 
evening  hour  rate  of  the  PEP  stations  ordered.  The  aggregate  evening 


(more ) 
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3  -  New  Pour-Point  Plan 

hour  rate  of  all  44  PEP  stations  is  $6,325.  An  advertiser  ordering 
about  half  of  this  group  --  stations  whose  evening  hour  rates  total 
$3,000  —  can  include  in  his  lineup,  without  charge,  additional 
stations  of  equal  value  --  a  dividend  of  100%.  An  advertiser  ordering 
as  few  as  25 %  of  the  stations  —  with  evening  hour  rates  totalling 
$1,500  --  can  extend  his  lineup,  without  charge,  to  additional 
stations  with  rates  totalling  $750  —  a  dividend  of  50%. 

The  schedule  of  qualifying  purchases  and  "dividends"  under 

PEP  is: 


Total  Evening  Hour  Rates 
of  PEP  Stations  Ordered 


Dividend  Earned 

(Value  of  Add itional  Stations 

as  %  of  Purchase) 


$1,500  -  $2,249  50% 

$2,250  -  $2,999  75% 

$3,000  -  and  over  100% 

"The  effect  of  this  plan,"  Mr.  Sarnoff  said,  "is  to  bring 
down  the  cost -per-thou3and  of  these  smaller  market  stations  to  about 
the  level  of  the  full  network.  And  with  this  favorable  cost-per- 
thousand,  the  advertiser  gets  the  extra  values  of  exposure  in  these 
markets.  He  gets  better  advertising  support  for  his  national 
distribution,  higher  delivered  audience,  and  a  better  spread  of  his 

program  costs  over  more  circulation. 

"This  plan  is  so  advantageous  for  the  advertiser  that  we  are 

confident  it  will  help  build  network  volume  on  our  affiliates  in 

smaller  markets. 

"And  one  of  the  great  advantages  of  the  plan  to  the 
affiliates  is  that  the  stations’  rates  aren’t  reduced  or  affected  in 

(more ) 


p  :-5l°  :  -  ;.'H  ~  _  ; 


lo  9^jBTC  TCUOrf 

Ir  j  -j  <:v.  dc^c  riu..d  nnlneve  3<v  v;  u\j?.  -  ••  quo-  •  :dd  lo  lX;,d  d uoc^s 

XflfloidXbJbc  *  sg'Xfido  duorf  j  ?:.•  tqisf.a-.L  cirf  ft,'  e/.-rj E g::X  n.c?  —  0  0<££ 
gf  ':i  -b'io  if*.ld'iovbj6  nA  .7001  ';■  j  f> aou.tviu  *  —  ©vXjsv  XxjXJf  3  lo  anoints 

•••  ninave  ridXw  —  artoidoda  odd  lo  ...  3  vfol  ■ 
C.onoidlbJ  3  •  ti.,]'ij3fio  duodd £w  . queni.I  aid  bnodxo  nxSo  •-  tIb 

.  bnoblvlb  js  —  Oc!Y$  snlXXBdod  a 

uoouu  "  ■ .InobXvi  fc "  bus  •xeaxido-mq  grud  IXsjjo  lo  eX/.fbsdoc.  odT 

.  :el  <T~1 


i; ;*i  &nob;:v  M 

Jr.,,  .V  7J  ,  777  dJ iy  >.  ij.b  V7 

 (  Sfid'Vffjl  lQ  ■.  j3£  


•  oJ;,7  rood  vTj.i'ev;-!  bxxoT 
boiobiO  arroldBdC  3  as  lo 


*.oa 

JOOI 


<19 VO  bilB 


00£tX$ 

JcL\23 

000, it 


f  os  el 11  tJbXaa  11  ••■  .  [<  :  • 

dx/ods  03  ano J  '.x  -  ©XXcme  os  ©rid'  lo  bn©  aworid-  *x  sq-  dco  o  odd  iv. 

-xsq-daoo  ©Icte'xoval  si  w  bnA  .:>taowd0fl  XXul  odd  lo  X&vaX  odd 

e-e-Sd  tii  syiunoqxo  lo  cooIbv  arx  ixo  sdd  adeg  isol  d  *pvba  ertd  tbfij3ei/orfd 
X:;ac  i;Jj:.n  odd  *iol  :■  x . qci/a  gniaxd'iovhB  /xoddocf  adsg  sH  ,  c  J 

n&vlieb  lodgld  ^noXdwcfX'idsXb 
.no!  ruo'ij  3  9iofn  'iovo  sdeoo  rnevoiq 

' 

n  '  rJQ  o.v/[o  >M  , .  j.*Ii . . . '  ql  on  J  .  ;  i.  dnoMlooo 

.  ad^d-usm  loXXoma 

LOVba  i 

r:  bodoG  11.3  f.co  leoube'x  aedoi  isnoxdBda  odd  do  rid  al  asdsixma 

( srrom) 


4  -  New  Four-Point  Flan 

any  way.  All  stations  used  by  the  advertiser  under  the  plan  get 
normal  network  compensation  based  on  their  existing  rates.  The  cost 
of  the  stations  used  as  "dividends"  is  borne  solely  by  NBC,  without 
any  contribution  from  the  stations  concerned. 

"For  the  stations,  it's  all  benefit  and  no  disadvantage. 

For  the  advertiser,  it's  more  coverage  and  circulation  at  lower  cost. 
For  NBC,  it’s  wider  program  exposure,  and  an  opportunity  to  sell  more 
small  market  stations.  We  think  it  will  work  well  all  around." 

Hugh  M.  Beville  Jr.,  Director  of  Research  and  Planning  for 
NBC,  pointed  out  that  the  PEP  group  is  equivalent  in  its  unduplicated 
television  circulation  to  the  country’s  fifth  largest  market, 
covering  more  than  1,100,000  TV  sets  as  of  July  1,  1955.  He 
emphasized  a  number  of  reasons  why  the  purchase  of  stations  in  the  PEP 
group  under  the  liberal  dividend  plan  offers  special  values  to  the 
adve rtiser : 

1.  Of  the  44  PEP  stations,  34  have  no  local  TV  competition. 
In  each  of  the  10  remaining  markets,  there  is  competition  from  only 
one  other  TV  station  in  the  community.  As  a  result,  the  advertiser’s 
program  on  these  stations  commands  a  larger  than  usual  share  of  the 
audience.  In  a  one -station  market,  a  program's  rating  is  equivalent 
to  total  sets-in-use. 

2.  The  PEP  markets  are  growing  markets,  with  TV  circulation 
increasing  at  a  much  faster  rate  than  in  mature  television  markets. 

3.  Because  the  PEP  markets  have  not  been  saturated  with  TV 
programming,  they  are  "wide  open"  for  real  impact  from  major  network 
programs . 

(more ) 
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4.  The  addition  of  optional  stations  to  program  lineups 
generally  provides  a  premium  in  additional  delivered  audience  as 
compared  with  the  additional  coverage  obtained.  A  special  Nielsen 
analysis  demonstrates  that  an  advertiser  who  adds  a  large  group  of 
optional  stations  to  a  basic  52-station  lineup  increases  set  coverage 
by  11  per  cent,  but  can  increase  delivered  audience  by  46  per  cent. 

5.  The  PEP  dividends  drastically  reduce  the  cost-per- 
thousand  of  PEP  stations  used,  and  the  more  stations  used  under  the 
plan  the  bigger  the  reduction  in  cost-per-thousand.  This  is 
demonstrated  by  the  following  figures  based  on  full  hour  evening  rates 

PEP  Dividend  Cost  — per —thousand  for 

-  44  PEP  Stations 

None 
50  % 

1% 

100  % 

Mr.  Beville  emphasized  that  many  advertisers  have  sacrificed 
the  special  values  of  extending  their  programming  to  stations  in 
smaller  markets  because  of  the  cost-per-thousand  effects  of  adding 
such  stations.  "By  giving  the  advertiser  such  substantial  reductions 
in  cost-per-thousand,"  he  said,  "PEP  makes  it  possible  for  all  NBC 
advertisers  to  obtain  these  values,  with  a  resulting  strengthening  of 
the  program  schedules  on  the  stations  and  an  improvement  in  their 
position  as  part  of  a  vital  national  television  system." 

Associated  with  PEP  is  a  new  provision  for  a  minimum  100- 
station  lineup  --  including  the  NBC  basic  stations  --  in  orders  for 


(more) 
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programs  in  prime  evening  time  (between  8-11  p.m..  New  York  Time, 
Monday -Friday  and  7-11  p.m..  New  York  Time  Saturdays  and  Sundays). 

In  outlining  this  aspect  of  the  new  plans,  Mr.  Sarnoff 
stated  that  this  provision  does  not  apply  to  programs  made  available 
to  unordered  stations  under  the  Program  Service  Plan.  "This  provision 
is  also  intended  to  make  television  network  programming  more  effective 
on  a  national  basis,"  he  said.  "The  advertiser  who  makes  his  program 
available  under  the  Program  Service  Plan  is  helping  get  wider 
national  exposure  for  the  program  and  is  thus  meeting  the  objective 
of  the  minimum  lineup  requirement." 

Mr.  Sarnoff  pointed  out  that  the  majority  of  NBC  evening 
advertisers  are  already  ordering  100  stations  or  more,  and  that  the 
minority  ordering  less  than  100  stations  in  these  time  periods  will 
have  the  usual  six  months'  protection  to  come  up  to  the  minimum. 
Evening  advertisers  not  making  their  programs  available  to  unordered 
stations  and  failing  to  order  at  least  100  stations  will  have  a 
reduction  in  their  weekly  discounts  as  follows;  less  than  65  stations, 
10  percentage  points;  65-84  stations,  five  percentage  points;  85-99 
stations,  2-1/2  percentage  points. 

In  discussing  this  provision,  Mr,  Sarnoff  emphasized  that 
because  of  the  PEP  dividends  certain  evening  advertisers  will  get  a 
cost  reduction.  He  said:  "We  have  many  evening  advertisers  now 
ordering  well  over  100  stations,  including  a  number  of  stations 
included  in  the  PEP  group.  Some  of  these  advertisers  will  get  a  cost 
reduction,  because  stations  for  which  they  are  now  paying  will  be 
available  to  them  as  dividends.  Other  advertisers  using  some  PEP 
stations  will  be  able  to  increase  their  lineup  without  spending  an 
additional  cent. 


(more ) 
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"The  only  advertisers  who  will  have  any  cost  increase  are 
those  who  have  abnormally  short  lineups  in  the  evening,  and  who  are 
unwilling  to  make  their  programs  available  to  unordered  stations. 

And  by  adding  PEP  stations  even  these  few  advertisers  can  get  the 
additional  coverage  at  a  fraction  of  what  they  would  normally  have  to 
pay." 

The  other  elements  of  the  NBC  plans  relate  to  furnishing 
sponsored  network  programs,  with  commercials  deleted,  to  stations 
not  ordered  for  the  programs  by  the  network  advertiser.  This 
procedure  was  started  under  the  Program  Service  Plan,  established  in 
Sept.  1954. 

During  the  1954-55  broadcast  season  NBC  progressively 
expanded  the  number  of  programs  made  available  on  this  basis.  During 
the  course  of  the  past  season  a  total  of  10  important  network  shows, 
totalling  over  25  hours  of  programming  a  week,  were  furnished  to  a 
number  of  stations  not  ordered  by  the  advertiser.  One  or  more  of 
these  programs  was  carried  by  almost  100  different  unordered  stations. 

NBC  is  now  adding  to  this  list  of  programs  "The  NBC  Matinee 
Theatre,"  which  totals  five  hours  of  programming  a  week;  "The  Colgate 
Variety  Hour,"  "The  Perry  Como  Show,"  the  Sunday  night  "Color  Spread" 
Spectaculars,  "The  Milton  Berle  Show,"  "The  Martha  Raye  Show"  and  the 
Saturday  morning  "Pinky  Lee  Show."  This  brings  the  total  volume  of 
programming  available  to  unordered  stations  to  an  average  of  almost 
35  hours  a  week. 

NBC  is  also  seeking  to  assist  its  non-interconnected 
affiliates  with  additional  network  programming  by  furnishing  them  with 
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kinescope  prints  of  certain  network  sponsored  programs. 

The  network  officials  pointed  out  that  the  problem  here  has 
been  one  of  cost  for  preparing  kinescope  prints.  However,  for  a 
limited  number  of  programs  included  in  the  Program  Service  Plan, 
kinescope  prints  are  available  in  connection  with  commercial  orders 
for  delayed  broadcasts  and  for  non-interconnected  stations.  By 
furnishing  unordered  stations  with  these  prints  after  they  have 
completed  their  commercial  runs,  the  problem  of  cost  for  additional 
prints  is  obviated,  NBC  therefore  plans  to  offer  unordered  non- 
interconnected  stations  prints  of  programs  on  this  basis,  to  the 
extent  that  these  prints  are  available,  at  a  nominal  handling  charge 
of  $5  per  program. 

In  summing  up  the  purposes  and  effects  of  the  Program 
Service  Plan,  Mr.  Sarnoff  said: 

"It  makes  many  popular  network  shows  available  to  many 
viewers  who  otherwise  could  not  enjoy  them, 

"It  gives  stations  in  many  communities  an  opportunity  to 
carry  these  shows,  and  through  them,  to  expand  the  station  audience 
and  television  circulation  in  the  station's  market. 

"It  gives  these  stations  opportunities  for  some  additional 
revenue  from  local  sale  of  the  network  commercial  positions,  wherever 
this  is  possible. 


(more ) 
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"We  believe  that  the  new  sales  policies  we  are  putting  into 
effect  will  encourage  more  advertisers  to  place  their  programs  on 
more  stations.  This,  together  with  the  expanded  Program  Service  Plan, 
should  give  a  forward  impetus  to  our  optional  affiliates  and  to 
television  development  in  the  communities  they  serve,  and  bring  us 
nearer  our  goal  of  providing  a  national  service  of  maximum  scope." 


o 


NBC -New  York,  10/5/53 
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NBC’S  NEW  PROGRAM  EXTENSION  PLAN  ("PEP")  TO  ENABLE  MORE 
THAN  4,000,000  U.S.  VIEWERS  TO  SEE  MAJOR  NBC -TV 
PROGRAMS  HERETOFORE  UNAVAILABLE  TO  THEM 


More  than  4,000,000  viewers  in  the  United  States  will  have 
the  opportunity  to  see  major  NBC  television  programs  heretofore 
unavailable  in  their  communities  as  a  result  of  the  National  Broad¬ 
casting  Company's  new  Program  Extension  Plan,  which  was  announced 
today  by  Robert  W.  Sarnoff,  Executive  Vice  President  of  NBC. 

This  plan,  known  as  "PEP,"  is  one  of  a  series  of  steps 
being  taken  by  NBC  to  make  network  television  programs  available  to 
more  stations  and  more  viewers  throughout  the  country.  Mr.  Sarnoff 
described  these  steps  as  "another  phase  of  television  development 
which  is  just  as  important  as  program  development,  and  is  designed 
to  make  television  more  effective  as  a  national  service," 

In  order  to  provide  a  fully  national  service,  Mr.  Sarnoff 
pointed  out,  the  NBC  television  network  has  entered  into  affiliation 
arrangements  with  stations  which  together  cover  virtually  100  per 
cent  of  all  U.S.  television  sets. 

However,  the  fact  that  a  station  has  a  network  affiliation 
is  no  guarantee  that  it  will  receive  all  of  the  network  programs. 

Most  of  these  programs  are  sponsored,  and  the  advertiser  selects  the 

(more) 
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2  -  "PEP" 


stations  he  wants,  largely  in  terms  of  their  advertising  and  cir¬ 
culation  values.  As  a  result,  many  stations  in  smaller  communities 
have  only  a  limited  amount  of  the  nationally  popular  network 
programs , 

Under  the  steps  developed  by  NBC,  this  problem  is  being 
attacked  on  two  fronts  --  first,  by  special  sales  plans  which  encourage 
the  network  advertisers  to  order  more  of  the  stations  in  smaller 
markets;  and  second,  by  arrangements  to  provide  certain  programs, 
without  commercials,  to  stations  which  have  not  been  ordered  by  the 
sponsor, 

The  nevj  Program  Extension  Plan  (PEP)  which  becomes  effec¬ 
tive  Nov.  1,  is  a  sales  plan  which  offers  substantial  cost  reductions 
to  advertisers  who  extend  their  programming  to  stations  in  smaller 
markets.  PEP  applies  to  44  of  these  stations,  and  works  on  a 
"dividend"  basis.  Under  the  plan,  an  advertiser  buying  a  certain 
number  of  the  PEP  stations  gets  additional  stations  in  the  group  as 
"dividends"  at  no  additional  cost.  NBC  itself  bears  the  cost  of 
furnishing  these  additional  stations.  The  more  PEP  stations  ordered 
by  the  advertiser,  the  more  stations  in  the  group  are  made  available 
to  him  without  charge.  The  result  is  a  large  reduction  in  the  over¬ 
all  cost  of  the  stations  in  this  group,  to  a  point  where  they  become 

very  attractive  advertising  values. 

NBC  expects  that  this  plan  will  encourage  network  advertisers 

to  order  more  stations  in  the  smaller  communities,  so  that  the  viewers 
in  these  communities  will  have  a  greater  amount  and  variety  of 
outstanding  network  shows,  and  the  stations  themselves  can  grow  in 
program  and  economic  strength, 
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3  -  "PEP" 

In  describing  this  phase  of  the  plans,  Mr.  Sarnoff  said: 

"For  the  stations,  it’s  all  benefit  and  no  disadvantage.  For  the 
advertiser,  it’s  more  coverage  and  circulation  at  lower  cost.  For 
NBC,  it's  wider  program  exposure  and  an  opportunity  to  sell  more 
small  market  stations.  We  think  it  will  work  well  all  around,  and 
that  more  of  the  public  will  be  better  served  as  a  result." 

Associated  with  the  PEP  "dividend"  plan  is  a  new 
provision  under  which  100  stations  become  the  minimum  to  be  ordered 
by  advertisers  in  prime  evening  periods.  For  those  programs  now 
being  ordered  on  less  than  100  stations,  this  will  also  extend  the 
network  service  to  more  of  the  national  population. 

In  referring  to  this  provision,  Mr.  Sarnoff  pointed  out 
that  it  does  not  apply  to  programs  which  are  made  available  as  a 
service  to  stations  not  ordered  by  the  advertiser.  He  also  emphasized 
that  NBC  "has  many  evening  advertisers  who  are  ordering  well  over  100 
stations,  including  a  number  of  stations  in  the  PEP  group.  Some  of 
these  advertisers  will  get  a  cost  reduction,  because  stations  for 
which  they  are  now  paying  will  be  available  to  them  as  dividends. 

"Other  evening  advertisers  using  some  PEP  stations  will 
be  able  to  increase  their  lineups  without  spending  an  additional  cent. 

"The  only  advertisers  who  will  have  any  cost  increase  in 
meeting  the  minimum  requirements  are  those  with  below-average  evening 
lineups,  who  are  unwilling  to  make  their  programs  available  to 
unordered  stations.  By  adding  PEP  stations,  even  these  few  advertisers 
can  get  valuable  additional  coverage  at  a  fraction  of  what  they  would 
normally  have  to  pay." 


(more) 
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4  -  "PEP 

The  other  NBC  approach  to  increasing  network  programs  on 
stations  in  smaller  communities  is  through  the  network's  Program 
Service  Plan,  under  which  the  stations  not  used  by  the  sponsor  can 
receive  the  programs  with  commercials  deleted.  During  the  past 
broadcast  season,  10  important  network  shows,  totaling  over  25  hours 
of  programming  a  week,  were  made  available  on  this  basis,  and  were 
carried  by  almost  100  different  stations  which  otherwise  would  not 
have  received  them. 

NBC  is  now  expanding  the  list  of  programs  furnished  under 
this  plan  by  the  addition  of  such  shows  as  "The  NBC  Matinee  Theatre," 
a  series  of  hour  dramas  every  weekday  afternoon;  "The  Colgate  Variety 
Hour,"  "The  Perry  Como  Show,"  the  Sunday  night  "Color  Spread" 
Spectaculars,  "The  Milton  Berle  Show,"  "The  Martha  Raye  Show,"  and 
the  Saturday  morning  "Pinky  Lee  Show." 

This  procedure,  Mr.  Sarnoff  pointed  out,  makes  popular 
network  shows  available  to  a  larger  audience.  It  also  helps  stations 
in  many  communities  improve  their  position  so  that  they  can  become 
more  effective  elements  in  the  country's  television  system. 

In  summarizing  NBC's  new  plans,  Mr.  Sarnoff  said:  VJe 

believe  that  the  sales  policies  we  are  putting  into  effect  will 
encourage  more  advertisers  to  place  their  programs  on  more  stations, 
to  the  ultimate  benefit  of  the  public.  Together  with  the  expanded 
Program  Service  Plan,  this  should  give  a  real  impetus  to  television 
development  in  the  smaller  communities  and  should  bring  us  nearer 
our  goal  of  having  NBC  programs  available  on  a  fully  national  basis 

to  all  the  people  of  the  country." 

(more ) 
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The  stations  included  in  the  NBC  Program  Extension  Plan 
Group,  and  available  to  advertisers  on  the  "dividend"  basis,  are: 


Abilene,  Tex. 

KRBC-TV 

Albany,  Ga. 

W ALB- TV 

Alexandria,  La, 

KALB-TV 

Allentown-Bethlehem- 

Easton,  Pa. 

WLEV-TV 

Asheville,  N.C. 

WISE -TV 

Beaumont,  Tex. 

KBMT 

Billings,  Mont. 

KOOK-TV 

Bismarck,  N,D. 

KFYR-TV 

Bluefield,  W,  Va. 

WHIS-TV 

Boise,  Ida. 

KIDO-TV 

Butte,  Mont. 

KXLF-TV 

Cheyenne,  Wy. 

KFBC-TV 

Colorado  Springs,  Col, 

KRDO-TV 

Corpus  Christi,  Tex. 

KVDO-TV 

Decatur,  Ala. 

WMSL-TV 

Eau  Claire,  Wis. 

WEAU-TV 

Eugene,  Ore. 

KVAL-TV 

Eureka,  Cal. 

KIEM-TV 

Fayetteville,  N.C. 

WFLB-TV 

Ft.  Dodge,  la. 

KQTV 

Ft.  Smith,  Ark. 

KFSA-TV 

Grand  Junction,  Col. 

KFXJ-TV 

Great  Bend,  Kan. 

KCKT-TV 

Hastings,  Neb. 

KHAS-TV 

Idaho  Falls,  Ida. 

KID -TV 

Lake  Charles,  La. 

KPLC-TV 

Kingston-Poughkeepsie,  N.Y. 

WKNY-TV 

Las  Vegas-Henderson 

KIR J- TV 

Lexington,  Ky. 

W LEX -TV 

Lima ,  0 . 

WIMA 

Medford,  Ore. 

KBES-TV 

Minot,  N.D, 

KCJB-TV 

Panama  City,  Fla. 

WJDM-TV 

Parkersburg,  W.  Va. 

WTAP-TV 

Plattsburg-Burlington 

WIRI 

Pueblo,  Col. 

KCSJ-TV 

Rapid  City,  S.D. 

KOTA-TV 

Reno,  Nev. 

KZTV 

Rochester,  Minn. 

KROC-TV 

Roswell,  N.  Mex. 

KSWS-TV 

Springfield,  Ill. 

WICS 

Tucson,  Ariz. 

KVOA-TV 

Yuma,  Ariz. 

KIVA-TV 

Zanesville,  0. 

WHIZ-TV 

o 
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SUMMARY  -  NBC  PROGRAM  SERVICE  PLAN 


I .  Sponsored  Programs  Made  Available  to  Unordered  Stations 


1934-1955  season 


Program 


Number  of  Unordered 
Hours  Per  Week  Stations  Carrying 


TODAY 

HOME 

HOWDY  DOODY 

DING  DONG  SCHOOL 

PI  NICY  LEE  (Monday -Friday) 

NEWS  CARAVAN 
CAESAR'S  HOUR 
GEORGE  GOBEL 
WORLD  OF  MR.  SWEENEY 
MEET  THE  PRESS 

Average  Weekly  Hour 


10:00 

38 

5:00 

51 

2:30 

78 

2:30 

48 

2:30 

71 

1:15 

25 

1:00 

(3  out 

of  4 

wks) 

20 

:  30 

(3  out 

of  4 

wks) 

27 

1:15 

60 

:  30 

64 

1-26: 

:  37 

II.  Additional  Programs  to  be  Made  Available 

1955-1956  Season 


PINKY  LEE  (Saturday) 

*•  30 

To 

be 

offered 

COLGATE  VARIETY  HOUR 

1;00 

To 

be 

offered 

PERRY  COMO 

1:00 

12 

COLOR  SPREAD 

1:30 

(1 

out 

of 

4 

wks) 

To 

be 

offered 

MATINEE 

5:00 

To 

be 

offered 

BERLE/RAYE 

1:00 

(2 

out 

of 

3 

wks) 

To 

be 

0  ffered 

Average  Weekly  Hours  -  8:37 


Average  Total  Weekly  Hours  -  35:14 
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NBC  TRADE  NEWS 


COM PARS I ON  OF  WEEKLY  NBC  COMMERCIAL  HOURS*  ON  OPTIONAL  STATIONS 

MAY  1954  AND  MAY  1955 

(Same  Optional  Stations  Affected  In  Both  Periods) 


Call 


Station 

Letters 

Abilene,  Texas 

KPJBC 

TV 

Albany,  Ga, 

WALB 

TV 

Altoona,  Pa. 

WFBG 

TV 

Amarillo,  Tex. 

KGNC 

TV 

Anchorage,  Alaska 

KEN  I 

TV 

Asheville,  N.  C. 

WISE 

TV 

Augusta,  Ga. 

WJBF 

TV 

Austin,  Tex. 

KTBC 

Bakersfield,  Calif. 

KERO 

TV 

Bangor,  Maine 

WABI 

TV 

Baton  Rouge,  La. 

WBRZ 

TV 

Bay  City,  Mich. 

WNEM 

TV 

Bethlehem,  Pa. 

WLEV 

TV 

Bismarck,  N.  D. 

KFYR 

Boise,  Idaho 

KIDO- 

-TV 

Butte,  Mont, 

KXLF 

TV 

Champaign-Urbana,  Ill. 

WCIA 

Chattanooga,  Tenn. 

WDEF 

TV 

Charleston,  S.  C. 

WUSN 

TV 

Charlotte,  N.  C, 

WBTV 

Chico,  Calif. 

KHSL 

TV 

Colorado  Springs,  Col. 

KRDO 

TV 

Columbia,  S.  C, 

WIS  TV 

Columbia,  Mo. 

KOMU 

TV 

Columbus,  Ga. 

WDAK 

TV 

Des  Moines,  Iowa 

WHO 

Duluth,  Minn. 

KDAL 

Eau  Claire,  Wis. 

WEAU 

Elkhart,  Ind. 

WSJV 

El  Faso,  Texas 

KTSM 

TV 

Eugene,  Ore. 

KVAL 

TV 

Eureka,  Calif. 

KIEM 

TV 

Evansville,  Ind. 

WF'IE 

TV 

Fargo,  N.  D. 

WDAY 

TV 

Hours 

Hours 

Percentage 
Changes  From 

Per  Week 

Per  Week 

May  1954  to 

May  1954 

May  1955 

May  1955 

6:30 

7:30 

/ 15 

2:30 

5:00 

/100 

6:00 

3:00 

-  50 

16:30 

19:15 

/ 17 

:  30 

2:30 

/4Q0 

6:00 

4:30 

-  25 

17:45 

22:00 

/  24 

20:30 

15:00 

-  27 

9:30 

12:30 

/  32 

16:00 

13:00 

-  1§ 

13:45 

11:15 

-  18 

15:30 

18: 00 

/  16 

5:00 

5:00 

0 

3:00 

4:00 

/  33 

7:15 

9:30 

/  31 

3:00 

4:30 

/  50 

11:00 

9  =  15 

-  25 

11:00 

18:15 

/  66 

6:45 

l6  :00 

A  37 

6:00 

3:30 

-  41 

6:00 

6:45 

/ 13 

3:30 

7:00 

/100 

21:45 

21:45 

0 

7  :00 

9:00 

/  29 

12:00 

12:30 

/  4 

29:15 

30:45 

/  5 

2:30 

19  =  15 

/670 

4:00 

7:30 

/  88 

8:15 

16:30 

/100 

20:15 

l6 :00 

-  21 

2:00 

6:45 

/238 

:  30 

3:00 

/500 

13:30 

19:30 

/  44 

13:00 

11:45 

-  10 

^Exclusive  of  TODAY*  HOME*  TONIGHT,  PINKY  LEE 

(more ) 
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2  -  Weekly  NBC  Commercial  Hours 


Station 

Call 

Letters 

Fort  Smith,  Ark. 

KFSA 

TV 

Fort  Wayne,  Ind. 

WKJG 

TV 

Fresno,  Calif. 

KMJ  TV 

Greenville,  N.  C. 

WNCT 

TV 

Greenville,  S.  C. 

WFBC 

TV 

Harrisonburg,  Va. 

WSVA 

TV 

Honolulu,  Hawaii 

KONA 

TV 

Idaho  Fails,  Idaho 

KID  TV 

Jackson,  Miss. 

WLBT 

TV 

Jacksonville,  Fla. 

WJHP 

Johnson  City,  Tenn. 

WJHL 

Kingston,  N.  Y. 

WKNY 

Knoxville,  Tenn. 

WATE 

TV 

La  Cross,  Wis. 

WKBT 

Lafayette,  Ind. 

WFAM 

Lake  Charles,  La. 

KPLC 

TV 

Lima ,  Ohio 

WIMA 

TV 

Little  Rock,  Ark. 

KARK 

TV 

Lubbock,  Texas 

KCBD 

TV 

Macon,  Ga. 

WOKA 

TV 

Medford,  Ore. 

KBES 

Meridian,  Miss. 

WTOK 

TV 

Miami,  Fla. 

WGBS 

TV 

Midland-Odessa,  Tex. 

KMID 

TV 

Minot,  N.  D. 

KCJB 

TV 

Mobile,  Ala. 

WALA 

TV 

Monroe,  La. 

KNOE 

TV 

Muncie,  Ind. 

WLBC 

Orlando,  Fla. 

WDBO 

Panama  City,  Fla. 

WJIM 

Peoria,  Ill. 

WEEK 

Phoenix-Mesa,  Ariz, 

KVAR 

TV 

Pittsburg,  Kans. 

KOAM 

TV 

Pittsburgh,  Pa. 

WENS 

TV 

Portland,  Me. 

WCSH 

TV 

Pueblo,  Col. 

KCSJ 

TV 

Quincy,  Ill. 

WGEM 

TV 

Reading,  Pa. 

WEEU 

TV 

Reno,  Nev. 

KZTV 

Roanoke,  Va. 

WSLS 

TV 

Rochester,  Minn. 

KROC 

TV 

Rockford,  Ill. 

WTVO 

Roswell,  New  Mexico 

KSWS 

TV 

Sacramento,  Calif. 

KCCC 

TV 

San  Angelo,  Texas 

KTXL 

TV 

San  Juan,  Puerto  Rico 

WAPA 

TV 

Santa  Barbara,  Calif. 

KEYT 

TV 

Savannah,  Ga. 

WTOC 

TV 

Shreveport,  La. 

KSLA 

Hours 

Hours 

Percentage 
Change  From 

Per  Week 

Per  Week 

May  1954  to 

May  1954 

May  1955 

May  1955 

7:30 

6:30 

-  14 

20:30 

25:45 

/  26 

22:45 

21:00 

-  8 

6:30 

4:30 

-  31 

19:15 

25:00 

/  30 

4:00 

6:30 

/  63 

16: 45 

11:30 

-  31 

:30 

2:30 

/400 

19:00 

22  :00 

/ 11 

5:00 

21:00 

/320 

10:30 

8:30 

-  19 

:  30 

2:30 

/400 

15:45 

23:30 

/  49 

1:00 

6:00 

/500 

2:30 

1:00 

-  60 

2:30 

7:00 

/iso 

8:00 

5:00 

-  38 

l6 :00 

26:00 

/  63 

17:00 

15:45 

-  7 

10:00 

5:30 

-  45 

7:00 

5:00 

-  29 

8:15 

7:15 

-  12 

8:00 

19:30 

/144 

3:30 

5:00 

/  43 

4:00 

5:00 

/  25 

15:45 

17 : 15 

/  10 

11:30 

11:00 

-  4 

12:00 

10:15 

-  15 

1:00 

5:30 

/450 

2:00 

3:00 

/  50 

23:45 

24:15 

/  2 

28:45 

23:00 

-  20 

7:30 

15:00 

/100 

1:15 

3:15 

/160 

21:15 

26:00 

/  22 

9:00 

9:30 

/  6 

10 : 30 

17:30 

/  67 

6:30 

7:00 

/  8 

5:30 

3:30 

-  36 

28:45 

27:00 

-  6 

7:30 

9:00 

/  20 

17:15 

16:15 

-  6 

3:00 

6:00 

/100 

9:30 

12:45 

/  34 

1:30 

2:30 

/  67 

:  30 

3:30 

/167 

5:15 

9:30 

/  81 

9:30 

7:00 

-  26 

13:45 

17:30 

/  27 

(more ) 
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3  -  Weekly  NBC  Commercial  Hours 


Station 

Call 

Letters 

Hours 

Per  Week 
May  1954 

Hours 

Per  Week 
May  1955 

Sioux  City,  Iowa 

KTIV 

13:15 

19:15 

Sioux  Falls,  S.  D. 

KELO  TV 

15:15 

12:45 

Spokane,  Wash. 

KHQ, 

26:45 

27:30 

Springfield,  Ill. 

WICS 

8:00 

7:45 

Springfield,  Mass. 

WWLP 

23:15 

20 :45 

Springfield,  Mo. 

KYTV 

13:30 

14 :00 

Temple -Waco,  Texas 

KCEN  TV 

12:30 

l6 :00 

Texarkana,  Tex. 

KCMC  TV 

7:30 

6:00 

Tucson,  Ariz. 

KVOA  TV 

13:30 

13:00 

Tyler,  Tex. 

KLTV 

7 : 30 

7:30 

Waterloo,  Iowa 

KWWL  TV 

15:15 

20:00 

Weslaco,  Texas 

KRGV  TV 

6:30 

8:30 

Wheeling,  W.  Va. 

WTRF  TV 

21:30 

24:30 

Wichita,  Kans. 

KEDD 

22:30 

24:15 

Wichita  Falls,  Tex. 

KFDX 

14:30 

19:00 

Wilmington,  N.  C, 

WMFD  TV 

2:00 

8:30 

Winston  Salem,  N.  C. 

WSJS  TV 

26:30 

27:15 

Yakima.  Wash. 

KIMA 

6:00 

5:15 

Zanesville,  Ohio 

WHIZ 

4:00 

5:30 

Percentage 
Changes  From 
May  1954  to 
May  1955 


/ 


/ 

/ 


45 

16 

3 

3 

11 

4 

28 

20 

4 


0 

/  31 
/  30 
/  14 
/  8 

/  37 
/325 
/  3 
-  13 
/  38 


TOTALS : 


102  Optional  1076:15  1254:30 

Stations  (May T 54) 


/1 6/5  fo 


INCREASES:  178:15  more  hours  per  week  in  May  1955  or  l6«5  % 

more  commercial  hours . 
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October  6,  1955 


BETTY  HUTTON  STARS  ON  'CHEVY  SHOW 

Her  Guests  Are  Sophie  Tucker  and  Jimmy  Durante 

<$'{• - V"  V - 

Betty  Hutton,  dynamic  singing  comedienne,  makes  a  rare  tele¬ 
vision  appearance,  Tuesday,  Oct,  25 j  when  she  headlines  on  NBC-TV's 
THE  CHEVY  SHOW  (8  p.m.,  EDT) . 

The  popular  star  of  stage,  nightclubs  and  motion  pictures 
will  be  hostess  to  two  of  showbusiness 1 s  all-time  greats,  Sophie 
Tucker  and  Jimmy  Durante. 

Theme  for  the  full -hour  show  will  follow  closely  Miss 
Hutton's  nightclub  act.  She  will  sing  several  songs  and  join  both  her 
guests  in  specialty  numbers. 

All  three  --  Hutton,  Tucker  and  Durante  --  are  among  the  top 
nightclub  attractions  in  the  nation.  Each,  sometime  during  an  out¬ 
standing  career,  has  headlined  New  York's  famous  showplace,  the 
Palace  Theatre . 

Miss  Hutton's  "Chevy  Show"  will  be  produced  by  Ernest  D. 
Gluclcsman,  who  is  currently  producing  the  NBC -TV  Color  Spectacular 
"Show  Biz"  (Sunday,  Oct.  9).  Sheldon  Leonard,  former  actor,  will 
direct  the  program.  The  choreography  is  by  Rod  Alexander. 

"The  Chevy  Show"  will  originate  from  the  El  Capitan  Theatre 

in  Hollywood. 

- o - - - - 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 
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NBC -TV  NEWS 


LORETTA  YOUNG  GETS  HER  DOCTOR’S  APPROVAL  TO 
RESUME  APPEARING  ON  NBC -TV  SERIES 

Loretta  Young  will  return  to  work  before  the  TV 
cameras  on  Wednesday,  Nov,  16,  so  that  she  can  once 
again  headline  NBC -TV’s  LORETTA  YOUNG  SHOW  (Sundays, 

10  p.m.,  EST). 

Miss  Young  became  ill  last  April  and  underwent 
surgery  for  abdominal  adhesions.  She  has  been  con¬ 
valescing  ever  since  and  has  now  been  advised  by  her 
doctor  that  she  may  resume  work  on  her  popular  tel¬ 
evision  series. 

During  Miss  Young's  absence,  a  number  of  Holly¬ 
wood's  outstanding  personalities  offered  their  as¬ 
sistance  and  substituted  for  her  as  hosts  and 
hostesses  on  the  program.  Miss  Young  herself  selected 
the  teleplays  that  were  presented. 

- o - 

CORRECTION,  PLEASE 

The  Purex  Corp.  Ltd.  will  be  one  of  the  sponsors  of  NBC -TV's 
new  quiz  show,  THE  BIG  SURPRISE,  to  be  seen  on  Saturdays  starting 
Oct.  8  (7:30-8  p.m.,  EDT) .  Previous  releases  incorrectly  listed  the 
firm  as  the  Purex  Co. 

- - o - 
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NBC -TV  NEVIS 


CRUSADE  FOR  FREEDOM  HONORS  EDDIE  FISHER 

Eddie  Fisher,  star  of  "Coke  Time"  on  NBC-TV, 
received  the  Distinguished  Service  Award  of  the 
Crusade  for  Freedom  yesterday  (Oct.  5). 

David  P.  Agnew,  assistant  to  the  president 
of  the  organization,  presented  the  award  to  the 
star  at  the  Century  Theatre,  New  York,  during  a 
rehearsal  for  the  NBC-TV  show.  Crusade  for 
Freedom  sponsors  Radio  Free  Europe  and  Free 
Europe  Press.  The  award  was  made  in  recognition 
of  Fisher's  many  services  to  their  work. 

- o - 


Ride  a  San  Francisco  cable  car  down  the 
Powell  Street  hill  with  the  WIDE  WIDE  WORLD 
live  TV  camera  on  Sunday,  Oct.  l6,  (NBC-TV, 
4-5:30  p.m. ,  EDT) . 
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TELEVISION  NEWS 


October  6,  1955 


EVEN  INTERVIEWS  AND  PICTURE-TAKING  PAIL  TO  REVEAL 
IDENTITY  OP  "TODAY'S"  GIRL  IN  THE  GRAY  FLANNEL  SUIT 

"The  girl  in  the  gray  flannel  suit/'  the  upcoming 
personality  on  NBC - TV ' s  TODAY  show,  slipped  into  New 
York  this  week  and  was  immediately  swept  up  in  a 
wave  of  publicity. 

The  campaign  featured  the  usual  picture-taking 
and  interviews,  but  the  pictures  did  not  reveal  the 
face,  and  the  interviews  are  conducted  with  the  young 
lady's  face  concealed  behind  the  gray  mask. 

The  mask,  however,  will  be  off  on  Monday,  Oct.  17 > 
when  "the  girl  in  the  gray  flannel  suit"  joins 
"Today"  (Mondays  through  Fridays,  7-9  a.m.,  EDT). 

Who  is  TODAY'S  "girl  in  the  gray  flannel 
suit?" 

- o - 
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THIS  GIRL- -CAROL  BRUCE --WILL  BE  HEARD  BUT  NOT  SEEN 
AS  VOICE  OP  HURRICANE  DIANE  ON  ’ CIRCLE  THEATRE' 

* - «  - % 

Carol  Bruce,  who  has  been  secretary,  sales  girl,  model, 

torch  singer  and  actress,  plays  the  most  unusual  role  of  her  real 

or  acting  life  in  "Lost:  $2,000,000,000"  on  ARMSTRONG  CIRCLE  THEATRE 

Tuesday,  Oct,  11  (NBC-TV,  9:30  p.m.,  EDT) . 

"Lost:  $2,000,000,000"  is  a  dramatization  of  the  diary 
of  Hurricane  Diane,  one  of  the  most  destructive  hurricanes  in 
American  history.  Miss  Bruce  is  cast  as  "the  hurricane."  She  will 
be  heard  but  never  seen. 

Her  voice,  heard  to  such  advantage  singing  "My  Bill"  in 
the  stage  revival  of  "Showboat,"  and  which  has  crooned  many  a 
lullaby  to  her  young  daughter  Julie,  will  become  the  voice  of  the 
destructive  Diane,  The  siren  laid  to  waste  whole  sections  in  New 
England,  Its  floods  ravaged  the  city  of  Winsted,  Conn,,  scene  of 
the  "Armstrong  Circle  Theatre"  drama.  It  will  be  the  second  in  the 
series  nick-named  "actuals"  because  the  teleplays  are  based  on  real 
events  that  have  taken  place  in  the  lives  of  real  people . 


Watch  as  Donald  Campbell  tries  to  beat  his  own 
world  speedboat  record  at  Lake  Mead,  Ariz,  on  Oct,  lo. 
WIDE  WIDE  WORLD'S  cameras  will  follow  him  (NBC-TV, 
4-5:30  p.m. ,  EDT) . 
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NBC  TRADE  NEVIS 


'LABOR  MERGER'  IS  DEBATE  ISSUE  ON  'AMERICAN  FORUM' 

The  probable  merger  of  the  American  Federation  of  Labor 
with  the  Congress  of  Industrial  Organizations  will  be  the  subject  of 
a  debate  on  Theodore  Granik's  THE  AMERICAN  FORUM  Sunday ,  Oct,  9 
(time  for  the  program  has  been  moved  up  to  1-1:30  p.m.,  EDT,  in¬ 
stead  of  the  usual  time  of  3 ; 30  p.m.;  and  for  this  week  only  it 
will  be  presented  only  on  NBC-TV). 

Merryle  S.  Rukeyser,  business-finance  columnist  for  the 
New  York  Journal-American,  and  James  B.  Carey,  secretary-treasurer 
of  the  CIO,  will  debate  "The  Labor  Merger  --  Threat  or  Promise?" 
Stephen  McCormick  will  be  the  moderator. 

- o - 


CORRECTION,  PLEASE 

Entries  for  NBC-TV' s  TODAY  contest  must  be  postmarked  no 
later  than  midnight  Friday,  Oct.  7  (not  Oct.  14,  as  incorrectly 
stated  in  release  of  Sept.  30).  To  be  eligible  for  one  of  the 
four  RCA  "Seville"  color  television  sets  offered  as  prizes,  con¬ 
testants  must  add  25  words  or  less  to  the  following  statement. 

"I  want  to  see  'Cyrano  de  Bergerac*  in  color  on  NBC-TV  Oct.  17 

because . . . . . " 

Entries  must  be  sent  to  TODAY  CONTEST,  Box  471 j  Radio 
City  Station,  New  York, 19*  N.Y. 
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TRADE  NEWS 


October  7j  1955 


BEAUTY  AND  INTELLIGENCE:  THOSE  ARE  TWO  SPECIAL  TRAITS 
OF  "GIRL  IN  THE  GRAY  FLANNEL  SUIT"  ON  NBC'S  "TODAY" 

Beauty  is  a  gratuity  of  nature,  intelligence  a 
labor  of  concentration. 

These  two  definitions  can  readily  be  applied  to 
TODAY'S  "girl  in  the  gray  flannel  suit." 

This  talented  young  miss,  who  makes  her  debut  on 
NBC-TV's  "Today"  show  Monday,  Oct.  17,  is  an  inter¬ 
nationally  known  beauty,  and  was  an  honor  student  while 
attending  San  Francisco's  City  College, 

("Today"  is  telecast  Mondays  through  Fridays, 
from  7**9  a.m.,  EDT.) 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 

- o - 
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NBC -TV  NEWS 


CARMEN  MIRANDA'S  LAST  PROFESSIONAL  PERFORMANCE, 

FILMED  WITH  JIMMY  DURANTE,  TO  BE  TELECAST  ON 
•TEXACO  STAR  THEATRE'  SATURDAY,  OCT.  15 

The  late  Carmen  Miranda's  last  professional  per¬ 
formance,  recorded  on  film  by  NBC -TV  cameras,  will  be 
seen  on  TEXACO  STAR  THEATRE  Saturday,  Oct.  15 
(9:30  p.m. ,  EDT) . 

Miss  Miranda  died  suddenly  last  August  shortly 
after  this  program  was  filmed  for  Jimmy  Durante* s  Fall- 
Winter  series. 

On  the  show,  the  Brazilian  entertainer  goes  to  work 
for  Durante  at  his  club.  To  keep  her  working  for  him, 
Jimmy  even  turns  his  apartment  over  to  her  when  she  is 

unable  to  find  one  of  her  own. 

Miss  Miranda  sings  many  of  her  best-known  songs 
and  features,  including  "Delicade."  She  joins  Jimmy 
and  Eddie  Jackson  in  a  special  number,  "Jackson, 

Miranda  and  Durante . " 

Jimmy  and  the  Durante  girls  will  sing  "Durante 's 
Souvenirs. " 

- o - 


Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 
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NBC  TRADE  NEWS 

TAPE  OF  NBC’S  "BIOGRAPHY"  OF  F.  SCOTT  FITZGERALD 
TO  BE  ADDED  TO  AUTHOR’S  MEMENTOS  AT  PRINCETON 

Princeton  University  will  soon  receive  an  NBC  News  tape 
recording  of  the  BIOGRAPHY  IN  SOUND  on  the  late  F.  Scott  Fitzgerald 
(originally  broadcast  on  NBC  Radio,  June  28  and  repeated  Sept.  20). 

Alexander  P.  Clark,  curator  of  Manuscripts  of  the 
Princeton  University  Library  at  Princeton,  N.J.j  made  his  request  for 
the  tape  through  Harold  Ober  who  was  Fitzgerald’s  literary  agent. 

The  Princeton  Library  contains  all  of  Fitzgerald's  original 
manuscripts,  including  letters  which  have  been  contributed  by  the 
author's  family  and  friends. 

- o - 

HAROLD  E.  STASSEN  ON  'YOUTH  WANTS  TO  KNOW'  PROGRAM 

Harold  E.  Stassen,  special  assistant  to  the  President, 
will  be  the  guest  on  Theodore  Granik's  YOUTH  WANTS  TO  KNOW  program 
Sunday,  Oct.  9  (NBC-TV  network,  including  V/RCA -TV ,  2:30-3  p.m.,  EDT)  . 

He  will  be  questioned  by  a  group  of  Washington  area 
teen-agers,  whose  participation  in  the  program  was  arranged  by  the 
National  Public  Relations  Division  of  the  American  Legion.  The 
program  will  originate  in  Washington.  Stephen  McCormick  will  be  the 

moderator . 


NBC -New  York,  10/7/55 
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TRADE  NEWS 


October  10,  1955 

FLEXIBILITY,  EXCITEMENT  AND  PRESTIGE  ARE 
KEYNOTES  OF  NBC'S  NEW  SALES  STRUCTURE 

Plan  Designed  to  Provide  More  Advertisers 
With  Greater  Selling  Power 

The  National  Broadcasting  Company  has  built  a  new  sales 
structure  based  on  greater  flexibility,  excitement  and  prestige  -- 
all  designed  to  provide  more  advertisers  with  greater  selling  power 
in  meeting  the  challenge  of  an  expanding  economy.  The  new  sales 
design  is  showcased  in  four  new  programs  of  unusual  significance  to 
advertisers . 

"Color  Spread11  combines  the  concepts  of  the  Spectacular  and 
the  "magazine"  show  to  allow  smaller  advertisers  to  use  the  impact 
of  a  big  90-minute  evening  show  and  larger  advertisers  to  spread 
their  effort  for  seasonal  and  cumulative  effect. 

"Wide  Wide  World"  offers  advertisers  the  chance  to  build 
up  the  pleasure -prestige  of  their  product  by  associating  it  with  the 
excitement  of  a  90-minute  Sunday  afternoon  "family  trip"  to  the 
far-flung  places  Americans  most  want  to  see. 

"NBC  Matinee  Theatre"  increases  the  efficiency  and  impact 

of  daytime  television  by  extending  the  "magazine"  concept  to  a  five- 

days-a-week,  hour-long  color  drama  with  the  theatrical  quality  found 

only  on  Broadway  and  in  nighttime  television. 

(more ) 
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i .1.  i , 


2  -  Sales  Structure 


"Project  20"  offers  the  advertiser  an  opportunity  to 
surround  his  product  with  prestige,  dignity  and  the  excitement  of 
great  events  by  sponsoring  a  series  which  dramatizes  the  most  vital 

forces  and  faults  of  the  Twentieth  Century. 

NBC  is  thus  extending  the  flexibility  of  its  "magazine 
shows,  the  excitement  of  its  Spectaculars  and  the  prestige  of  its 
telementaries  throughout  the  schedule.  This  progress  is  part  of  the 
network’s  continuing  effort  to  adapt  the  power  of  television  to  new 
selling  concepts  and  to  changing  economic  trends.  Under  the 
management  team  of  Sylvester  L.  Weaver  Jr.,  President  of  NBC,  and 
Robert  W.  Sarnoff,  Executive  Vice  President,  the  network  is  moving 
along  three  major  lines  of  advancement  this  season: 

Greater  Flexibility:  NBC  is  increasing  the  number  of 
multiple -sponsorship  shows  during  the  coming  season  to  a  point  where 
they  account  for  over  half  of  the  entire  schedule.  These  include 
the  participating  "magazine"  programs  "Today,"  "Tonight"  and  "Home," 
whose  success  set  off  the  industry-wide  trend  toward  multiple - 
sponsorship.  They  also  include  such  new  programs  as  the  "Perry  Como 
Show"  with  five  sponsors  and  the  "NBC  Matinee  Theatre,"  which  may 
have  as  many  as  eight  advertisers  on  a  single  show.  This  greater 
sales  flexibility  is  designed  to  make  the  selling  power  of  tele¬ 
vision  available  to  a  wider  range  of  advertisers  for  a  wider  range 
of  uses  in  an  era  of  rapid  expansion  and  growing  competition.  It 
permits  moderate  budget  advertisers,  for  example,  to  benefit  from  the 
impact  of  television.  Or  again,  it  permits  larger-budget  advertisers 
to  spread  their  effort  for  the  cumulative  audience  or  to  concentrate 


(more ) 
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3  -  Sales  Structure 


it  for  a  few  advertising  explosions.  One  result  of  this  expansion 
of  multiple -sponsorship  has  been  to  increase  the  number  of  NBC -TV 
advertisers  by  more  than  25  per  cent  within  two  years  --  from  153  to 
192. 

Greater  Excitement:  NBC  is  stepping  up  both  its  special 
programming  and  its  color  programming.  This  season  the  network  will 
present  more  than  75  big  special  shows,  including  Spectaculars, 
first -run  films,  operas,  and  one-shot  telementaries .  At  the  same 
time,  the  network  will  broadcast  nearly  five  times  as  many  hours  of 
color  as  it  carried  last  season.  This  expansion  of  special  and  color 
programming  will  increase  the  impact  and  efficiency  of  TV  advertising 
and  adapt  it  to  the  growing  trend  toward  self-service  and  self¬ 
selection.  Big  color  shows  work  on  both  the  consumer  and  on  the 
distribution  chain.  They  generate  excitement  in  the  home  and  in  the 
press  and  in  this  way  create  a  powerful  vehicle  for  pre-selling  the 
consumer.  They  likewise  stimulate  unusual  interest  among  whole - 
salers ,  jobbers,  salesmen  and  retailers  and  thus  carry  the  advertising 
campaign  throughout  the  chain  of  distribution.  The  NBC  Spectaculars 
have  proved  to  be  such  potent  movers  of  goods  that  all  four  series 
were  virtually  sold  out  weeks  before  the  season  got  underway. 

Greater  Prestige:  NBC  will  present  a  vastly  expanded 
schedule  of  information  programs  this  season,  including  the  new 
"Project  20"  series  and  weekly  "Wide  Wide  World"  programs,  as  well  as 
a  score  of  telementaries.  Among  major  cultural  features  are  a 
series  of  great  dramas  presented  by  Maurice  Javans  on  the  Hallmark 
Hall  of  Fame"  and  a  series  of  operas  on  the  "NBC  Opera  Theatre."  In 

(more ) 


' 


"i onO  . anolaolqxo  sniaittavba  wai  s  *xol  c 

■ 

•:  £21  moil  -  -  ?fi ss^  owl  nXrmw  ineo  noq  .  r  nell  eao-t  yd  riooll  lev? 

.SS 


'  •'  &  sli  r:  7 c- J  qv  gn.tqqsla  s±  OSH  :  Irfomo 
XI  Iw  liowlsn  srfi  no  soar.  aiiiiT  .afanimjs'tsoaq  no:.o-  acil  r.»nc  "t  t  nunfiTC^o*: 
t g ‘a o3 £ ij ru'j o" o 9C{C  sni'XuXoni  t sworia  It;i:.->aqo  :;T  njsiii  sriorn  01x909*; 

.  .  .  '  .  '  •  '  J  .  ' 

V  1 1  J  ■ 

lof.oo  bnn  Iuxosqa  lo  noir.njiiqxa  airiT  .  emeses  Ike  I  l  olnx-o  rs 
:  >n  Is  bnf  .  •  ton!  • .  ilmm 

~  'i  X  s  3  om  sol  visa -lisa  btjswol  bneri?  gnlwo-iz  &ci$  ol  d v  ,?.bs 
odd  no  bus  i9riu;anoo  srii  rfioef  no  sliot?  awoil'.  •in loo  .ncilool; 

'  ni  dnemalioxs  9isian98  ^adl 

• 

ini  Iswaynw  s  isl  mi  .  aiw  emuai 

•  tail  •sv..'«  si :  *  tori;  bn.s  eisl.:*  ons  o  v,  >li  .  .  tso  ..•.f. 

.no  .'3  ■ 


eai  iOi.  mol  U.. ’3  dvciJ  abooy  lo  aisvcm  insioq  low .  od  ocr  Oovoiq  svj 
,^£vo::o ban  log  nor-; or.  oil 3  9*101  od  ajlsow  Ino  blot.  i:  ijJoj.v  vs 
bobncQ.rc  \.i  •  n;v  dnoaen  ;  i  liw  DS'M  ;  03  c Ice,!  is  01O 

v  O:  -  idi:  3 J  i  n  :  tr:c  ■  :•  0?.  . td-.  sj.  si;.-,'"  .  n;  •_':!•  r.ftclrn  -•  Tobrrf 
as  How  s-  t  o:;;i  ngoiq  "JbXiuV:  obiW  obi V’"  \,riov  bnc  ssj.'iso  ”01  .‘jofcoT 

i.  ■•*.•  :";.j  »  ■•■;;. .  ■  • 

nc  ."nova  ©oiii/fiM  y,ci  balaeasiq  csnisib  l£9ig  lo  eoli 
lO  OQW"  arli  no  aaiaqo  lo.  cslise  9  l  IX j 


(  COlOm) 


4  -  Sales  Structure 


addition,  NBC  is  encouraging  all  shows  to  take  part  in  its  expanded 
program  of  "Enlightenment  Through  Exposure,"  which  is  designed  to 
Increase  the  cultural  content  of  the  entire  schedule.  With  these 
and  other  efforts,  the  network  is  broadening  the  uses  of  television 
to  include  institutional  advertising  and  broad  public  relations  as 
well  as  direct  selling.  This  kind  of  service  is  being  sought 
increasingly,  not  only  by  end-product  manufacturers,  but  by  primary 
producers  and  service  organizations  as  well. 

These  developments  are  all  in  keeping  with  Mr,  Weaver’s 
concept  of  television,  especially  color  TV,  as  a  major  new  force  in 
America’s  incentive  system, 

Mr.  Weaver  has  described  television  as  the  only  selling 
medium  powerful  enough  to  cope  with  the  massive  expansion  of 
production  which  is  foreseen  in  the  coming  era  of  automation  and 
atomic  energy.  "Color  television  will  take  people  out  into  the  wide, 
wide  world,"  he  said  recently,  "With  a  compelling  force,  it  will 
show  people  the  present  as  they  never  have  seen  it  and  a  future 
they  will  be  eager  to  achieve  ...  We  at  NBC  are  preparing  for  this 
new  era  of  selling.  We  are  developing  concepts  which  allow  more 
advertisers  to  get  into  television  and  we  are  developing  techniques 
for  selling  in  depth.  Further,  we  are  convinced  that  American 
industry  needs  something  more  than  product  selling  in  these  times. 

We  believe  there  is  an  impelling  need  for  American  business  to 
speak  more  convincingly  to  the  ever  more  sophisticated  masses  of 

workers,  farmers  and  professionals." 

These  ideas  are  reflected  throughout  the  new  NBC  schedule, 
and  especially  in  four  of  the  major  new  programming  ideas  of  the 


season: 
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5  -  Sales  Structure 


"Color  Spread"  —  Up  to  this  Pall,  programs  like  "Color 
Spread,"  the  new  Sunday  night  Spectacular,  were  available  only  to 
advertising  giants  who  spend  several  million  dollars  a  year  on  tele¬ 
vision  alone.  But,  by  uniting  the  concepts  of  the  "magazine"  show 
and  the  Spectacular,  "Color  Spread"  opens  big-time  color  TV  to  adver¬ 
tisers  with  much  smaller  budgets.  An  advertiser  may  buy  as  little 
as  one  out  of  six  commercial  positions  on  a  single  show,  or  he  may 
buy  all  six  positions  on  as  many  shows  as  he  likes.  As  a  result 
of  this  flexibility,  participants  on  "Color  Spread,"  range  all  the 
way  from  Maybelline  to  U.S,  Rubber.  This  same  flexibility  is  carried 
over  into  the  scheduling  of  the  13  shows,  which  are  placed  to  hit  all 
the  important  merchandising  dates  of  the  year,  including  those  pre¬ 
ceding  Thanksgiving,  Christmas,  Easter,  Mother's  Day  and  graduation. 
"This  new  concept  means  that  the  smaller  advertiser  can  use  the 
biggest,  most  realistic  advertising  force  of  our  time,"  Mr.  Sarnoff 
said  recently.  "And  the  larger  advertiser  can  buy  more  color 
frequency.  Both  can  now  fill  the  requests  of  dealers  and 
distributors  for  something  big,  different  and  spectacular." 

"Wide  Wide  World"  —  Americans  will  be  shown  the  exciting 
places,  people  and  things  they  have  always  wanted  to  see,  when  "Wide 
Wide  World"  takes  them  out  for  a  wide-ranging,  free-wheeling 
excursion  each  Sunday  afternoon.  The  series  opens  with  "A  Sunday  in 
Autumn,"  Oct.  l6,  when  75  cameras  will  take  viewers  on  a  tour 
encompassing  a  cable  car  trip  in  San  Francisco,  a  view  of  Grand 
Canyon,  a  speedboat  ride  on  Lake  Mead,  the  Rockettes  in  the  Radio 
City  Music  Hall  in  New  York,  the  Dallas  State  Pair,  fishing  boats  at 

(more ) 
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6  -  Sales  Structure 


Gloucester,  Mass.,  and  a  number  of  other  spots  around  the  country. 

One  hour  of  the  90-minute  show  has  been  bought  by  three  General 
Motors  Divisions:  United  Motors,  AC  Spark  Plug  and  Guide  Lamp.  For 
the  viewer,  'Wide  Wide  World'  is  an  exciting,  unpredictable  90-minute 
viewing  adventure  that  he  can't  afford  to  miss,"  Mr.  Sarnoff  says. 

"For  the  advertiser  it  means  a  chance  to  become  part  of  a  series 
which  is  unrivalled  in  scope  and  freshness  of  appeal,  which  is  bound 
to  be  associated  in  the  viewer's  mind  with  the  greatest  enjoyment  and 
pleasure,  and  which  will  offer  increased  stature  and  dignity  to  the 
product . " 

"NBC  Matinee  Theatre"  —  One  of  the  most  revolutionary  new 
ideas  of  the  season  is  the  "NBC  Matinee  Theatre,"  an  hour-long 
dramatic  show  which  will  be  presented  in  color  five  days  a  week, 

Mondays  through  Fridays.  "Matinee"  is  the  first  daytime  program  in 
television  history  to  offer  Broadway-quality  drama  presented  by 
leading  stars,  producers  and  writers.  Mr.  Sarnoff  has  described  the 
program  as  "a  national  theatre  which  will  bring  into  American  homes 
the  kind  of  theatre  now  limited  to  nighttime  television  viewers  and 
theatre-goers  in  large  cities."  From  the  commercial  standpoint,  'NBC 
Matinee  Theatre"  extends  sales  flexibility  still  further  by  providing 
eight  commercial  positions  a  day,  each  of  them  90  seconds  in  length. 
These  positions  are  sold  individually  or  in  groups  of  two  positions 
a  day  which  provides  a  full  three  minutes  of  commercial  time,  or  the 
equivalent  of  a  15-minute  show  sponsorship.  "Matinee"  is  thus  designed 
to  reach  bigger  daytime  audiences  with  maximum  impact  and  maximum 


efficiency. 


(more ) 
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"Project  20"  —  Great  forces  of  the  Twentieth  Century, 
from  Communism  to  nuclear  energy,  will  parade  across  the  screen  in 
"Project  20,"  one  of  the  most  ambitious  undertakings  in  television 
history.  The  series  is  sponsored  by  the  Pontiac  Division  of  the 
General  Motors  Corp.  and  will  be  on  the  air  at  intervals  of  about 
once  a  month  starting  in  November,  in  prime  evening  time  to  be  pre¬ 
empted  by  NBC.  Mr.  Sarncff  has  described  "Project  20"  as  a  pioneer 
series  in  a  new  kind  of  TV  programming  and  TV  advertising.  "In  the 
future  we  will  see  more  and  more  American  businesses  sponsoring  great 
programs  of  information  and  culture,"  he  said.  "With  these  programs, 
business  will  demonstrate  its  far-sightedness  and  its  sense  of 
responsibility  for  public  enlightenment."  Among  the  productions 
scheduled  for  the  series  are  "Nightmare  in  Red,"  a  study  of  the  rise 
of  Russian  Communism;  "The  Jazz  Age,"  a  reconstruction  of  the 
1920s;  "The  Rise  and  Pall  of  a  Dictator,"  the  story  of  Adolf  Hitler; 
"Austria,"  a  long  look  at  the  Austrian  nation  as  it  regains  its 
sovereignty;  and  a  repeat  performance  of  "Three,  Two,  One  Zero, 
the  history  of  nuclear  energy. 

- o - 
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A  SERVICE 


NEWS 


October  10,  1955 


SET  YOUR  SIGHTS  ON  'TODAY'  SHOW  FOR  IDENTITY 
OF  'THE  GIRL  IN  THE  GRAY  FLANNEL  SUIT' 

Rarely  is  marksmanship  an  accomplishment  at¬ 
tributed  to  a  young  and  attractive  television  person¬ 
ality. 

But  for  the  record,  and  purposes  of  identification, 
TODAY'S  "Girl  in  the  gray  flannel  suit"  is  a  member 
of  the  National  Riflemen's  Association  with  the 
rating  of  sharpshooter, 

Set  your  sights  for  NBC -TV's  "Today"  show  Mon¬ 
day  morning  Oct.  17,  when  the  identity  of  TODAY'S 
"girl  in  the  gray  flannel  suit"  will  be  revealed. 
("Today"  is  telecast  Mondays  through  Fridays,  from 
7  to  9  a.m. ,  EDT . ) 

Who  is  TODAY'S  "girl  in  the  gray  flannel  suit?" 


NBC -New  York,  10/10/55 
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TRADE  NEWS 


October  10,  1955 

•ZOO  PARADE'  RETURNS  TO  U.S.A.  AND  NBC -TV 
AFTER  ANIMAL-GATHERING  SAFARI  IN  AFRICA 

When  Marlin  Perkins  and  his  ZOO  PARADE  staff  return  from 
their  South  African  safari  in  mid-October,  they  will  have  traveled 
more  than  25,000  miles  in  quest  of  exciting,  on-location  films  to  be 
shown  on  the  "Zoo  Parade"  television  program  this  Fall. 

The  first  program  of  the  season,  Sunday,  Oct.  16  (3: 30  to 
4  p.m.,  EDT)  will  feature  the  arrival  of  the  safari  troupe  at  the  Los 
Angeles  Airport.  Many  Hollywood  personalities  and  their  youngsters, 
city  and  Los  Angeles  Zoo  officials,  will  be  in  the  welcoming 
committee . 

In  addition  to  thousands  of  feet  of  film,  out  of  which  will 
be  made  at  least  nine  half-hour  Zoo  Parade  programs,  Perkins  will 
return  with  a  cargo  of  live  animals  from  South  Africa.  Some  were 

(more ) 

_ _ _ — - - — - “i 

The  world-famed  Rockettes  have  never  before 
appeared  on  TV  --  see  them  "live"  on  WIDE  WIDE 
WORLD  Sunday,  Oct.  l6  (NBC-TV,  4-5:30  p.m.,  EDT). 
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1  Zoo  Parade • 


taken  in  the  field  by  the  safari,  others  were  received  from  foreign 
zoos  in  trade  for  the  native  American  animals  Perkins  took  with  him 

when  he  left  the  U.S.A.  July  19. 

Included  in  the  animal  cargo  will  be  such  unusual  species 
as  the  galago,  hyrax  and  meerkat,  along  with  monkeys,  baboons, 
vultures  and  other  birds,  including  a  baby  ostrich,  and  a  collection 
of  snakes  and  lizards.  On  his  arrival,  Perkins  will  present  one  of 
the  animals  to  the  Los  Angeles  Zoo.  The  "Zoo  Parade"  collection 
will  be  the  first  cargo  of  animals  ever  to  fly  across  the  North  Pole, 
which  is  on  the  Scandanavian  Air  Line  route  from  Copenhagen  to  Los 
Angeles . 

The  three -month  safari  was  one  of  the  most  ambitious 
projects  ever  undertaken  by  a  television  show.  Traveling  via  air, 
and  by  truck,  jeep,  boat  and  on  foot,  the  safari  visited  and  filmed 
shows  in  such  world-famed  natural  animal  preserves  as  Krueger 
National  Park,  the  Sarangeti  Plains,  Mzimi  Springs,  the  Port 
Elizabeth  Snake  Farm  and  Seal  Rock  in  Mossel  Bay. 

Included  in  the  future  program  fare  will  be  shows  on  how 
animals  are  captured  for  delivery  to  zoos,  the  handling  of  poisonous 
snakes  for  venom  extraction,  oddities  of  Africa,  such  as  the  lost 
herd  of  elephants  at  Addo,  and  the  annual  migration  of  thousands  of 

animals  across  the  Sarangeti  Plains. 

Accompanying  Perkins  on  the  safari  were  his  TV  assistant, 

NBC  newsman  Jim  Hurlbut;  producer-director  Don  Meier;  Tom  Arend, 


(more ) 
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associate  director;  Dorothy  Ruddell,  writer;  Earl  Harris,  Unit 
Manager,  and  Art  Shay,  photographer-publicist. 

The  technical  crew  included  Mr.  and  Mrs,  Murl  Deusing 
camera  team,  Grant  Holliday  and  John  Kuiper,  cameramen;  sound 
engineer  Bryan  Wright;  and  two  African-based  cameramen  --  NBC  s 
Y owe 11,  of  Nairobi,  and  W.P.  Schack,  of  Johannesburg. 

- o - 
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October  10,  1  S^33 


HERBERT  MARSHALL  IS  HOST  OF  'YOUR  RADIO  THEATRE, » 

NEW  NBC  SERIES  BASED  ON  FAMOUS  FILM  PLAYS; 

TOP  HOLLYWOOD  STARS  WILL  PARTICIPATE 

Herbert  Marshall  will  be  host  in  the  new  series  of 
dramatic  programs  YOUR  RADIO  THEATRE,  Tuesdays  starting 
Oct.  11  (NBC  Radio,  9:05-10  p.m.,  EDT) .  Top  Hollywood  films 
will  supply  the  stories  for  famous  movie  stars,  who  will 
appear  weekly  in  the  recorded  programs. 

Andrew  C.  Love  will  direct  this  first  program,  which 
will  be  offered  to  advertisers  on  a  participation  basis. 

The  opening  program  stars  Victor  McLaglen  in  "The 
Informer."  On  Oct.  l8  Fredric  March  and  Florence  Eldridge 
will  star  in  "There  Shall  Be  No  Night."  Subsequent  plays 
will  include  "Angel  Street,"  "A  Slight  Case  of  Murder," 

"The  Major  and  the  Minor,"  "On  Borrowed  Time,"  "Lost  Week¬ 
end"  and  "Death  of  a  Salesman." 

The  program  will  be  broadcast  three  weeks  out  of  four, 
the  fourth  week  being  reserved  for  "Biographies  in  Sound.' 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
(Oct.  16  -  Oct.  22) 


Monday,  Oct.  17 

5: 30-6 : 00  p.m.,  EDT  --  HOWDY  DOODY. 

8:00-9:30  p.m.,  EDT  --  PRODUCERS’  SHOWCASE  presents  "Cyrano  de 
Bergerac,"  with  Jose  Ferrer  again  appearing  in  the  role  he  has 
played  in  both  stage  and  screen  versions  of  Edmond  Rostand’s 
swashbuckling,  romantic  classic.  Co-starring  Claire  Bloom,  with 
a  supporting  cast  including  Jacques  Aubuchon,  Paula  Laurence, 
Edith  King,  Will  Kuluva,  Patricia  Wheel. 

Tuesday,  Oct,  18 

5:30-6:00  p.m.,  EDT  --  HOWDY  DOODY. 

8:00-9:00  p.m.,  EDT  --  MILTON  BERLE  SHOW  with  guest  stars  Ann 
Sothern,  Robert  Strauss  and  Frank  Jenks. 

Wednesday,  Oct.  19 

5:30-6:00  p.m.,  EDT  --  HOWDY  DOODY. 

Thursday,  Oct.  20 

11:50-12:00  Noon,  EDT  (Approx.)  --  On  HOME  --  A  visit  to  Brody  Hall 
on  Michigan  State  University  campus  at  East  Lansing,  Mich. 

5:30-6:00  p.m.,  EDT  --  HOWDY  DOODY. 

Friday,  Oct.  21 

5:30-6:00  p.m.,  EDT  --  HOWDY  DOODY. 
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NBC -TV  NEWS 


CREDITS  FOR  ’THE  ALCOA  HOUR’  ON  NBC-TV 


TIME: 


FORMAT: 


STARS : 


PRODUCER: 

ASSOCIATE  PRODUCER: 
DIRECTORS : 


WRITERS : 

SCRIPT  SUPERVISOR: 

CASTING  DIRECTOR: 

MUSIC  DIRECTOR: 

COSTUMES : 

SET  DIRECTOR: 

UNIT  MANAGER: 

SPONSOR: 

ADVERTISING  AGENCY: 
ORIGINATION: 

NBC  PRESS  REPRESENTATIVE: 


NBC-TV,  alternate  Sundays,  starting 
Oct.  16;  9  to  10  p.m.,  EDT 
Full-hour  teleplays  by  leading 
dramatists 

Notable  performers  of  stage,  screen 
and  television  with  prominent 
supporting  players 
Herbert  Brodkin 
Philip  Barry,  Jr. 

Norman  Felton,  Dan  Petrie,  Robert 
Mulligan,  Sidney  Lumet,  Ralph 
Nelson,  others 
Various 

Herbert  Hirshman 
Joan  MacDonald 
Glenn  Osser 
John  Boxer 
Jim  Russell 

Milton  Myers 

Aluminum  Company  of  America 
Fuller,  Smith  &  Ross 
New  York 

George  Norford,  New  York 
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GARDNER  JOINS  NBC  SPOT  SALES 

Edward  E.  Gardner,  Chicago  advertising  agency  and  station 
representative  executive,  has  joined  the  Chicago  NBC  Radio  Spot 
Sales  staff,  it  has  been  announced  by  Paul  Mensing,  Chicago  sales 
manager. 

For  the  past  three  years  Gardner  has  been  associated  with 
the  Headley-Reed  Company,  first  as  a  radio  salesman  and  later  as 
television  sales  manager  for  the  Chicago  office.  Before  that  he  wao 
assistant  account  executive  for  Ruthrauff  and  Ryan  for  four  years, 

Gardner  attended  Dartmouth  College  and  Northwestern 
University,  and  during  World  War  II  he  served  as  a  Navy  pilot  in 
the  South  Pacific.  He  resides  in  Chicago  with  his  wife  and  two 
children . 


o 


The  world-famed  Rockettes  have  never  before 
appeared  on  TV  --  see  them  "live"  on  WIDE  WIDE 
WORLD  Sunday,  Oct.  l6  (NBC-TV,  4-5:30  p.m.,  EDT). 
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TRADE  NEWS 


31  NBC -TV  AFFILIATES  ORIGINATING 
OWN  COLOR  PROGRAMS  THIS  FALL 

NBC's  Robert  W.  Sarnoff  Points  Out  the  Stations  Serve  Areas 
Including  Nearly  Half  of  U.S.  Homes,  and  Are  Among  102 

Outlets  Bringing  Color  to  Areas  of  90%  of  TV  Homes 

Thirty-one  NBC -TV  affiliates,  serving  areas  which  include 
nearly  half  of  all  U.S.  homes,  are  originating  their  own  color  pro¬ 
grams  this  Fall,  Robert  W.  Sarnoff,  Executive  Vice  President  disclosed 
today . 

"In  addition,  102  NBC  outlets  are  now  equipped  to  rebroad¬ 
cast  color  programs  originated  by  the  network,"  Mr.  Sarnoff  said.  "I 
think  this  is  a  heartening  increase  over  the  total  of  65  NBC  stations 
color-equipped  in  October,  1954.  It  means  that  NBC's  color  television 
programs  are  available  in  areas  representing  90  per  cent  of  all  tele¬ 
vision  homes  in  the  nation." 

Fully  10  per  cent  of  NBC's  network  schedule  this  Fall  will 
be  in  color,  Mr.  Sarnoff  said,  with  the  total  live  color  programming 
adding  up  to  at  least  40  hours  per  month.  This  total,  combined  with 
8  or  9  hours  monthly  from  another  network,  means  that  the  industry's 
colorcasting  output  is  more  than  600%  above  last  Fall. 

In  addition  to  the  network-originated  programs,  stations 
equipped  to  produce  live  color  shows  can  make  occasional  contributions 

(more ) 
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to  the  NBC  schedule,  he  reported.  As  an  example,  he  cited  two  network 
color  programs  originated  by  WKY-TV,  Oklahoma  City,  through  its  own 
live  color  facilities.  One  program  was  devoted  to  the  annual  American 
Indian  Exposition,  and  the  other  covered  the  National  Square  Dance 
Festival.  Mr.  Sarnoff  stated: 

"We  hope  to  do  more  and  more  color  originations  on  the  local 
level.  We  believe  color  must  spring  up  from  all  parts  of  America  if  it 
is  to  reach  maturity  as  a  national  service.  Fortunately,  our  affil¬ 
iates  are  as  excited  about  color  as  we  are,  and  are  making  a  real 
effort  to  develop  their  own  color  facilities  as  rapidly  as  possible. 

"WKY-TV,  by  the  way,  was  the  first  independent  station  to 
originate  its  own  live  color  programs,"  and  that  was  as  early  as  April, 
195^.  Other  affiliates  soon  joined  the  list,  and  it's  growing  all  the 
time . " 

"With  plenty  of  color  programs  on  the  air  in  all  parts  of 
America,"  Mr.  Sarnoff  added,  "the  demand  for  color  television  receivers 
should  grow  tremendously.  Production  of  21 -inch  color  receivers  is 
now  underway,  and  a  supply  is  flowing  to  dealers  and  distributors 
everywhere.  NBC's  regular  daytime  schedule  --  first  in  the  industry 
--  will  allow  dealers  to  demonstrate  their  color  receivers  every  day 
of  the  week  during  store  hours .  And  we  hope  the  overall  color 
schedule  will  provide  the  excitement,  the  sparkle  and  word  of -mouth 
that  will  make  people  feel  a  color  receiver  is  a  household  necessity." 

The  31  NBC  stations  equipped  for  local  color  originations 


are : 

Atlanta,  Ga.  (WSB-TV);  Baltimore,  Md.  (WBAL-TV);  Boston, 
Mass.  (WBZ-TV);  Chicago,  Ill,  (WNBQ) ;  Detroit,  Mich.  (WWJ-TV),  Ft, 

Worth,  Texas  (WBAP-TV);  Huntington,  West  Va.  (WSAZ-TV);  Johnstown,  Pa. 

(more ) 
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(WJAC-TV);  Kansas  City,  Mo.  (WDAF-TV);  Lancaster,  Pa.  (WGAL-TV);  Los 
Angeles,  Calif.  (KRCA);  Memphis,  Term,  (WMCT),  Milwaukee,  V/isc.  (WTMJ- 
TV),  Minneapolis -St .  Paul,  Minn.  (KSTP-TV);  Nashville,  Tenn.  (WSM-TV); 
New  Orleans,  La.  (WDSU-TV)j  New  York,  N.Y.  (VJRCA-TV);  Oklahoma  City, 
Okla.  (WKY-TV),  Philadelphia,  Pa.  (WPTZ);  Portland,  Oregon  (KPTV)j 
San  Francisco,  Calif.  (KRON-TV);  Seattle,  Wash.  (KOMO);  St.  Louis,  Mo. 
(KSD-TV);  Syracuse,  N.Y.  (WSYR-TV).  Tampa,  Fla.  (WFLA-TV);  Augusta, 

Ga.  ( V/JBF -TV ) ;  Charlotte,  N.C.  (WBTV);  Des  Moines,  Iowa  (WHO-TV); 
Fresno,  Calif.  (KMJ-TV);  Indianapolis,  Ind.  (WFBM-TV),*  Waterloo -Cedar 
Rapids,  Iowa  (KWVJL-TV)  . 
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color  television  presents 

*  A  MAX  LIEBMAN  PRODUCTION 


’THE  GREAT  WALTZ, ’  WITH  PATRICE  MUNSEL  AND  KEITH  ANDES,  TO  BE 
PRESENTED  AS  MAX  LIEBMAN  COLOR  SPECTACULAR  SATURDAY,  NOV.  5 

Bert  Lahr  to  Be  Special  Guest  in  Adaptation  of  Famed  Musical  Play 
Based  on  the  Waltzes  of  the  Two  Johann  Strausses 

Vivacious  Patrice  Munsel  will  play  the  role  of  a  Viennese 
singer  during  the  heyday  of  Johann  Strauss,  the  Waltz  King,  in  Max 
Liebman * s  Saturday,  Nov.  5  NBC-TV  Color  Spectacular  THE  GREAT  WALTZ 
(9  to  10:30  p.m.,  EST),  second  in  the  1955-56  "Max  Liebman  Presents" 
series . 

In  the  role  of  Johann  Strauss,  Jr.  will  be  musical  comedy 
actor  and  singer,  Keith  Andes  and  appearing  as  special  guest  in  the 
90-minute  production  will  be  comedian  Bert  Lahr. 

Lahr  will  be  seen  as  Hans  Ebersteder,  proprietor  of  a 
Viennese  coffee  house  and  pastry  shop  and  proud  father  of  the  lovely 
Resi  Ebersteder  (Miss  Munsel). 

"The  Great  Waltz"  tells  a  story  of  the  struggles  of  Johann 
Strauss  Jr.  for  recognition  of  his  musical  compositions  in  a  city 
whose  musical  life  is  ruled  by  his  gifted  --  and  jealous  --  father. 

(more ) 

Watch  as  Donald  Campbell  tries  to  beat  his 
own  world  speedboat  record  at  Lake  Mead,  Ariz.  on 
Oct.  16.  WIDE  WIDE  WORLD’S  cameras  will  follow 
him.  (NBC-TV,  4-5:30  p.m.,  EDT. ) 
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’ The  Great  Waltz’ 


Assistance  to  the  young  man  is  offered  by  singer  Resi  Ebersteder 
(Miss  Munsel),  who  is  willing  to  perform  his  songs  in  her  father’s 
coffee  house,  and  by  an  attractive  middle-aged  woman,  Madame  Baronsk.a, 
who  is  able  to  offer  financial  support  and  contacts.  Resi  realizes 
the  older  woman  has  more  than  a  platonic  interest  in  Strauss  Jr.,  but 
practicality  forces  ner  to  admit  that  the  composer  is  in  no  position 
to  refuse. 

When  Mme.  Baronska  arranges  for  the  young  Strauss  to  make 
his  public  debut  at  Doumeir’s  Garden,  she  fails  to  reckon  with  the 
jealousy  of  the  boy’s  father,  who  arranges  to  have  the  booking 
canceled.  Resi  persuades  her  own  father  to  remodel  his  coffee  house 
and  open  an  extravagant  cafe  in  which  Johann  Strauss  Jr.  will  be  in 
charge  of  the  music.  As  a  bribe,  she  even  offers  to  marry  the  pastry 
cook,  Ferdi,  whom  her  father  favors  both  as  a  marital  prospect  for 
Resi  and  as  a  fitting  heir  for  his  own  business. 

The  opening  of  "the  New  Ebersteder ’s"  is  a  failure,  because 
Strauss  Sr.  schedules  a  concert  that  night  to  draw  off  the  crowd. 
Furious  at  his  selfish  attitude,  Resi  approaches  the  older  man, 
rebukes  him  severely  and  storms  off,  leaving  a  sheaf  of  the  son’s 
music  behind.  The  father,  thoughtfully  leafing  through  the  composi¬ 
tions  is  so  impressed  at  his  son’s  progress  as  a  composer,  he  arranges 
that  one  of  his  operettas  be  performed  by  his  own  orchestra.  And  all 
ends  happily. 

"The  Great  Waltz"  with  music  by  Johann  Strauss,  father  and 
son,  will  be  based  on  the  Moss  Hart  American  adaptation  of  the 
original  operetta  in  two  parts.  It  was  first  presented  at  the  Center 
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3  •-  ’The  Great  Waltz* 

Theatre  on  Sept.  22,  1934  with  Guy  Robertson  as  Johann  Strauss,  Jr., 
Marion  Claire  as  Resi  and  Ernest  Cossart  as  Ebesteder,  the  pastry 
shop  owner.  The  following  day,  critics  caroled:  "the  most  colossal 
operetta  in  years  runs  gracefully  through  an  evening  of  pageantry 
and  music . " 

The  television  adaptation  of  the  operetta  will  be  written 
by  William  Friedberg  and  Neil  Simon,  choreography  will  be  by  James 
Starbuclc  and  book  direction  by  Milton  Lyon. 

The  "Max  Liebman  Presents"  series  is  sponsored  by  the 
Oldsmobile  Division  of  General  Motors  for  which  D.P.  Brother,  Inc. 
is  the  agency. 


NBC-New  York,  10/11/55 
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NBC  TRADE  NEWS 


DONALD  HONRATH,  NBC  WEST  COAST  CONTINUITY  ACCEPTANCE 
MANAGER,  DIES  OP  POLIO  IN  MEXICO  CITY 

Donald  Honrath,  44,  manager  of  NBC's  continuity  acceptance 
department  on  the  West  Coast,  died  of  polio  in  Mexico  City  late  last 
week. 

Mr.  Honrath  was  vacationing  in  Mexico  when  stricken  with  the 
attack  Saturday,  Oct.  1.  He  was  admitted  to  the  Hospital  Ingles  on 
Monday,  Oct.  3.  Mr.  Honrath  resided  at  1450  N.  Hayworth  Ave . ,  in 
Hollywood  and  has  been  employed  by  the  network  since  1941, 

He  began  his  career  with  NBC  as  a  parking  lot  attendant  and 
in  14  years  had  risen  to  his  executive  position.  He  was  unmarried 
and  is  survived  by  his  father,  Leo  Edward  Honrath  of  San  Bernadino, 
Calif. 

The  body  will  be  returned  to  California  where  it  will  be 
cremated,  his  last  wish. 

- o - 

ALAN  YORKIN  ELECTED  TO  BOARD  OP  FOUNDATION  FOR  DYSTROPHY 

Alan  "Bud"  Yorkin,  director  of  NBC-TV's  GEORGE  GOBEL  SHOW, 
has  been  elected  to  the  board  of  directors  of  the  National  Foundation 
for  Muscular  Dystrophy,  Inc.  The  association,  which  has  17  chapters 
and  more  than  7,000  members,  is  a  non-profit,  voluntary  health 
organization  dedicated  to  sponsorship  of  medical  research  and  total 
care  of  the  more  than  100,000  dystrophy  patients  in  this  country. 

- o - 


NBC -New  York,  10/11/55 
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NBC -TV  NEWS 


FORMER  PRESIDENT  TRUMAN  ON  "TODAY"  DURING 

PROGRAM'S  TWO -DAY  VISIT  TO  KANSAS  CITY 

Former  President  Harry  Truman  will  be  Dave 
Garroway's  guest  on  the  TODAY  show  Wednesday, 

Oct.  19  when  NBC -TV's  early  morning  news  and 
special  events  program  emanates  from  Union 
Station  in  Kansas  City,  Mo. 

The  entire  staff  of  "Today"  will  be  in 
Kansas  City  for  a  two-day  origination  Tuesday  and 
Wednesday,  Oct.  18  and  19 .  Mayor  H,  Roe  Bartle 
of  Kansas  City  has  proclaimed  Tuesday,  Oct.  18 
as  "Garroway  Day."  The  following  day,  Dave  will 
share  the  spotlight  with  Missouri  Governor  Phil 
Donnelly  and  other  distinguished  guests  at  a 
Missouri  Day  luncheon. 

On  the  first  day  of  the  origination  the  show 
will  emanate  from  the  spacious  American  Royal 
Arena,  and  the  second  day  setting  will  be  Kansas 
City's  Union  Station. 

("Today"  is  telecast  Mondays  through  Fridays, 
from  7  to  9  a.m.,  EDT. ) 


NBC -New  York,  10/11/55 
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AMERICAN  LEGION  AUXILIARY  HONORS  DR.,  NORMAN  VINCENT  PEALE 
FOR  BEST  RELIGIOUS  PROGRAM  OF  1955 

FOR  RELEASE  WEDNESDAY  P.M.,  OCT,  12 

Dr.  Norman  Vincent  Peale's  Monday -through-Friday 
program  on  NBC  Radio  (10:05  to  10:15  a.m.,  EDT)  has  won  a 
"Golden  Mike  Award,"  presented  by  the  American  Legion  Auxiliary 
for  the  best  religious  program  of  1955. 

The  award,  determined  in  a  nationwide  poll  of  Auxiliary 
members,  was  presented  today  (Oct.  12)  by  Mrs.  Percy  A.  Lainson, 
national  president  of  the  Auxiliary,  at  its  35th  national 
convention  in  Miami  Beach,  Fla. 

- o - 

EGYPT'S  LEADER  AT  THE  U.N.  WILL  "MEET  THE  PRESS" 

With  international  interest  focused  on  reports  of  Egypt's 
proposed  purchase  of  arms  behind  the  Iron  Curtain,  Dr .  Mahmoud  Fawzi, 
that  country's  foreign  minister  and  chairman  of  its  delegation  to  the 
UN  General  Assembly,  will  MEET  THE  PRESS  Sunday,  Oct.  16  (NBC-TV, 

6  p.m.,  EDT,  and  at  the  same  time  on  NBC  Radio's  "Monitor"). 

Dr.  Fawzi  will  answer  the  questions  of  a  panel  including 
Marquis  Childs  of  King  Features,  NBC  News  commentator  Pauline 
Frederick,  John  Oakes  of  the  New  York  Times  and  Lawrence  Spivak, 
producer  and  permanent  panel  member  of  "Meet  the  Press,"  Ned  Brooks 
will  be  the  moderator.  The  program  will  originate  in  New  York. 

On  Sunday,  Oct.  23  Governor  Goodwin  J.  Knight  will  "Meet 
the  Press."  The  names  of  the  panel  will  be  announced  later. 

- o - 

NBC -New  York,  10/11/55 
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LEVISION  NEWS 

October  12,  1955 


NBC  AUTUMN  COLORCADE 

THIRTEEN  COLORCASTS  OF  THE  AMERICAN  SCENE  SCHEDULED  FOR 
SPECIAL  INSERTS  ON  ’TODAY,’  ’HOME,’  'HOWDY  DOODY' 

New  Camera  and  Electronic  Techniques  to  Be  Utilized 

An  NBC  Autumn  Colorcade  will  tour  the  nation  this  Fall  to 
make  13  special  colorcasts  of  the  American  scene,  ranging  from  the 
excitement  of  testing  jet  aircraft  to  the  more  leisurely  pace  of  life 
as  it  was  lived  100  years  ago  in  Greenfield  Village,  Mich. 

Other  highlights  of  the  Autumn  Colorcade  include  a 
demonstration  by  the  University  of  Michigan's  famous  marching  band, 
a  visit  to  the  new  national  park  created  around  Independence  Hall  in 
Philadelphia,  and  a  time -motion  study  for  housewives  made  by  Wayne 
University  in  Detroit. 

The  Colorcade  pickups,  which  begin  Oct.  14  with  a  football 
preview  at  Michigan  State  University,  appear  as  inserts  on  the  NBC 
programs  "Today,"  "Home"  and  "Howdy  Doody."  They  are  being  televised 
by  the  NBC  Color  Mobile  Unit,  which  colorcast  the  World  Series  and  is 
colorcasting  a  total  of  four  NCAA  football  games. 

These  color  broadcasts,  including  sports  events  as  well  as 
special  pickups,  will  total  more  than  35  hours.  They  are  in  addition 

(more ) 
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2  -  'Colorcade' 


to  the  NBC  schedule  of  live  studio  color.,  which  has  been  expanded 
this  Pall  to  about  40  hours  a  month,  for  a  five -fold  increase  over 
last  season. 

"The  Colorcade  gives  the  viewer  a  feeling  of  doing  things, 
not  just  seeing  them,"  says  Barry  Wood,  Director  of  Special  Events 
and  overall  supervisor  of  the  color  pickups.  "We  are  using  new 
camera  and  electronic  techniques  that  give  the  viewer  a  sense  of 
actually  taking  part  in  the  events." 

From  the  Wright  Air  Development  Center  at  Dayton,  Ohio 
(Nov.  9)j  the  Colorcade  will  show  a  panorama  of  the  latest  developments 
in  the  nation's  air  defenses.  Viewers  will  see  the  Air  Force's 
largest  bombers  and  transports  and  the  newest  jet  fighters. 

The  color  cameras  will  show  Air  Force  testing  methods, 
including  the  hydraulic  devices  which  are  used  to  find  the  breaking 
point  of  wings  and  fuselages  of  the  new  planes.  Other  segments  will 
deal  with  the  life  of  today's  jet  flyer,  covering  everything  from  his 
diet  to  the  complex  equipment  he  wears  in  flight. 

At  Greenfield  Village  (Oct.  25),  the  Colorcade  will  re-create 
the  life  of  American  settlers  as  they  lived  just  100  years  ago  on 
Oct.  25,  1855.  The  reconstructed  village  in  Dearborn,  Mich,  will 
come  alive  with  costumed  men,  women  and  children,  with  waterwagons, 
buckboards,  stagecoaches  and  livestock.  Viewers  will  hear  the 
popular  songs  of  the  day  and  see  the  very  newspaper  that  was 
published  in  the  village  just  a  century  before  to  the  day. 

The  Colorcade  will  join  women  shopping  at  the  Waterford 
general  store,  children  attending  several  classes  in  a  single  room 
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3  -  >Colorcade, 


of  the  old  Scotch  Settlement  School,  travelers  dining  at  the  Clinton 
Inn,  a  favorite  hostelry  on  the  stage  route  from  Detroit  to  Chicago. 

A  sequence  at  the  village  chapel  will  show  on 2  of  the  daily  non¬ 
sectarian  services  now  conducted  and  attended  by  Dearborn  children. 

At  Wayne  University  in  Detroit  (Nov  3)  t  viewers  will  see 
unique  time -motion  studies  for  housewives  made  by  a  joint  effort  of 
the  university’s  Engineering  Department  and  Koi  .e  Economics 
Department.  The  studies  show  methods  for  doing  housework  with  a 
minimum  waste  of  time  and  effort.  Through  a  new  electronic  technique, 
made  possible  by  the  long-persistence  picture  tub?  of  the  Radio 
Corporation  of  America,  motions  will  be  recorded  by  lines  of  light 
which  remain  on  the  screen  for  a  number  of  seconds  after  each  motion 
is  completed. 

At  Independence  Hall  (Nov.  23) >  the  Colorcade  will  tour  the 
grounds  of  the  new  national  park  being  cleared  around  this  hiscoric 
site  in  Philadelphia.  Cameras  will  also  be  set  up  inside  the 
building  to  show  the  room  which  has  been  minutely  reconstructed  from 
the  Pine -Savage  painting  of  the  signing  of  the  Declaration  of 
Independence . 

In  other  colorcasts,  viewers  will  attend  a  meeting  of 
American  university  officials  and  will  follow  a  student  through  his 
classes  in  a  course  on  food  distribution.  In  a  football  preview 
at  Michigan  State,  the  Colorcade  will  look  in  on  football  practice 
and  rehearsals  of  the  band  and  cheering  section  (Oct.  14). 
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4  -  'Colorcade' 


Credits  for  "Autumn  Colorcade"  are  as  follows: 


PRODUCER: 


Ed  Pierce 


DIRECTOR: 


Max  Miller 


UNIT  MANAGER: 


Ed  Watson 


TECHNICAL  DIRECTOR:  Warren  Phillips 


LIGHTING  DIRECTOR:  Walter  O'Meara 

The  Colorcade  schedule  follows: 

Friday,  Oct,  14  —  HOWDY  DOODY  (5:3 0-6  p.m.,  EDT) 


Football  preview  at  Michigan  State  Stadium. 

Thursday,  Oct.  20  —  HOME  (11-12  Noon,  EDT)  —  Brody  Hall 
at  Michigan  State  Univ.  in  East  Lansing,  Mich. 

Tuesday,  Oct.  25  —  TODAY  (7-10  a.m.,  EDT)  —  Martha-Mary 
Chapel  at  Greenfield  Village  in  Dearborn,  Mich. 

Tuesday,  Oct,  25  —  HOME  --  General  Store  and  Clinton  Inn 
at  Greenfield  Village  in  Dearborn,  Mich. 

Tuesday,  Oct.  25  --  HOWDY  DOODY  —  Scotch  Settlement  School 
House  at  Greenfield  Village  in  Dearborn,  Mich. 

Friday,  Oct.  28  —  TODAY  --  Preview  of  football  game  at  the 
Univ.  of  Michigan  stadium  in  Ann  Arbor,  Mich. 

Friday,  Oct.  28  —  HOME  —  Preview  of  football  game  at  the 
Univ.  of  Michigan  stadium  in  Ann  Arbor,  Mich. 

Thursday,  Nov.  3  —  HOME  —  Home  motion  study  at  Wayne 
Univ.  in  Detroit,  Mich. 

Wednesday,  Nov.  9  —  TODAY  --  Wright  Patterson  Air  Research 
Center  in  Dayton,  Ohio. 
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5  -  "Colorcade 1 


Wednesday,  Nov.  9  —  HOME  --  Wright  Patterson  Air  Research 
Center  in  Dayton,  Ohio. 

Wednesday,  Nov,  9  —  HOWDY  DOODY  —  Wright  Patterson  Air 
Research  Center  in  Dayton,  Ohio. 

Wednesday,  Nov,  23  —  TODAY  —  Independence  National  Park 
in  Philadelphia,  Pa. 

Wednesday,  Nov.  23  --  HOWDY  DOODY  —  Independence  Hall  in 
Philadelphia,  Pa. 
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TRADE  NEWS 


October  12,  1955 


"TODAY ?  S  GIRL” 

UNMASKED:  "GIRL  IN  GRAY  FLANNEL  SUIT"  IS  LEE  MERIWETHER- - 
--MISS  AMERICA  1955--WHO  NOW  JOINS  NBC'S  "TODAY"  CAST 


One  day  last  June,  in  the  cinnamon  roll  setting  of  a  down¬ 
town  San  Francisco  pastry  shop,  an  attractive  young  girl  sat  behind 
an  orange  freeze  and  listened  attentively  to  the  two  men  opposite 
her. 

The  girl  was  Lee  Meriwether  --  Miss  America  1955  --  the 
two  men  were  Dave  Garroway,  host  of  NBC-TV's  TODAY  show  and  Dick 
Krolik,  associate  producer  of  the  show.  The  subject  of  conversation 
was  an  offer  to  have  the  girl  join  the  show  as  a  featured  personality. 

Thus  began  a  chain  of  events  which  culminated  today  in 
the  unmasking  of  "the  girl  in  the  gray  flannel  suit"  at  a  press 
party  in  the  Hunt  Room  of  the  21  Club  in  New  York.  It  was  announced 
that  Lee  Meriwether,  who  for  the  past  two  weeks  has  masqueraded  as 
"the  girl  in  the  gray  flannel  suit,"  will  become  "Today's  Girl"  when 
she  joins  the  early  morning  news  and  special  events  program,  Monday , 
Oct,  17. 

According  to  Gerry  Green,  producer  of  the  "Today"  show, 

Lee  will  be  another  full-time  "regular"  like  Garrway,  Jack  Lescoulie 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  "Today's  Girl" 

and  Prank  Blair.  She  will  report  on  the  weather,  the  latest  fashions, 

and  interview  personalities  on  the  show. 

"For  a  long  time  we've  felt  the  need  for  a  woman's  touch 

on  the  show,"  asserted  Dave  Garroway,  "Today's"  famous  overseer. 

"So  we  picked  the  Number  One  girl  in  America." 

One  month  out  of  her  'teens,  the  tall  (5'  W)>  green-eyed 

brunette  now  reaches  a  major  phase  of  a  career  which  had  its 
beginning  in  April,  195*1,  in  the  student  council  room  of  San 
Francisco's  City  College. 

In  her  absence,  and  unknown  to  her,  student  councilman 
Meriwether's  name  had  been  submitted  --  along  with  four  others 
to  the  Junior  Chamber  of  Commerce,  sponsor  of  the  Miss  San  Francisco 
pageant.  One  month  later  Lee  Meriwether  became  Miss  San  Francisco. 

In  June,  the  dramatics  major  and  honor  student  from  Ciuy 
College  withstood  a  severe  backstrain  long  enough  to  walk  off  with 
Miss  California  honors.  Then  in  July  her  49-year  old  father  died 
suddenly,  two  months  before  his  only  daughter  realized  the  goal  of 
every  beauty  pageant  entrant  ...  the  title  of  Miss  America. 

"My  parents  deserve  the  credit  for  that  achievement, 

Lee  is  quick  to  point  out.  "I  couldn't  have  won  without  then- 
encouragement  and  guidance.  In  fact,  my  mother  designed  and  made 
by  hand  the  gown  I  wore  in  all  three  contests.' 

Lee  Ann  Meriwether  was  born  in  Los  Angeles,  May  27,  1935.... 
the  first  of  two  children  born  to  Gregg  and  Ethel  Meriwether.  Three 
years  later,  after  the  birth  of  her  brother  Don,  the  family  moved 
to  Phoenix,  Art..,  where  they  lived  until  1946.  Her  father,  an  office 


(more ) 
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3  -  "Todays  Girl" 


manager  for  a  chemical  firm,  then  returned  to  California  and  settled 
in  San  Francisco  where  Lee  continued  her  education  through  her 
freshman  year  at  Citjr  College. 

Specializing  in  English  and  Theatre  Arts  at  City  College, 

Lee  made  her  first  televised  dramatic  appearance  on  NBC-TV's 
PHILCO  TELEVISION  PLAYHOUSE  in  December  of  last  year,  co-starring 
with  Mary  Astor  in  Sumner  Locke  Elliot's  play  "Run,  Girl  Run."  Her 
portrayal  of  an  aspiring  young  actress  who  loses  her  big  chance  on 
Broadway  and  returns  home,  was  most  favorably  received  by  the 
critics . 

Lee,  who  has  no  marital  plans,  and  dates  "as  often  as 
fellows  ask  me,"  occupies  the  greater  part  of  her  leisure  time  with 
her  favorite  sports  --  swimming,  tennis,  golf,  ice-skating  and  water 
skiing.  Ever  since  her  l6th  Christmas  when  her  father  gave  her  a 
.22  rifle  she  has  developed  a  particular  fondness  for  target  shooting. 
She  is  a  member  of  the  National  Rifleman's  Association  with  the 
rating  of  sharpshooter. 

A  delightful  composite  of  English  resolution  and  Irish 
charm,  Lee  Meriwether  has  traveled  fast  and  far  in  the  short  space 
of  a  year  ...  from  "the  most  beautiful  girl  in  America,"  to  "the 
girl  in  the  gray  flannel  suit,"  to  "Today's  Girl." 

("Today"  is  telecast  Mondays  through  Fridays,  from  7  to 
9  a.m. ,  EDT, ) 
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TRADE  NEWS 


October  12,  1955 

1,000  HALLMARK  CARDS,  INC.,  SALESMEN  AND  RETAIL  DEALERS  ACROSS 
COUNTRY  TO  BE  AFFORDED  GLIMPSE  INTO  "ALICE  IN  WONDERLAND" 

LOOKING  GLASS  VIA  NBC  CLOSED  CIRCUIT  COLORCAST  OCT.  13 

Sylvester  L.  We aver  Jr.,  Maurice  Evans  and  Jack  Rayel,  Producer 
Of  NBC’s  new  "Hallmark  Hall  of  Fame"  series,  to  Participate 

Alice's  "Wonderland"  will  be  beamed  "live"  and  in  color  to 
approximately  1,000  Hallmark  Cards,  Inc.,  salesmen  and  retail  dealers 
assembled  at  100  NBC  affiliated  stations  throughout  the  United  States 
by  means  of  an  NBC  hour-long  closed  circuit  telecast  Thursday,  Oct.  13 
(6-7  p.m..  New  York  time). 

Sylvester  L.  Weaver  Jr.,  President  of  NBC,  Maurice  Evans, 
distinguished  actor  and  producer-host -narrator  of  the  new  Sunday 
afternoon  90-minute  colorcast  dramatic  series  "Maurice  Evans  Presents 
’The  Hallmark  Hall  of  Fame'"  (starting  on  NBC -TV,  Oct.  23,  4-5:30  p.m., 
EDT),  and  Jack  Rayel,  executive  producer  of  the  series,  will  appear 
on  the  closed  circuit  telecast,  to  originate  from  NBC's  Colonial 
Theatre  in  New  York. 

(more ) 
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2  -  NBC  Closed  Circuit  Colorcast 


Glimpses  into  Alice's  own  fantastic  world  (as  it  will  be 
re-created  on  the  Oct.  23  premiere  "Alice  in  Wonderland"  show,  and 
highlighted  by  some  of  the  program's  elaborate  trick  devices, 
costuming  and  scenery)  will  be  afforded  closed  circuit  viewers.  In 
addition,  a  preview  of  future  "Hallmark  Hall  of  Fame"  productions, 
including  "The  Devil's  Disciple"  in  which  Mr.  Evans  will  star 
(Nov.  20),  "The  Corn  is  Green"  (Dec.  11)  and  "The  Good  Fairy" 

(Feb.  5)  will  be  shown  to  the  Hallmark  salesmen  and  retail  dealers. 

The  "Hallmark  Hall  of  Fame 11  closed  circuit  telecast  is  a 
feature  of  NBC  Telesales  and  is  produced-directed  by  Peter  J.  Smith. 

Foote,  Cone  and  Belding  is  the  advertising  agency  for 
Hallmark  Cards,  Inc. 


NBC -New  York,  10/12/55 
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October  12,  1955 


NBC  TO  TELECAST  PULL- HOUR  CONVERSATION  WITH  HERBERT  HOOVER 

Special  Filmed  Program  Spanning  Former  President’s 
Career  Will  Be  Presented  Sunday,  Nov,  6 


A  full-hour  conversation  with  Herbert  Hoover  that  con¬ 
stitutes  a  virtual  autobiography  of  the  8l-year-old  former  President 
will  be  telecast  by  the  National  Broadcasting  Company  Sunday,  Nov,  6 
from  2  to  3  p.m.,  EST  (2:30-3:30  p.m.,  PST), 

The  program,  filmed  expressly  for  NBC -TV,  will  be  presented 
as  a  special  event,  according  to  Davidson  Taylor,  NBC  Vice  President 
in  charge  of  Public  Affairs,  who  made  the  announcement. 

"We  started  out  to  make  a  half-hour  ’wisdom’  film  with 
Mr,  Hoover, "  Mr.  Taylor  said,  "but  the  former  President  devoted  so 
much  attention  and  time  to  the  project  that  it  was  decided  that  the 
document  should  be  shown  as  an  hour  and  as  a  special  event." 

David  Englander  of  NBC  Special  Events,  New  York,  was  the 
producer;  Alan  Neuman,  of  the  NBC  West  Coast  staff,  was  the  director. 
Robert  Loweree  and  Ben  Schiller  were  the  film  editors. 

Ray  Henle,  a  long-time  friend  of  the  former  President, 
speaks  with  him  in  the  film,  which  is  titled  "A  Conversation  with 
Herbert  Hoover." 


(more ) 
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2  -  Conversation  with  Herbert  Hoover 


The  conversation  was  filmed  this  Summer  in  a  day  and  a 
half  in  Mr.  Hoover’s  office  in  the  Hoover  Library  on  War,  Revolution 
and  Peace,  at  Leland  Stanford  University,  Palo  Alto,  Calif. 

As  sketched  by  Mr.  Taylor,  the  film  covers  Mr.  Hoover’s 
childhood,  his  education,  his  work  as  a  day  laborer,  his  work  as  an 
engineer  all  over  the  world,  his  world-wide  activities  in  relief 
extending  over  a  period  of  almost  40  years,  his  interest  in  the  Boys’ 
Clubs  of  America  (of  which  he  is  chairman),  his  term  as  Secretary  of 
Commerce,  some  unusual  items  about  the  Presidency,  his  activities  in 
connection  with  the  Hoover  Library,  and  his  work  w ith  the  Hoover 
Commission. 
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TRADE  NEWS 


October  12,  1955 

"AMAHL  AND  THE  NIGHT  VISITORS" 

WILL  BE  CHRISTMAS  FEATURE 
ON  NBC -TV'S  "ALCOA  HOUR" 

Gian -Carlo  Menotti's  opera  "Amahl  and  the  Night  Visitors" 
will  be  produced  this  season  on  the  ALCOA  HOUR  by  the  NBC 
Opera  Theatre  on  Christmas  Day  Sunday,  Dec,  25  (NBC -TV, 

9-10  p.m,,  EST),  The  miracle  opera  which  has  in  a  few  years 
become  a  Christmas  classic  will  have  its  seventh  production 
on  NBC,  This  will  mark  its  first  time  under  the  sponsorship 
of  Alcoa, 

Although  the  cast  has  not  yet  been  announced,  it  is 
expected  to  be  the  same  (save  for  Amahl)  that  has  played 
the  touching  musical  fable  since  it  was  first  introduced  on 
NBC -TV  in  1950,  Rosemary  Kuhlmann  portrays  the  mother,  the 
three  kings  are  Andrew  McKinley,  Leon  Lishner  and  David  Aiken. 
Francis  Monachino  is  the  servant.  Amahl  will  be  played  again 
by  Bill  Mclver  if  his  voice  has  not  changed  by  rehearsal 
time.  The  role  was  originated  by  Chet  Allen  who  played  it 
twice  before  his  voice  changed. 

The  Eugene  Berman  sets  and  costumes  again  will  be  used, 
Kirk  Browning  will  direct  and  choreography  will  be  by  John 
Butler,  Samuel  Chotzinoff  is  producer  of  the  NBC  Opera 
Theatre . 
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A  SERVICE  OF 

October  12,  1955 

' LOOK  AT  RUSSIA1 

NBC  TO  TELECAST  COMPREHENSIVE  FILM  REPORT  BY  OWN 
NEWS  STAFF  ON  PUBLIC  ACTIVITIES  IN  THE  U.S.S.R. 

Did  you  know  that  one  of  New  York  City's  wonders,  the 
Automat,  has  its  counterpart  in  Russia?  Or  that  the  equivalent  of 
another  typical  American  "institution,"  the  supermarket,  is  also 
available  to  Russian  housewives,  even  to  Russian  supermarket  push¬ 
carts? 

If  you  didn't,  and  if  you  would  like  to  take  a  visual  tour 
of  Moscow  and  Russia  by  daylight,  visiting  department  stories,  barber 
shops,  schools  and  churches;  or  Moscow  by  night,  glimpsing  at  race¬ 
tracks  and  nightclubs,  then  take  your  place  with  millions  of  others 
who  will  LOOK  AT  RUSSIA  Sunday,  Oct.  23  via  NBC -TV  (1-1:30  p.m.,  EDT). 

This  will  be  the  first  comprehensive  film  report  from  the 
Soviet  Union  since  before  World  War  II.  NBC  News  editors  had  to  com¬ 
press  more  than  7,000  feet  of  film,  shot  in  Russia  by  three  NBC  News 
correspondents,  into  one  half-hour  showing  for  this  telecast. 

(more ) 

Ride  a  San  Francisco  cable  car  down  the  Powell 

Street  hill  with  the  WIDE  WIDE  WORLD  live  TV  camera 

on  Sunday,  Oct.  16  (NBC -TV,  4-5:30  p.m.,  EDT), 
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•Look  at  Russia' 


The  films  were  taken  by  Irving  R.  Levine,  the  only  full-time, 
permanently  accredited  American  broadcasting  correspondent  in  the 
Soviet  Union,  and  by  NBC  cameramen  Gerhardt  Stindt  and  Joe  Oexle . 

Frank  Bourgholtzer  of  NBC  News  Bonn  Bureau,  who  was  also 
in  Moscow  recently,  contributes  "Man  in  the  Street"  Moscow-style 
interviews  to  the  program. 

Basic  theme  of  the  show,  according  to  the  producer,  Sam 
Sharkey,  NBC  News  editor,  is  "the  common  denominator  between  the  U,S. 
and  the  U.S.S.R,  --  their  peoples  and  their  potential  for  friendliness. 

Viewers  will  be  able  to  contrast  Moscow's  version  of  the 
Automat  with  the  open-pit  fires  in  the  farm  sections;  Moscow's  super¬ 
market  with  the  State  and  "Free"  markets  in  the  Soviet  Kuban;  Moscow's 
elaborate  parks  with  a  Volga -Don  excursion  boat,  and  Moscow's  subway 
with  camel  and  burro  travel  along  the  Russian  Steppes. 

The  film  will  show  Siberian  corn  farms,  depicting 
Khrushchev's  "New  lands"  program  for  agricultural  development  of 
Siberian  areas  hitherto  unused  for  growing  grains  because  of  insuf¬ 
ficient  rainfall  and  resultant  dust  conditions. 

There  will  also  be  shots  of  a  Kharkov  tractor  factory,  a 
collective  children's  summer  camp,  and  a  typical  farm  village. 

Much  of  the  film  and  accompanying  commentary  is  the  work  of 
Levine,  now  permanent  NBC  correspondent  in  Moscow,  who  broadcasts  every 
morning  to  NBC  in  New  York,  and  whose  reports  are  heard  daily  over  NBC 
Radio  News'  WORLD  NEWS  ROUNDUP,  Morgan  Beatty's  NEWS  OF  THE  WORLD  and 
THE  PAULINE  FREDERICK  SHOW,  as  well  as  on  NBC-TV's  NEWS  CARAVAN  and 
TODAY 

"Look  at  Russia"  is  an  NBC  News  production.  The  script  is  by 
Stuart  Little,  direction  by  Charles  Christensen.  Frank  George  Jr.  is 
film  editor.  - o 
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ERV  I  C  E  OF 


color  television  presents 

PRODUCERS’  SHOWCASE 


October  12,  1955 

CAST,  CREDITS  AND  SCENE  SYNOPSIS  FOR  COLORCAST  OF  'CYRANO  DE  BERGERAC' 
CO-STARRING  JOSE  FERRER,  CLAIRE  BLOOM  ON  'PRODUCERS'  SHOWCASE' 
MONDAY,  OCT,  17,8  to  9:30  P.M.,  EDT  ON  NBC-TV 


CAST  FOR  'CYRANO  DE  BERGERAC' 


Cyrano  .......... . ......... 

Roxane . . 

Christian 

Ragueneau . . . . 

Duenna  . . . . . 

Sister  Marthe ................... 

Cut -Purse 

Le  Bret . 

Mother  Marguerite . . 

De  Guiche . . . . . 

Lignieres ....................... 

Valvert . . 

Montf leury ...................... 

Carbon  de  Castel-Jaloux . . 

Meddler . . . . . . . 

Second  Cadet 

(more ) 


JOSE  FERRER 
CLAIRE  BLOOM 
Christopher  Plummer 
Jacques  Aubuchon 
.Paula  Laurence 
Patricia  Wheel 
.Will  Kuluva 
.William  Woodson 
, Edith  King 
.Robert  Carroll 
,John  McQuade 
,Dean  Cetrulo 
rLeopold  Badia 
,Leon  Charles 
.Francis  Letton 
.Laurence  Hugo 
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2  -  Cyrano  de  Bergerac f 


First  Cadet  .Eric  Sinclair 

Third  Cadet . . . .Charles  Summers 

Orange  Girl . . . . .Sarah  Marshall 

Bellerose  ...... .......... .............. . .Stanley  Carlson 

Spanish  Officer ... .........  . . . . .  .John  Vivyan 

Flower  Girl . . . .Carmen  Alvarez 

First  Baker's  Apprentice .Roger  Evan  Boxill 
Second  Baker's  Apprentice  . . . ...Ray  MacDonnell 

CREDITS  FOR  'CYRANO  DE  BERGERAC' 

Produced  and  Staged  Byj  JOSE  FERRER 

Supervised  By:  DONALD  DAVIS  and 

DOROTHY  MATHEWS 

Directed  for  TV  By:  KIRK  BROWNING 

Associate  Supervisor:  ANDREW  McCULLOUGH 

Author:  EDMOND  ROSTAND 

Translated  from  the  French  By:  BRIAN  HOOKER 

TV  Adaptation  By:  JOSEPH  SCHRANK 

Settings:  BURR  SMIDT 

Art  Director:  RICHARD  DAY 

Costumes:  GUY  KENT 

Music  Direction  and  Composition:  GEORGE  BASSMAN 
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Lighting: 

Audio: 

Sponsor: 

Agency: 

Origination: 

NBC  Press  Representative,  New 


JACK  FITZPATRICK 
FRED  CHRISTIE 
FORD  MOTOR  COMPANY 
AND  RCA  VICTOR 
KENYON  and  ECKHARDT 
NBC  BROOKLYN  STUDIOS 
N.Y.C.  (live) 

York:  ALEC  S.  NYARY 


SCENE  SYNOPSIS  FOR  'CYRANO  DE  BERGERAC' 


Scene  I 
Scene  II 
Scene  III 


ACT  I 

Exterior  of  Theatre  de  Bourgogne,  Paris,  1640 
Interior  of  Theatre  de  Bourgogne 
Street  outside  Theatre  de  Bourgogne 


Scene  I 
Scene  II 


ACT  II 

The  shop  of  Ragueneau,  the  pastry  cook 
Exterior  of  Roxane's  house 


Scene  I 
Scene  II 


ACT  III 

A  battle  post  at  the  siege  of  Arras 
The  park  of  the  convent 


NBC -New  York,  10/12/55 


X O'  A  TAT  a  7  ■:  T)AI 


- 


•  T  TTT;  • 


:  .  I'osjA 


YHAMMCO  aOTOT-T  ano'-l 


fiOTOIV  AOK  QUA 


T^HAPUiO  :  .coo  MOil'k  •' 

^aoiGUTa  wjHoons  os>? 

(svii.)  Vj.  Y»h 


i\:ono:.;A 

.in 


’  '  q©H  ass'll  3CIH 


‘OAfiaOHST  SQ  C  .  V'  •  HOT  A  i  70:' v .  » 

X  TO  A 

Kot:  fO<  fj  •••:•  ’]  •  r,  o  t'lodoTS 

•  "  3  £  tt  IT  To  lOl'lS^nl  —  II  ©fiso. 
.)  :riuo a  ox  ‘ 1-r.L  ©I)Iactx/o  tfooidS  —  III  ©nso 

II  TO  A 

92/;ori  ?; 1  snsxOii  To  a  iioojxS  --  II  ©neo! 


Ill  TOA 

..TO-  ,  o  030  i  rid  d.e  jr,  ■  -j  od  .;d  0  I  onoo* 

^  woo  ©rtf  To  j/«xjsq  srIT  --  n  ©n©a£ 


o 


eC'V-  i  \0/.  *>taov  -oeh 


NBC -TV  NEWS 


* 


* 


SIMPLICITY  PATTERN  CO.  NAMED  HOME  SEWING  FASHION  AUTHORITY 
FOR  NBC-TV’ S  "TODAY,"  "HOME"  AND  "TONIGHT"  PROGRAMS 

The  Simplicity  Pattern  Co.,  Inc.,  has  been  named  the  home 
sewing  fashion  authority  for  NBC-TV 's  TODAY,  HOME  and  TONIGHT 
programs,  Mort  Werner,  director  of  Participating  Programs  for  the 
National  Broadcasting  Company,  announced  today. 

"Simplicity’s  achievements  in  designing  and  interpreting 
fashions  for  the  woman  who  sews  are  outstanding,"  Mr.  Werner  said. 

"It  was  for  this  reason  that  Simplicity  was  chosen  as  the  home  sew¬ 
ing  fashion  authority  for  editorials  in  NBC’s  ’Today,’  ’Home’  and 
'Tonight. ’ 

"With  television’s  unlimited  powers  for  demonstration,  we 
believe  there  will  be  a  great  increase  in  the  American  public’s 
interest  in  home  sewing.  We  look  forward  to  a  long  and  creative 
association,"  he  concluded. 

"Today, "  starring  Dave  Garroway,  is  seen  on  NBC-TV,  Mondays- 
Fridays,  7-9  a.m.,  EDT;  "Home,"  with  Arlene  Francis,  is  televised 
weekdays,  11  a.m. -12  noon,  EDT;  and  "Tonight,"  starring  Steve  Allen, 
11:30  p.m.-l  a.m.,  EDT,  Mondays -Fridays . 


Ride  a  ferris  wheel  with  WIDE  WIDE  WORLD’S 
free-wheeling  camera  Sunday,  Oct,  1 6  when  the 
show  visits  the  State  Fair  of  Texas  in  Dallas. 

(NBC-TV,  4-5:30  p.m.,  EDT.) 

NBC-New  York,  10/12/55 
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TRADE  NEWS 


October  14,  1955 

HUGE  CREATIVE,  ACTING  AND  TECHNICAL  TALENT  ESSENTIAL  FOR 
FIVE-A-WEEK  'NBC  MATINEE  THEATRE'  COLORCASTS  OUTLINED  BY 
EXECUTIVE  PRODUCER  McCLEERY  IN  112-CITY  CLOSED  CIRCUIT 

The  NBC  MATINEE  THEATRE  will  employ  an  editorial  department 
larger  than  that  used  by  most  New  York  publishing  houses,  it  was 
revealed  today  by  Albert  McCleery,  executive  producer  of  the  new 
NBC -TV  color  and  black  and  white  presentation  which  begins  Monday, 

Oct.  31. 

McCleery  appeared  in  NBC's  Color  City,  Burbank,  Calif., 
during  a  nationwide  half-hour  closed  circuit  color  telecast,  which 
originated  from  Burbank,  Oklahoma  City  (Okla.),  Lansing  (Mich.)  and 
New  York  City.  It  was  witnessed  by  advertising  and  TV  executives  and 
members  of  the  press  assembled  at  112  NEC-TV  affiliated  stations. 

The  scope  and  magnitude  of  the  "NBC  Matinee  Theatre"  have 
never  before  been  realized  in  television  or  in  the  theatre,  according 
to  the  producer.  The  ambitious  program  of  a  new  type  of  daytime 
productions  will  present  a  full-hour  live  drama  five  days  a  week 
(NBC-TV,  Mondays  through  Fridays,  3-4  p.m.,  EST)  with  a  new  cast,  star, 
story  and  setting  each  day  originating  from  NBC's  Color  City  in 
Burbank. 


(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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McCleery  stated  that  an  essential  prime  element  for  a  full- 
hour  TV  drama  is  the  story.  Toward  that  end  the  "NBC  Matinee  Theatre" 
will  present  the  works  of  some  of  the  famous  classic  and  contemporary 
authors  including  J.P,  Marquand,  Margaret  Cousins,  Josh  Logan,  Henry 
James,  Emily  Bronte,  Ernest  Hemingway,  John  Steinbeck  and  F.  Scott 
Fitzgerald. 

In  addition,  the  program  will  employ  the  permanent 
editorial  department  of  more  than  250  talented  TV  writers,  rewrite 
men  and  story  doctors,  plus  an  editorial  staff  of  10  editors  and 
readers  and  a  supervising  story  producer. 

The  actors,  of  which  some  3*500  will  be  used  during  a 
year's  run  of  "NBC  Matinee  Theatre,"  are  another  prime  essential 
for  the  hour-long  TV  drama.  Many  of  the  program's  players  will  be 
among  those  who  have  appeared  on  high-rated  nighttime  TV  drama  shows. 

A  few  of  these  TV-produced  names,  who  are  rising  stars,  include  Glen 
Langan,  Arthur  Franz,  Marshall  Thompson,  Karen  Sharpe,  Gloria  Talbot, 
Jeff  Morrow,  Cliff  Robinson  and  John  Lupton. 

As  previously  announced  the  series  also  will  feature  such 
name  personalities  as  Sir  Cedric  Hardwicke,  John  Barrymore  Jr.,  Fay 
Bainter,  Sarah  Churchill,  Margaret  Truman,  Richard  Arlen,  Kent  Smith 
and  Hugh  O'Brien. 

A  third  element  of  a  drama  show  is  the  production,  which, 
with  color  transmission,  must  be  completely  unerring  in  the  use  of 
scenery,  lighting,  costuming  and  the  timing  of  picture  with  the 
spoken  line  and  action.  The  "NBC  Matinee  Theatre"  telecasts  will 
require  the  services  of  two  crews  of  75  men  each  in  addition  to  the 
color  commercial  productions. 

(more ) 
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John  Conte,  who  will  be  commercial  host  of  "NBC  Matinee 
Theatre,"  also  participated  on  the  closed  circuit  and  explained  that 
each  commercial  will  be  a  self-contained  production  with  a  color 
commercial  staff  and  crew.  This  will  include  a  director,  an 
assistant  director,  a  stage  manager,  an  engineering  cr ew  and  two 
color  cameras. 

During  the  Lansing  origination  of  the  closed  circuit,  Dr. 
Wilson  Paul,  head  of  Michigan  State  University '3  theatre  arts 
department,  expressed  appreciation  for  the  program.  The  professor 
said,  "I  very  honestly  believe  that  the  tradition  of  the  American 
theatre  is  about  to  be  brought  into  national  prominence  as  never 
before.  Besides  the  wonderful  prospects  of  employment  for  hundreds 
of  actors  and  other  creative  people,  it  brings  a  new  dignity,  a  new 
respect  for  the  dramatic  tastes  of  the  lady  at  home  during  the  day. 
And,  very  selfishly,  it  offers  an  opportunity  in  our  drama  classes  to 
study  important  performances  at  a  time  when  my  students  and  I  are 
all  together  in  the  classroom." 

The  closed  circuit  color  telecast  served  to  introduce  the 
"NBC  Matinee  Theatre"  to  sponsors  of  the  series,  other  national 
advertisers,  members  of  the  press,  agency  executives  and  NBC "TV 
station  managers  and  officials. 

Other  participants  were  Richard  A.R.  Pinkham,  Vice 
President  in  charge  of  Television  Programs  for  NBC,  Matthew  J. 
Culligan,  NBC-TV  National  Sales  Manager  and  Proctor  A.  Sugg,  Vice 
President  and  General  Manager  of  WKY-TV,  NBC  affiliate  in  Oklahoma 
City. 

- o - 

NBC -New  York,  10/14/55 
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GARROWAY  NAMES  FOUR  WINNERS  OF  COLOR  TV  SETS  IN 

'CYRANO  DE  BERGERAC'  CONTEST  ON  'TODAY'  SERIES 

Dave  Garroway,  host  of  NBC-TV's  TODAY  show,  has  announc¬ 
ed  the  four  winners  of  the  "Cyrano  de  Bergerac"  contest  con¬ 
ducted  by  the  early  morning  news  and  special  events  program. 

The  winners,  named  on  this  morning's  telecast,  each 
received  an  RCA  Victor  "Seville"  21-inch  color  TV  set.  They 
are  Grace  R.  Thacker,  3715  North  First  St.,  Los  Angeles,  Calif.; 
Kathleen  O'Brien,  RFD  #2,  Box  578,  McLean,  Va.j  Joseph  P.  McHale, 
the  Belgian  Line,  Pier  14,  North  River,  Fulton  St.,  New  York, 

N.Y.,  and  Mrs.  M.W.  Hendren,  3321  East  Ninth  St.,  Des  Moines, 

Iowa . 

The  sets  will  be  installed,  with  a  year's  service, 
in  time  for  the  winners  to  see  NBC-TV's  Color  Spectacular 
"Cyrano  de  Bergerac"  on  "Producers'  Showcase"  Monday,  Oct.  17. 

The  winners  were  selected  from  27,000  contestants  by 
the  judges:  singer-actress  Dorothy  Sarnoff,  syndicated  columnist 
Alice  Hughes,  and  June  Herman,  editor  of  Scholastic  Roto  Magazine. 
Contestants  were  required  to  add  25  words  or  less  to  this  state¬ 
ment:  "I  want  to  see  'Cyrano  de  Bergerac'  in  color  on  NBC-TV, 

Oct .  17  because ..." 

("Today"  is  telecast  Mondays  through  Fridays,  from 
7  to  9  a.m. ,  EDT) . 

- o - 
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NBC -TV  NEWS 
* - * 

"STEVE  ALLEN  POST  CARD  PARADE"  GETS  RESULTS  POST-HASTE; 

"TONIGHT"  STAR ’ S  DRIVE  AIDS  UNITED  COMMUNITY  CAMPAIGN 

Schools,  factories,  record  shops,  book  stores  and  girl 
scout  troops  are  all  getting  in  the  act. 

The  "act"  is  the  "Steve  Allen  Post  Card  Parade"  started  by 
the  emcee  of  NBC-TV's  TONIGHT  show  and  designed  to  stimulate  con¬ 
tributions  to  the  nation  wide  United  Community  Campaign  fund  drive 
now  in  progress. 

Communities  all  over  the  nation  are  forwarding  post  cards 
and  letters  as  a  result  of  Steve’s  request  that  every  citizen  con¬ 
tribute  to  the  Community  Chest  or  United  Fund  campaigns  in  his 
community. 

The  city  which  has  the  best  showing,  relative  to  its 
population,  in  the  "Steve  Allen  Post  Card  Parade"  will  be  invited  to 
send  representatives  to  appear  as  guests  on  TONIGHT  sometime  in 
January.  The  campaign  drive  closes  Nov.  27  and  Steve  has  urged  every¬ 
one  to  contribute  to  the  fund  and  mail  him  a  post  card  before  that 
date . 

The  cards  should  be  addressed  to  Steve  Allen,  Box  1950, 

Grand  Central  Station,  New  York,  17,  N.Y. 

Competition  thus  far  has  been  keen.  In  Columbus,  Ohio, 
the  North  American  Aviation  company  employees  --  more  than  16,000  of 
them  --  each  made  a  pledge  and  then  signed  a  scroll  more  than  a 
quarter  of  a  mile  long.  By  signing  the  scroll  instead  of  individual 
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-  1  Tonight* 

post  cards,  the  North  American  workers  saved  two  cents  each.  This 
money  was  then  donated  to  the  fund  in  the  name  of  Steve  Allen. 

In  Milwaukee,  Wis,,  girl  scouts  are  operating  a  special 
booth  at  a  busy  intersection,  selling  post  cards  to  be  sent  to  Steve. 

In  other  communities  throughout  the  country,  pledges  are 
being  accepted  in  book  stores  and  record  shops,  and  special  window 
displays  are  setuup  proclaiming  the  "Post  Card  Parade"  and  Steve’s 
latest  book  "Fourteen  for  Tonight"  as  well  as  his  most  recent  record 
album,  "Music  At  Midnight." 

In  addition,  schools,  colleges  and  clubs  are  sponsoring 
special  "Post  Card  Parade"  days  and  USO  and  YMCA  branches  are  featur¬ 
ing  special  booths  at  their  dances  and  social  gatherings. 

The  "Tonight"  campaign  is  being  worked  out  in  cooperation 
with  Community  Chests  and  Councils  of  America. 

("Tonight"  is  telecast  Mondays  through  Fridays,  11:30  p.m.- 
1  a.m. ,  EDT. ) 


NBC-New  York,  10/14/55 
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TRADE  NEWS 


JOSEPH  0.  MEYERS  PROMOTED 
TO  MANAGER  OF  NBC  NEWS 

Joseph  0.  Meyers  has  been  named  Manager  of  NBC  News,  it  was 
announced  today  by  Davidson  Taylor,  NBC  Vice  President  in  charge  of 
Public  affairs. 

Until  today,  Mr.  Meyers  had  been  Chief  of  NBC’s  Central  News 
Desk,  headquarters  for  the  network’s  combined  radio-TV  news  staff, 
overseeing  NBC's  far-flung  news  operations  all  around  the  world. 

Mr.  Meyers  produced,  among  many  other  programs,  NBC  Radio's 
BIOGRAPHIES  IN  SOUND,  profiles  on  important  personalities  of  past 
and  present. 

He  has  been  with  NBC  since  December  of  19^2.  He  was 
awarded  a  special  War  Department  citation  for  his  efforts  in  co¬ 
ordinating  the  technical  aspects  of  all  overseas  broadcasts  during 
World  War  II  with  the  War  Department. 

It  was  as  a  writer  that  Mr.  Meyers  joined  NBC  in  19^2.  A 
year  later  he  was  promoted  to  Daytime  News  Supervisor.  The  next  year 
he  became  Assistant  Manager  of  News  and  Special  Events.  Following 
V-J  Day  he  was  named  Manager  of  Radio  News  Operations,  and  in  1952, 
when  NBC  integrated  its  radio  and  TV  news  departments,  he  was 
appointed  chief  of  the  Central  News  Desk. 

In  his  new  capacity,  Mr.  Meyers  will  continue  to  report 

directly  to  William  R.  McAndrew,  Director  of  NBC  News  . 

- 0 - 
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COLOR  TELEVISION  NEWS 


October  17,  1955 


NBC  COLOR  TELECAST  SCHEDULE 
(Oct,  23-29,  EDT) 

Sunday,  Oct,  23 

4:00-5:30  p.m„  NYT  --  MAURICE  EVANS  PRESENTS  "Alice  in  Wonderland" 
on  the  HALLMARK  HALL  OF  FAME  --  The  stars  are  Gillian  Barber 
(as  Alice)  and  Eva  LeGallienne,  Bobby  Clark,  Elsa  Lanchester, 
Martyn  Green,  Burr  Tills trom,  Reginald  Gardiner,  J.  Pat 
O'Malley,  Alice  Pearce  and  Hiram  Sherman.  Maurice  Evans  will 
be  producer  and  narrator-host  for  the  90-minute  colorcast  of 
the  Lewis  Carroll  classic. 

Monday,  Oct,  24 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Tuesday,  Oct,  25 

7:00-9:00  a.m.,  NYT  --  TODAY  will  feature  several  color  segments 
originating  from  Martha-Mary  Chapel  at  Greenfield  Village  in 
Dearborn,  Mich. 

11:30-11:45  a.m.,  NYT  (Approx.)  --  On  HOME  --  A  color  segment  from 
the  General  Store  and  Clinton  Inn  at  Greenfield  Village  in 
Dearborn,  Mich. 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY.  (Included  will  be  a  pickup 
from  Greenfield  Village  in  Dearborn,  Mich.) 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday,  Oct,  26 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Thursday,  Oct.  27 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Friday,  Oct,  28 

7:00-9:00  a.m.,  NYT  --  TODAY  will  preview  the  Michigan  vs.  Iowa 
University  football  game  at  University  of  Michigan  in  Ann  Arbor. 
11:30-11:45  a.m.,  NYT  (Approx.)  --  On  HOME  --  Preview  of  the 
Michigan-Iowa  football  game  from  the  Michigan  stadium  at  Ann 
Arbor. 

5:30-6:00  p.m.,  NYT  --  HOWDY  DOODY. 

Saturday,  Oct.  29 

2:15-5:00  p.m.,  NYT  (Approx.)  --  NCAA  FOOTBALL  GAME  --  Iowa  vs. 
Michigan. 


o 


NBC-New  York,  10/17/55 
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NBC  TRADE  NEWS 


BRITAIN*  S  "GOON  SHOW"  (GOONS  ERING  SITUATIONS  TO 
ILLOGICAL  CONCLUSIONS)  IS  COMING  TO  NBC  RADIO 

The  goons  are  coming!  A  new  comedy-variety  program  THE  GOON 
SHOW  will  be  presented  by  NBC  Radio  starting  Thursday,  Oct,  20  (Net¬ 
work  except  WRCA,  8:30-9  p.m.,  EDT) .  The  program  is  being  produced 

in  London  in  co-operation  with  the  BBC. 

The  series  will  feature  Peter  Sellers,  Harry  Secombe  and  Spike 
Milligan  with  the  Ray  Ellington  Quartet  and  Orchestra  to  be  conducted 
by  Wally  Scott.  According  to  the  goons,  goonism  means:  "bringing  any 
situation  to  its  illogical  conclusion."  The  program  is  popular  in 

Great  Britian  among  a  diversified  audience. 

Sellers  will  be  the  man  of  many  voices;  Secombe  is  the  expon¬ 
ent  of  mad  laughter  and  operatic  arias,  and  Milligan  is  "a  true  liv¬ 
ing  goon,"  as  well  as  the  writer  of  the  program.  Peter  Eton  is  pro¬ 
ducer  and  Wallace  Greenslade  is  announcer.  The  program  will  be  heard 
here  through  tape  recording. 

PAULINE  FREDERICK  TO  TALK  OF  U.N.  AFFAIRS 
BEFORE  ROTARY  CLUB  OF  NEW  YORK 

NBC  News  Peabody  Award-winning  commentator,  Pauline  Frederick, 
will  originate  portions  of  her  daily  radio  news  show,  PAULINE 
FREDERICK  REPORTING,  from  the  Rotary  Club  of  New  York  luncheon 
Thursday,  Oct.  20,  at  Hotel  Commodore  (NBC  Radio,  network  except  WRCA, 

1:30  p ,m. ,  EDT) . 

The  club  will  be  celebrating  United  Nations  Day,  and  Miss 
Frederick  will  precede  her  regular  broadcast  with  a  15-minute  summa¬ 
tion  of  affairs  and  crises  confronting  the  United  Nations. 

The  NBC  commentator,  who  is  the  only  woman  network  newscaster 

in  the  U.S.,  has  been  covering  the  UN  since  it  was  organized  in  191' 5 . 

- o -  NBC -New  York,  10/17/55 
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October  18,  1955 


'WEEKDAY 


NBC  RADIO’S  CONCEPT  FOR  DAYTIME  PROGRAMMING  TO  HAVE 
MARGARET  TRUMAN  IN  FULL-TIME  ROLE  AS  HOSTESS  OF  NEW 
MONDAY -THROUGH -FRIDAY  (10  A.M.-6  P.M.,  EST)  SERVICE 

Network's  Robert  W.  Sarnoff  States  'Weekday'  Will  Be  'Companion 
And  Counselor  to  Women  Everywhere';  Mike  Wallace  Is  Co-Host 
Of  Programs  Covering  News,  Service  and  Entertainment  Topics 

Margaret  Truman,  popular  radio,  television  and  concert 
performer,  will  become  a  full-time  radio  personality  for  the  first 
time  as  hostess  of  NBC  Radio's  exciting  new  daytime  program  WEEKDAY, 
it  was  announced  today  by  Robert  W.  Sarnoff,  Executive  Vice  President 
of  the  National  Broadcasting  Company. 


"Weekday, "  an  entirely  new  and  stimulating  concept  in 


daytime  radio  programming,  will  be  launched  by  NBC  on  Monday,  Nov.  7, 
and  will  be  broadcast  each  day,  Monday  through  Friday,  from  10  a.m. 
to  6  p.m,,  EST.  Certain  daytime  programs  which  have  been  heard  as 
regular  NBC  Radio  features  will  continue  in  their  same  time  periods 
during  this  10  a.m. -6  p.m.  block. 


(more ) 
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2  -  ♦Weekday1 

Co-host  with  Miss  Truman  will  be  Mike  Wallace,  veteran 
radio  and  television  performer  with  a  distinguished  list  of  credits. 

” 'Weekday'  will  be  both  companion  and  counselor  to  women 
everywhere,”  Mr.  Sarnoff  said,  "providing  them  not  only  with 
entertainment,  but  helping  them  to  learn  of  new  ways  to  improve  their 
homes,  raise  their  families,  and  to  add  to  their  knowledge  of 
activities  and  events  throughout  the  world.” 

Although  Miss  Truman  is  well-known  through  her  guest 
appearances  on  many  radio  and  television  programs  and  her  concert 
tours  throughout  the  United  States,  this  will  be  the  first  time  she 
will  be  heard  as  the  featured  performer  on  a  regular  program.  She 
made  her  initial  appearance  on  NBC  Radio  as  a  guest  star  on  "The  Big 
Show”  during  the  1950-51  season.  Following  a  number  of  other 
appearances  on  this  popular  program.  Miss  Truman  subsequently 
performed  on  top  network  comedy  and  variety  programs  on  both  radio  and 
television.  These  included  appearances  with  Jimmy  Durante,  Milton 
Berle ,  Martha  Raye,  Spike  Jones,  Kate  Smith  and  Ezio  Pinza. 

Mr.  Wallace,  who  will  be  heard  daily  with  Miss  Truman  as 
co-host,  currently  is  conducting  a  twice -nightly news  program  over 
another  network.  His  previous  activities  have  included  just  about 
every  phase  of  radio  and  TV  reporting  --  special  events,  radio  and 
television  news,  sports,  movie  and  theatre  coverage,  reviewing  and 
interviewing.  In  addition,  he  has  been  host  on  such  shows  as 
"Adventure,”  "All  Around  the  Town”  and  "Stagestruck. ” 

"Weekday,”  although  primarily  following  the  same  general 
concept  of  uninterrupted  programming  which  has  proved  so  successful 
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with  NBC’ s  weekend  "Monitor"  program,  will  differ  in  that  it  will 
have  regularly  scheduled  day-to-day  and  weekly  features.  Each  day's 
program  will  cover  a  wide  area  of  subjects,  presenting  approximately 
six  hours  of  arresting,  informative  and  entertaining  material  of 
particular  interest  to  the  many  millions  of  daytime  radio  listeners 
in  all  parts  of  the  country. 

"Weekday"  will  offer  a  variety  of  daily  and  weekly 
features  in  the  categories  of  information  and  service,  news  and 
entertainment.  "In  short,"  said  Mr.  Sarnoff,  "'Weekday*  is  intended 
to  bring  daily  radio  listeners  everything  that  is  essential  and  much 
of  what  is  interesting  to  the  American  woman." 

Internationally  known  authorities  from  the  different 
fields  to  be  covered  on  "Weekday"  will  be  heard  at  regularly 
scheduled  times  each  week.  Guest  experts  also  will  appear 
frequently  on  the  program. 

The  information  and  service  department  of  "Weekday"  will 
present  material  of  specific  interest  to  the  homemaker  about  her  and 
her  family.  Listeners  will  be  taken  wherever  women  are,  to  hear  and 
learn  about  whatever  they  are  doing  all  over  the  world.  Homemaking 
topics  such  as  food,  fashions,  child  care  and  family  health  will  be 
regularly  covered  as  well  as  information  and  features  dealing  with 
social  and  educational  subjects.  The  latter  will  be  concerned  with 
family  and  social  problems  and  will  include  visits  to  cities  and 
locations  in  all  parts  of  the  world. 


(more ) 


-/.  W-  ^  ' 

w 

!lI:!  d  ‘  add  nt  u  :-lli b  IIxv  ti;;  'i^r'in  ’'nolinot*11  bnsriqsw  e * DQM  riiiw 
•  rn*n.ji/;  -i  v, i  ■  •  3.w  crus  \;f:  -oi-^jsb-  bvlu,  -rioa  svarf 

.  Ji-  i^.y  (..  xcqfi  ^minsac/xq  taiy  tcfna  lo  ebiw  s  ■  svoo  IXiw  ms'igonq 

K>  I.e  •  "  tlBin  son  n  isj'S-  Jn-  bn,”  ■y\  1  Jarnolat  1 3rd:  139*1'!*  lo  aiJiori  xia 
ari sn.jiai  I  o-  Ltvi  smilyjs,  'to  noiiXbm  Yb-Sm  sdl  ol  laeiomi  iBlfcoilTeq 

.  ^'ilnuoo  oril  lo  alneq  lie  ni 
,;i-  jov/  bnc  yltxb  lo  ^d9i*inv  s  nt/ilo  Iliw  M  yBbloeW'' 

°  •-  j:9'-  ns  noi  nrxolai  V.  .  o.i  ,;o:  1.  •  ciJ  ni  B9*ix/&>9l 

■•  .  .  ■  • 
m  nfi  lf:  -a  ai  X  r.iid  *  .  i:  '9  ......  r-s  t  j  ;  I  ^ibs'i  ^Xi.c-b  ;  nine  ol 

*'  .UtSth.*.:  flfi  i- *  (•>.  X  j1  £.\.  -f,  tO.S.7fli  P.i  l£rfW  lO 

in o*i ellib  9/1  1  monl  as;  r ;  xo.l  nr.  civ: oral  ^CXfinci  i£frx3dal 

$M  &L-2 off  9Cf  XXXnr  "Y-s^issW"  no  Lonovoo  ocf  ol  eblsil 
u: vqqe  I  Xw  •  a!'-  a^  joqxo  Icoob  ,  »  :,^w  dene  a ami X  baXxrberioa 

.innsoon  cril  no  ^X^neup9?l 

~J'W  ,,V.fib'f99\f'‘  lo  ttnor.l'i/i.q:  b  soivnea  bms  no-lismaolni  oriT 
•  -  -' >vfB  *9^3 memo ri  sdl  oa  laonelni  oiliosqc  lo  Isli  9l£frt  Insa  y-Tq 

n  - ;  od  ,oiq  nomow  'isvonsriw  hsMbj  si  IXlw  snonalsij  .^limel  j  -i 
■ 

‘->d  i.  /  ivr  rill  sad  Y-CXmsl  bns  onno  biido  ^anoiricol  t  bool  as  done  aoiqoi 
nj '.V/  [.jffilfisb  3&ni.;jB9l  ins  noilBmoln;:  as  IXew  cb  ban  svoo  ^XibXjj^o^ 
n  t  '  n  rear. ,  a  ocT  fiiw  ioIIbX  odT  .  alns^cfna  IbhoI  jj3onb9  bns  Ijsi.os 
•,wJ-  J-  •  sdi^iv  ebnXoni  XXi w  bnn  smolcfoiq  Xsloos  bos 

.follow  orii  lo  XXjb  ni  anoiiBooX 


( enof’i ) 


4  -  'Weekday* 


News  summaries  will  be  heard  each  hour  and  will  be 
followed  by  a  news  feature.  These  will  highlight  human  interest 
stories,  personalities  in  the  news  and  interviews  with  wives  of  men 
whose  names  are  in  the  news.  Whenever  and  wherever  there  are 
important  news  events  taking  place,  "Weekday”  will  be  on  the  scene 
to  report  the  latest  developments  to  its  listeners. 

The  entertainment  phase  of  "Weekday,"  interspersed  between 
the  news  and  service  segments,  will  incorporate  many  new  ideas  in 
radio  presentation.  Many  of  the  plans  are  still  in  the  projection 
stage,  but  negotiations  are  now  under  way  to  present  dramatizations 
of  best-selling  novels  on  a  daily  basis;  a  different  dramatized 
short  story  each  week,  presented  in  five  daily  installments;  and  short 
short  stories  broadcast  in  their  entirety  each  day.  Also  included 
will  be  interviews  with  leading  celebrities  and  the  wives  of 
prominent  personalities  in  their  own  homes;  music  of  a  pleasant  and 
satisfying  nature;  a  weekly  celebrity  biography  presented  in  daily 
segments;  and  a  regular  feature  to  be  broadcast  in  cooperation 
with  the  NBC  affiliate  stations,  dealing  with  various  interesting 
people  and  families  and  cities  and  towns  throughout  the  nation. 

"Weekday"  will  be  under  the  overall  supervision  of  Alfred  R. 
Stern,  Director  of  Participating  Programs  for  the  NBC  Radio  Network, 
and  Mitchell  Benson,  Executive  Producer.  It  will  originate  in 
NBC's  Radio  Central  in  New  York  City. 

- o - 
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CAST  AND  CREDITS  FOR  ‘ALICE  IN  WONDERLAND*  COLORCAST  WHICH 
MAURICE  EVANS  PRESENTS  ON  ' HALLMARK  HALL  OF  FAME* 
SUNDAY,  OCT.  23,  4-5:30  P.M.,  EDT,  NBC -TV 


CAST  (Starred,  in  Order  of  Appearance) 


Alice . 

White  Rabbit 
Duchess  * . . , . 
Gryphon . . . . . 
Mock  Turtle . 
Red  Queen . , . 
White  Queen. 
White  Knight 


GILLIAN  BARBER 
MARTYN  GREEN 
BOBBY  CLARK 
J.  PAT  O'MALLEY 
BURR  TILLSTROM 
ELSA  LAN CHESTER 
EVA  LeGALLIENNE 
REGINALD  GARDINER 


And  Featuring: 

Caterpillar . . . . . 

Fish  Footman ,«.••••. .•••••«.••• . 

Frog  Footman .......... . ......... 

Cook . . . . . 

Tweedledum 

Tweedledee . . . 

March  Hare . . . 

(more ) 


Noel  Leslie 
Michael  Enserro 
Gilbert  Mack 
Bernard  Tone 
Ian  Martin 
Don  Hanmer 
Robert  Casper 


RCA  PIONEERED  AND  DEVE 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTI 


LOPED  COMPATIBLE  COLOR  TELEVISION 

NG  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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'Hallmark  Hall  of  Fame' 


Mad  Hatter. , , . . 
Dormouse ....... 

Gardener, *,.... 

Knave  of  Hearts 
King  of  Hearts. 
Queen  of  Hearts 
Humpty-Dumpty . . 
Red  King 


And  Featuring:  (Cont'd.) 

. .  ,Mort  Marshall 

. . . . Alice  Pearce 

.Skedge  Miller 

. . . .  . . * . .Tom  Bosely 

.Hiram  Sherman 

••••••••«••••.»•« ...... .Ronald  Long 

.Karl  Swenson 
. . .  .Don  Somers 


CREDITS 


Time : 

Producer -Host -Narrator: 
Director: 

NBC  Executive  Producer: 
Associate  Producer: 

Author: 

TV  Adaptation: 

Editor: 

Costumes : 

Scenery: 

Puppeteer: 

Musical  Numbers  Staged  and 
Choreographed  by: 


NBC -TV,  Sunday,  Oct,  23, 
4-5:30  p.m.,  EDT,  in  color 
and  black  and  white. 
MAURICE  EVANS 
GEORGE  SCHAEFER 
JACK  RAYSL 

MILDRED  FREED  ALBERG 
LEWIS  CARROLL 
FLORIDA  FRIEBUS  (AFTER  THE 
STAGE  PLAY  BY  MISS  FRIEBUS 
AND  EVA  LeGALLIENNE) 

S.  MARK  SMITH 
NOEL  TAYLOR 
JAN  SCOTT 
BURR  TILLSTROM 

TONY  CHARMOLI 
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3  -  'Hallmark  Hall  of  Fame’ 


Scene 


Music  Score: 

Conductor: 

Associate  of  Mr.  Schaefer: 
Unit  manager: 

Sponsor: 

Agency: 

Origination: 

NBC  Press  Representative: 


RICHARD  ADDINSELL 
FRANZ  ALLERS 
ROBERT  HARTUNG 
BRICE  HOWARD 
HALLMARK  CARDS,  INC. 

FOOTE,  CONE  &  BEDDING 
NBC  COLOR  STUDIO,  BROOKLYN, 
N.Y. 

ALEC  S.  NYARY 


Scene  Synopsis  anu  Musical  Numbers 

ACT  I 

1  -  Prologue  -  Library  of  Alice's  House 

2  -  Through  the  Looking  Glass  Alice  and  the  Rabbit 

3  -  A  Garden  --  Alice  meets  the  Caterpillar 

4  -  SONG  (Alice):  "You  Are  Old,  Father  William"  outside  the 

Duchess'  house 

5  -  The  kitchen  of  the  Duchess'  house. 

SONG  (Duchess);  "Speak  Roughly  to  Your  Little  Boy" 

6  -  A  Forest 

SONG  (Tweedledum  and  Tweedledee)  -  "The  Walrus  and  the 
Carpenter" 

7  -  The  Forest  -  A  tea  party 

8  -  A  Garden 

9  -  The  croquet  game 
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4  -  'Hallmark  Hall  of  Fame' 


ACT  II 

Scene  1  -  The  Forest 

SONG  (Mock  Turtle):  "Beautiful  Soup";  "The  Lobster 
Quadrille " 

2  -  The  trial 

SONG  (White  Rabbit):  "They  Told  Me  You  Had  Been  to  Her" 

3  -  The  Red  Queen 

ACT  III 

Scene  1  -  Chess  Country  -  The  White  Queen 

2  -  Montage 

3  -  A  Wall 

SONG  (Humpty-Dumpty):  "I  Sent  a  Message  to  the  Fish" 

4  -  The  Forest  -  The  Red  King 

5  -  The  White  Knight 

SONG  (White  Knight):  "I'll  Tell  Thee  Everything  I  Can" 

6  -  The  Three  Queens 

SONG:  "Hush-a-Bye  Lady  in  Alice's  Lap" 

7  -  The  Banquet 

SONG:  "The  Banquet  Song" 

8  -  Epilogue  -  Library  of  Alice's  House 

- o - 
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SALES  IN  NBC  OWNED  STATIONS  SHOW  BIG  INCREASES  FOR  SEPTEMBER; 
RADIO  UP  44  PER  CENT;  TELEVISION  GAINS  ARE  36  PER  CENT 


Local  time  sales  on  NBC  Owned  Stations  in  September  jumped 
nearly  38  per  cent  above  the  figure  for  the  same  month  a  year  ago, 
it  was  reported  today  by  Charles  R,  Denny,  Vice  President  of  NBC 

Owned  Stations  and  NBC  Spot  Sales, 

Healthy  increases  were  registered  by  the  sales  forces  of 

all  stations.  Local  radio  sales  jumped  more  than  44  per  cent,  and 
television  sales  were  up  36  per  cent  above  September,  1954.  The 
report  also  showed  that  national  spot  sales  in  both  media  are  running 

well  ahead  of  last  year. 

Station  VIMAQ,  Chicago,  was  far  out  in  front  in  radio  sales 
improvement  over  September,  1954,  with  an  increase  of  more  than  121 
per  cent.  Station  KNBC,  San  Francisco,  ranked  second  with  a  57  per 
cent  jump.  For  the  first  nine  months  of  1955  as  compared  with  the 
same  period  in  1954,  WTAM,  Cleveland,  showed  the  biggest  increase 
with  more  than  39  per  cent.  It  was  followed  by  VMAQ,  with  more  than 

38  per  cent. 

In  television  local  sales,  KRCA,  Los  Angeles,  had  the 

(more ) 
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2  -  NBC  Sales  Increases  for  September 


greatest  improvement  for  September,  with  an  increase  of  64  per  cent. 
WRC-TV,  Washington,  was  second,  with  a  63  per  cent  increase.  For 
the  first  nine  months  of  1955,  KRCA  led  the  division  television  sales 
with  increases  of  more  than  32  per  cent  over  1954,  followed  by  WRCA- 
TV,  New  York,  which  registered  a  gain  of  more  than  17  per  cent  over 
last  year. 

NBC  Owned  Stations  included  in  the  report  were  WRCA  and 
WRCA-TV,  New  York  City;  WRC  and  WRC-TV,  Washington;  WTAM  and  WNBK, 
Cleveland;  WMAQ,  and  WNBQ,  Chicago;  KRCA,  Los  Angeles;  and  KNBC, 

San  Francisco, 
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•BIG  TOWN'  LAUNCHES  PRIZE  CONTEST  FOR  ESSAYS  BY  CHILDREN 
ON  HOW  THEY  WOULD  SOLVE  JUVENILE  DELINQUENCY  PROBLEM 

Nov.  21  Telecast  to  Present  Drama  of  Teenage  Violence 

Mark  Stevens,  producer-director-star  of  NBC -TV's  BIG  TOWN, 
is  launching  a  $1,000  prize  contest  for  youngsters  submitting  200- 
word  essays  on  the  subject  of  "How  I  Would  Solve  the  Juvenile 
Delinquency  Problem." 

Stevens  will  announce  details  of  the  contest  on  the  "Big 
Town"  program  of  Tuesday,  Oct.  25  (NBC-TV,  10:30-11  p.m.,  EDT). 

In  order  to  point  up  the  seriousness  of  troubles  involving 
the  nation’s  youth,  the  "Big  Town"  show  of  the  following  week, 
Tuesday,  Nov.  1,  will  be  based  on  an  actual  incident  of  teenage 
violence.  Entitled  "Juvenile  Gangs,"  it  is  concerned  with  the 
mistaken-identity  murder  of  a  teenager  who  was  shot  by  a  boy  armed 
with  a  homemade  "zip  gun." 

Regarding  plans  for  the  contest,  Stevens  said: "We  grownups 
haven't  yet  found  the  solution  to  Juvenile  delinquency.  Perhaps  the 
youngsters  themselves  can  give  us  the  answer.  This  contest  could 
stimulate  them  to  do  some  thinking  on  the  subject." 

Twenty-four  cash  awards  will  be  made.  Top  prize  is  $300; 
second  prize,  $200;  third  prize,  $100;  fourth  prize,  two  awards  of 
$50  each;  fifth  prize,  four  awards  of  $25  each;  sixth  prize,  five 
awards  of  $20  each;  seventh  prize;  ten  awards  of  $10  each.  In 
addition  each  entrant  will  receive  a  "personal  courtesy  press  card" 
from  "Big  Town's"  own  newspaper.  The  Illustrated  Press. 
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'Big  Town1 


Contestants  must  be  between  11  and  19  years  of  age, 
inclusive.  All  entries  must  be  of  200  words  or  less  and  legibly 
written  or  typed  on  paper  8J  by  11  inches  in  size. 

Each  entrant  must  give  his  name,  age,  home  address  and 
school.  Entries  must  be  postmarked  not  later  than  Friday,  Nov.  11 
and  must  be  received  no  later  than  Tuesday,  Nov.  15.  They  should  be 
mailed  to  "Big  Town,"  390  Park  Avenue,  New  York  22,  N,Y. 

Essays  will  be  judged  on  originality,  sincerity  and  aptness 
and  they  will  become  the  property  of  "Big  Town"  and  its  sponsors. 
Lever  Brothers  Company  and  the  AC  Spark  Plug  Division  of  General 
Motors.  In  case  of  ties,  duplicate  prizes  will  be  awarded. 
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S  ift  I  SPOT  SALES 


News 


October  18,  1955 

PERSONAL  FORMULA  NOT  SUFFICIENT  IN  SELECTING  PROGRAM, 

SAYS  MULHOLLAND  AT  CHICAGO  ADVERTISING  CLINIC 

The  broadcasting  industry  has  become  too  complex  to  rely  on 
the  personal  formula  in  the  selection  of  the  right  program,  market 
and  method  of  using  the  advertising  dollar,  John  W.  Mulholland, 

Chicago  television  sales  manager  of  NBC  Spot  Sales,  told  a  meeting  of 
national  advertisers  in  Chicago  on  Oct.  18. 

Mulholland  addressed  a  clinic  of  the  1955  Advertising 
Workshop  sponsored  by  the  Chicago  Federated  Advertising  Club. 

Speaking  on  the  general  subject  of  radio  and  television,  he  said 
advertisers  should  avail  themselves  of  all  the  weapons  of  audience 
research,  merchandising  and  marketing  to  determine  the  best  buys  in 
broadcasting.  Answering  the  question,  "Is  radio  dead?  Mulholland 
stated,  "Radio  remains  the  largest  potential  mass  audience  advertising 
media  yet  conceived.  The  coming  months  will  show  a  rebirth 
of  radio  in  every  area." 

(more ) 
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2  -  Mulholland 


"Radio  to  our  way  of  thinking  is  by  no  means  dead.  A  good 
program  buy  is  one  which  reaches  the  greatest  number  of  people  whom 
you  desire  to  reach.  Announcements  and  programs  pay  off  differently 
and  are  purchased  for  different  reasons;  and  if  you,  the  advertiser, 
will  supply  us,  the  broadcasters,  with  enough  accurate  product 
distribution  information  we  then  can  accurately  match  the  coverage 
either  by  radio,  or  television,  or  both. 

"In  the  years  gone  by,  advertisers  and  their  agencies 
depended  upon  their  personal  contact  and  personal  friendships  with 
top  broadcast  media  executives  to  deliver  to  them  the  best  programs, 
the  best  announcements  and  the  best  buys.  The  broadcast  industry  is 
now  too  complex  and  far  reaching  to  rely  on  the  personal  formula. 

"The  solution  to  all  of  your  problems  lies  with  you 
becoming  acquainted  with,  and  important  to,  the  broadcast  representa 
tive  who  is  your  representative  to  us.  My  associates  at  NBC-TV  Spot 
Sales  operate  on  a  simple  principle,  ’When  we  are  with  you  we 
represent  NBC;  and  when  we  are  at  NBC  we  represent  you’." 
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TRADE  NEWS 


October  17*  1955 

NBC -TV  LEADS  FIRST  NIELSEN  SURVEY  FOR  NEW  1955-56  FALL  SEASON 

WITH  5  OUT  OF  TOP  10  EVENING  SHOWS 

Mew  "Perry  Como  Show"  and  Both  NBC  Color  Spectaculars  for  New  Season-- 
"Our  Town"  and  "Skin  of  Our  Teeth" --Among  Nielsen  ’Top  Ten' 

The  first  important  Nielsen  survey  for  the  1955-56 
television  season  (two  weeks  ending  Sept.  24)  shows  that  NBC -TV 
led  all  other  networks  with  five  shows  listed  among  the  nation's 
Top  Ten  evening  shows  on  a  rating  basis, 

The  new  Saturday  evening  "Perry  Como  Show,"  which  bowed 
on  NBC -TV  Sept.  17,  was  in  the  coveted  "Top  Ten"  category  on  a 
rating  basis . 

In  addition,  both  of  the  first  two  NBC -TV  color 
Spectaculars  for  the  new  season  were  in  the  nation's  Top  Ten  even¬ 
ing  shows,  either  on  a  rating  or  homes -reached  basis.  "Our  Town," 
which  was  presented  on  "Producers'  Showcase"  Sept.  19  and  which 
starred  Frank  Sinatra,  scored  a  35 .6  rating.  "The  Skin  of  Our 
Teeth,"  Sept.  11  Sunday  night  Color  Spread  Spectacular,  starring 
Mary  Martin  and  Helen  Hayes,  reached  10,847,000  homes. 

(more ) 
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2  -  Nielsen  Survey 


The  top  ten  evening  ratings  were: 


1.  $64,000  Question  60,3 

2.  Ford  Star  Jubilee  48.7 

3.  Toast  of  the  Town  39.8 

4.  Martha  Raye  Show  (NBC)  38.7 

5.  Disneyland  38.3 


6.  The  Dean  Martin  and  Jerry  Lewis  Show 

on  The  Colgate  Variety  Hour  (NBC)  37.3 


7.  Robert  Montgomery  Presents  (NBC)  35.8 

8.  "Our  Town"  (NBC)  35.6 

9.  Climax  35.5 

10.  Perry  Como  Show  (NBC)  34.3 


The 

1. 

2. 


3. 


4. 


5. 


6 . 


7. 

8. 


9. 


10. 


top  ten  shows  on  a  homes -reached 
$64,000  Question 
Ford  Star  Jubilee 
Toast  of  the  Town 
Disneyland 

The  Dean  Martin  and  Jerry  Lewis 
Show  on  The  Colgate  Variety 
Hour  (NBC) 

Martha  Raye  Show  (NBC) 

"Our  Town"  (NBC) 

Climax 

Those  Whiting  Girls 
"Skin  of  Our  Teeth"  (NBC) 


basis  were: 
19,302,000 
15,667,000 
12,764,000 
12,363,000 


12,190,000 

11,687,000 

11,193,000 

11,001,000 

10,906,000 

10,847,000 
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A  SERVICE  OF 


REMARKS  BY  ROBERT  W.  SARNOFF 
EXECUTIVE  VICE  PRESIDENT,  NATIONAL  BROADCASTING  COMPANY 
EASTERN  ANNUAL  CONFERENCE  OF  AMERICAN  ASSOCIATION 

OF  ADVERTISING  AGENCIES 
ROOSEVELT  HOTEL,  NEW  YORK  CITY 
WEDNESDAY,  OCT.  19,  1955 

It’s  significant,  I  think,  that  radio  has  a  prominent  place 
in  your  agenda  this  morning.  Your  interest  in  the  subject  reflects 
the  unusual  activity,  excitement  and  development  that's  been  stirring 
in  the  medium  this  year,  as  the  networks  have  been  going  through  a 
complete  retooling  of  their  operations,  with  new  program  concepts, 
new  advertising  patterns,  new  promotion  approaches. 

These  new  forms  have  dramatized  the  values  of  network  radio. 
And  after  several  years  of  disinterest  on  your  part,  they're  again 
opening  your  doors  and  minds  to  the  medium.  That's  important  for 
radio,  because  you  help  shape  the  decisions  on  the  expenditure  of 
$8.5  billion  of  advertising  money.  And  network  radio,  which  needs 
only  a  tiny  fraction  of  that  expenditure  to  survive  and  prosper,  is 
of  fundamental  importance  to  the  country  and  its  economy.  So  it's  a 
good  thing  all  around  --  including  your  clients'  interests  --that 
you're  taking  a  long  careful  look  at  radio  again. 

Ten  years  ago,  nobody  had  to  urge  this  point  of  view  on  you. 

(more ) 
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2  -  Robert  W.  Sarnoff 


The  top  radio  network  programs  were  delivering  an  audience  of  30  or 
40  million  people  each  time,  and  over  the  course  of  a  few  weeks,  the 
sponsors  were  getting  their  messages  to  all  the  customers,  with  the 
great  force  of  personal  salesmanship  that  radio  alone  could  offer. 

Then  television  started  getting  established.  Gradually,  and 
over  a  long  transition  period,  people  began  to  use  radio  differently. 
Television  inherited  the  position  of  the  big  attraction  draw .  Radio 
was  used  to  fill  in  during  the  many  hours  of  the  day  when  TV  was 
inaccessible,  or  inconvenient,  or  too  demanding.  More  and  more,  the 
audience  relied  on  radio  as  a  service  --  for  companionship,  reference, 
quick  access  to  news,  and  for  relaxed  entertainment  --  with  a  shift 
from  family  to  individual  listening. 

In  the  main,  however,  the  network  sales  pattern  continued 
on  the  old  program  sponsorship  basis.  And  as  concentrated  listening 
to  individual  network  programs  declined,  the  sponsors  started  pulling 
out,  and  interest  in  network  radio  waned.  A  series  of  rate  reductions 
didn’t  reverse  the  trend.  Even  though  the  cos t-per- thousand  was  very 
favorable,  the  circulation  per  program  wasn’t  enough  to  make  the 
medium  a  "must"  for  many  major  advertisers.  So  the  revenue  went  down 
and  down,  until  it  was  threatening  the  economic  survival  of  networks. 

Curiously  enough,  national  spot  billings  kept  rising.  What 
happened  is  that  spot  radio  began  moving  into  the  national  circulation 
field  which  had  been  occupied  by  networks  --  and  it  moved  in  with  the 
flexible  announcement  form.  The  networks,  tied  down  by  custom  and 
contracts  with  affiliates,  couldn't  change  their  traditional  forms 
immediately  --  and  millions  of  national  radio  dollars  were  siphoned 
out  of  network  into  spot. 


(more ) 
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3  -  Robert  W.  Sarnoff 


Result:  whereas  in  1948,  networks  got  60$,  and  spot  got  40 %  of  the 
total  national  radio  expenditure,  by  1954,  these  percentages  were 
almost  exactly  reversed. 

Now  that  we’re  changing  to  forms  that  will  deliver  big 
national  circulation  on  a  cumulative  basis,  we  get  a  lot  of 
opposition  from  the  spot  side  of  the  business.  NBC  was  privileged  to 
absorb  the  first  brickbats,  when  we  led  the  way  with  early  patterns 
like  Tandem,  about  five  years  ago;  and  when  we  took  a  giant  step 
forward,  more  recently,  with  MONITOR.  But  now,  all  the  networks  have 
adopted  similar  sales  patterns,  with  some  differences  in  their 
programming  approaches.  As  a  result,  they’re  all  accused  of  poaching 
on  the  spot  reservation,  as  though  the  spot  business  had  some  sort 
of  protected  rights  to  efficiency  in  delivering  national  circulation.’ 

It  seems  to  me  that  this  opposition  is  very  short-sighted. 
Everybody  in  the  radio  business  ought  to  be  concentrating  on  getting 
more  total  nourishment  for  the  medium,  instead  of  fighting  over 
diminished  scraps.  I  can’t  believe  that  the  spot  business  really 
wants  to  see  radio  networks  starved  out  of  existence  --  and  believe 
me,  that  could  happen  if  we  were  limited  to  the  old  patterns  only. 

And  I  wonder  if  the  spot  reps  consider  what  would  happen  to  their 
business  --  and  the  whole  radio  medium  --  if  the  radio  networks 
couldn't  find  a  way  to  survive. 

The  new  network  forms  are  simply  a  response  to  the  realities 
of  audience  usage  and  advertising  potential  in  radio.  And  it’s  worth 
recognizing  that  the  very  changes  in  listening  --  as  an 
accompaniment  to  other  activities,  and  usually  as  a  personal  service 
--  actually  increase  the  amount  of  time  available  for  radio. 


(more ) 
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4  -  Robert  W.  Sarnoff 


As  millions  of  new  radio  sets  have  gone  into  kitchens,  bedrooms, 
playrooms  and  cars  over  the  past  ten  years,  a  new  and  different 
audience  potential  has  been  created.  It's  waiting  to  be  exploited 
by  modernized  programming. 

To  us,  this  means  moving  toward  a  continuing  entertainment 
and  information  service,  instead  of  sticking  exclusively  to  the  form 
of  individual  programs.  By  programming  a  distinctive  block  of  radio 
service  over  enough  of  the  broadcast  day,  we  give  it  an  identity  that 
makes  it  easy  to  remember  and  convenient  to  use.  Within  this 
framework,  there’s  room  for  a  great  variety  of  different  program 
features  and  elements;  and  each  can  be  used  to  its  best  effect, 
because  it  doesn’t  have  to  be  fitted  into  arbitrary  time  segments. 

The  type  of  material  included  in  this  form  can  be  adapted 
to  the  characteristics  of  the  audience  available  at  the  time.  For 
example,  MONITOR  is  based  on  the  way  people  live  and  listen  over 
weekends.  It's  a  communications  and  coverage  show,  with  quickly 
changing  elements,  keeping  the  audience  in  touch  with  what's  going  on. 
Our  new  daytime  programming,  called  WEEKDAY,  which  w ill  start  early 
next  month,  will  be  quite  different  in  pace  and  appeal.  It's  designed 
for  the  daytime  audience  --  primarily  housewives,  generally  alone  in 
the  home.  It  will  be  more  relaxed,  with  easier  tempo  and  more  regular 
features,  giving  the  housewife  personal  companionship,  information 
in  key  with  her  interests,  and  quality  entertainment . 

Beyond  the  program  content,  the  form  of  the  programming  is 
important,  because  it  gives  us  great  flexibility  and  freedom  to  use 
whatever  material  best  meets  the  audience  interests. 


(more ) 
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5  -  Robert  W.  Sarnoff 


And  the  significant  point  about  this  form  of  programming  is  that  over 
the  course  of  a  dozen  hours  or  so*  it  can  collect  a  lot  of  listeners. 
By  using  a  schedule  of  advertising  positions  spread  across  the 
programming,  the  advertiser  can  reach  a  cumulative  audience  that  adds 
up,  again,  to  the  big  national  circulation  numbers.  These  ads  can  be 
bought  in  whatever  schedule  of  frequency,  continuity  or  saturation 
the  client  needs.  He  has  complete  flexibility,  and  he  also  has 
national  circulation. 

This  new  advertising  pattern  also  applies  to  a  large  part 
of  our  evening  schedule,  where  we're  maintaining  the  programs  that 
already  have  the  top  ratings,  but  selling  the  advertising  on  a  spread 
of  announcement  basis  under  our  Top  Ten  Plan. 

Of  course,  national  circulation  at  low  cost  is  the 
advertising  value  networks  were  created  to  deliver.  This  is  still  the 
network  function,  only  now  we're  delivering  it  in  a  different  way. 
Instead  of  limiting  an  advertiser  to  a  specific  program  and  the 
circulation  that  program  reaches,  we're  opening  a  wider  audience  for 
him.  For  advertisers  more  interested  in  circulation  than  identity 
with  an  individual  program,  this  is  the  modernized  way  of  using 
network  radio  to  great  advantage.  It's  the  way  in  which  network 
radio  can  again  become  indispensable  to  most  major  advertisers.  And 
when  that  happens,  the  radio  medium  will  be  on  its  way  up. 

We  think  that  the  redevelopment  of  a  strong  network  service 
is  important  to  all  of  radio,  and  to  everybody  concerned  with  it. 

That  includes  the  public,  the  advertisers,  the  stations,  and  the 
spot  reps,  too.  Without  the  national  networks,  radio  would  shrink 
down  to  a  series  of  local  services. 


(more ) 
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The  values  of  the  medium  to  the  national  advertisers  would  wither 
away.  The  whole  national  spot  structure  would  go  down  fast.  And  the 
system  would  be  able  to  support  only  a  fraction  of  the  stations  now 
in  operation.  The  public  would  be  the  loser,  and  the  country  would  be 
deprived  of  its  basic  system  of  instantaneous  communications  to  all 
of  the  people. 

On  the  other  hand.,  if  the  networks  can  develop  modernized 
services  to  produce  the  revenues  they  need,  the  radio  medium  as  a 
whole  can  begin  spiralling  upwards  again,  with  more  network  business 
stimulating  more  station  business,  and  more  in  it  for  everybody.  And 
all  it  takes  to  make  all  radio  networks  healthy  and  vigorous  is  net 
time  sales  amounting  to  about  1%  of  the  total  annual  advertising 
expenditure  in  this  country!  Just  think  of  it  --  that  means  only 
three-tenths  of  one  percent  more  of  the  total  --  a  tiny  differential 
that  could  assure  the  survival,  and  stability,  of  this  service  so 
important  to  all  of  us.  In  the  light  of  everything  at  stake,  I  don't 
think  that’s  too  ambitious  a  goal  for  the  national  networks.  I  can 
assure  you  that  we  at  NBC  are  going  after  our  share. 
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LEVISION  NEWS 

October  19,  1955 


SIXTY  TIMES  AS  MANY  PEOPLE — 30, 000, 000 --SAW  NBC-TV'S 
"CYRANO  DE  BERGERAC"  AS  SAW  BROADWAY  RUNS  AND  ALMOST 
FIVE  TIMES  AS  MANY  AS  MOTION  PICTURE  ENGAGEMENTS 

NBC's  Thomas  A.  McAvity  Cites  Huge  Audiences  As 
Proof  That  Viewers  Want  Best  in  Classic  Fare 

Over  sixty  times  as  many  people  —  30,000,000  viewers  — 
saw  NBC-TV's  production  of  "Cyrano  de  Bergerac"  starring  Jose  Ferrer 
on  PRODUCERS'  SHOWCASE  (Monday,  Oct.  17),  as  saw  the  1946  and  1953 
productions  on  Broadway  and  almost  five  times  as  many  as  saw  the  1950 
motion  picture  which  won  the  Academy  Award  for  Mr.  Ferrer,  according 
to  NBC  estimates. 

Thomas  A.  McAvity,  Vice  President  in  charge  of  the  NBC 
Television  Network,  pointed  out  that  such  classic  fare  as  Thornton 
Wilder's  "The  Skin  of  Our  Teeth,"  starring  Mary  Martin  and  Helen 
Hayes,  and  "Our  Town,"  starring  Frank  Sinatra,  and  which  kicked  off 
NBC's  1955-56  season  of  full-color  Spectaculars,  were  in  the  nation's 
"Top  Ten"  evening  programs  according  to  the  latest  Nielsen  survey, 

"The  Skin  of  Our  Teeth,"  presented  on  NBC-TV's  Sunday  night 
Spectacular  Sept.  11,  reached  some  10,847,000  homes  according  to 
Nielsen  and  was  viewed  by  an  estimated  30,000,000  people.  "Our  Town," 
presented  on  "Producers'  Showcase"  Sept.  19,  was  viewed  by  an 
estimated  29,000,000  people. 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


2  -  Ratings 


"It  is  rewarding  and  gratifying  proof  to  NBC  that  its 
presentation  of  vehicles  generally  considered  to  be  serious 
entertainment  are  so  enthusiastically  received,"  Mr.  McAvity  said. 
"The  overwhelming  endorsements  by  such  giant  audiences  of  NBC's 
concept  towards  'making  the  average  man  the  uncommon  man'  through 
such  presentations  as  'Cyrano'  show  that  viewers'  programming  tastes 
are  being  increasingly  upgraded. 

"As  announced  last  season,  NBC  will  continue  to  utilize  its 
Spectaculars  as  vehicles  of  popular  entertainment  which  also  bring 
to  the  audiences  the  great  classics  heretofore  available  on  a 
limited  basis  only,"  he  concluded. 

The  Ford  Motor  Company  and  the  Radio  Corporation  of  America 
co-sponsor  "Producers'  Showcase"  over  NBC-TV  every  fourth  Monday, 
8-9:30  p.m.,  EDT.  The  Sunday  night  Spectaculars  are  sponsored  by 
participating  advertisers  every  fourth  Sunday,  7:30-9  p.m.,  EDT. 


o 


NBC -New  York,  10/19/55 


egn  Nn  ^  - 


•  :;i  03M  ox  looaq  T1:i|vli^iia  bns  snifoaawea  ri  JI" 

G.uciTsa  od  )•'/  5&i961snoo  \jl X^-isnos  oslolrisv  rio  noi^scfnses'K 
♦blfia  y^lvAoM  .ill  yX  Tf.  o  \d  BS  tsuciJne  oe 

e'OQM  ‘>o  ssoneibuB  tfflsXg  rio  we  #itfl8ineaiobfl0  gnlr 

-  iricf  ’ asm  nomwoofiw  srij  nam  ega'idve  ©ri$  sni^ara’  efru-vroJ  :. 

is  <OOA^Dt  Sfj  Also  1 X*" 

. tsbea^gu  Y-XsniEB9*x;.ai.  gnir-c  9a j 
cjI  osxli^j  o:  ai/nltffloo  XXJtw  08M  tno€£95  tfsjsl  bsonwonna  bAm 

ottivcf  ■  J.e  iolrtvr  :ir: ainniEjyeJne  aaXwqoq  lo  e&Ioirisv  xs  aasiuosctosq! 
b  no  sXdfiXlevs  snolotfoaori  Bole&sXo  ctasis  sri^  eeoneXbWB 

. b9oulonoo  srl.  Yino  elaaci  bsJXrril. 
,  •  I  •  3  1  ‘  ■ 

t^bnoM  rftfiwo* i.v/iovo  VT-0S1-!  19V0  M9$£dtvod  XO6ftO<$8»*0 

.  i  •  .  •  ,  ,  . 

•  TQa  t . m . q  £-0£:  V  ,  vat. 


o 


x  2  \  Q  X\0 1  t  :lri  o  Y  wsM-  OSM 


COLOR  TELEVISION  NEWS 


October  19,  1955 


’THE  CONSTANT  HUSBAND, '  WITH  REX  HARRISON--FIRST  FULL-LENGTH  COLOR 
MOVIE  TO  BE  PRESENTED  ON  TV  BEFORE  RELEASE  IN  U.S.  THEATRES- - 
WILL  BE  SUNDAY,  NOV.  6,  'COLOR  SPREAD’  SPECTACULAR  ON  NBC 

"The  Constant  Husband,"  a  rollicking  farce,  will  be  the 
first  full  length  motion  picture  to  be  presented  in  color  on  TV 
before  release  to  American  motion  picture  houses.  Rex  Harrison 
creates  another  of  his  whimsical,  rakish  characterizations  in  this 
COLOR  SPREAD  Spectacular  Sunday,  Nov.  6  (NBC-TV,  7:30-9  p.m.,  EST; 
in  color  and  black  and  white). 

Co-starring  with  Harrison  are  Margaret  Leighton  and  Kay 
Kendall,  Featured  players  are  Cecil  Parker,  Nicole  Maurey,  George 
Cole,  Raymond  Huntley  and  Michael  Hordern. 

The  debonair  Harrison  portrays  Charles  Hathaway  who,  as 
the  picture  opens,  finds  himself  in  a  strange  village  in  Wales  with 
no  recollection  of  how  he  got  there  or,  for  that  matter,  who  he  is. 
A  local  brain  specialist  (Parker)  helps  him  unravel  the  first  clue 
to  his  identity  and  Hathaway,  briefly,  is  a  happy  man  when  he  sees 
his  beautiful  photographer-wife  (Miss  Kendall). 

But  gradually  he  learns  that  his  job  at  the  Ministry  of 
Munitions  is  not  all  it  seems  and  when  he  gets  the  "bounder" 

(more ) 
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2  -  ’Color  Spread* 


treatment  at  his  club,  his  suspicions  of  his  former  self  deepen 
ominously. 

Mishaps  are  followed  by  calamities  until  Hathaway  at  last 
turns  himself  in  and  stands  trial  at  the  Old  Bailey,  for  the 
matrimonial  breaches  which  have  left  him  with  six  very  much  alive 
and  far  too  forgiving  young  wives. 

What  to  do  in  this  dilemma?  Hathaway,  the  presiding 
judge  and  the  feminine  defense  attorney  (Miss  Leighton)  all  have 
ideas  and  come  up  with  a  solution  with  a  twist, 

"The  Constant  Husband"  is  a  Prank  Launder-Sidney  Gilliat 
Production,  directed  by  Gilliat  who  also  collaborated  on  the  original 
screenplay  with  Val  Valentine,  M,  Smedley  Aston  is  the  associate 
producer.  Music  was  composed  by  Malcolm  Arnold  and  played  by  the 
London  Philharmonic  Orchestra  conducted  by  Muir  Matheson, 
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’WIDE  WIDE  WORLD'  PROGRAM  TO  COVER  THE  WEST  OCT.  30 


63  Cameras  to  Be  Used  for  Show  Featuring  First  Telecasts 

of  Mormon  Tabernacle  Choir  and  Helldorado  Week 

"  — - - u - - - J?f< 

"Look  at  that  guy,  dangling  above  the  state  line  between 

Arizona  and  Nevada... one  foot  in  each  state... and  nothing  but  a 
couple  of  boards  and  an  eighth  of  a  mile  of  thin  air  between  him  and 
the  damp  concrete  below..." 

With  these  words,  while  watching  a  TV  cameraman  perching 
on  a  small  platform  at  Hoover  Dam,  narrator  Dave  Garroway  will  open 
WIDE  WIDE  WORLD  Sunday,  Oct.  30  (NBC-TV,  4-5:30  p.m.,  EST) . 

On  the  program,  63  cameras  will  roam  the  Western  part  of 


the  nation. 


They'll  go  to  Salt  Lake  City  for  the  first  telecast  of  the 
Mormon  Tabernacle  Choir. 

They'll  take  viewers  to  Las  Vegas  for  an  old-fashioned 
gas-lit  stage  show  and  for  an  up-to-date  slot  machine... 

To  Tombstone,  Ariz.,  for  the  first  TV  look  at  Helldorado 
Week  and  its  reenactments  of  famous  early  day  gunfights  --  and  for  a 
view  of  the  Boot  Hill  cemetery  resting  place  for  the  losers  of  those 
fights . . . 


(more ) 
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2  -  'Wide  Wide  World' 


To  the  Continental  Divide,  where  a  camera  will  be  mounted 
in  the  nose  of  a  Denver,  Rio  Grande  and  Western  Railroad  train  to 
show  the  strip  that  bisects  the  country... 

To  Port  Leavenworth,  Kan.,  where  the  first  wagon  trail 

started. . . 

To  Santa  Barbara,  Calif.,  and  its  famous  old  mission  --  the 
spot  that  marked  the  end  of  the  trail  for  many  a  westward  pioneer... 

To  San  Francisco,  Calif.,  for  a  rodeo  in  the  Cow  Palace 
there  and  a  first  hand  look  while  a  cowboy  tries  to  stay  put  on  his 
bronc  for  10  seconds... 

To  Oklahoma  City,  where  an  oil  well  stands  on  the  front 
lawn  of  the  State  Capitol  Building. . . 

To  Houston,  Tex.,  for  a  preview  of  a  premiere  --  viewers 
will  watch  and  listen  as  Leopold  Stokowski  conducts  the  Houston 
Symphony  Orchestra  in  "The  Mysterious  Mountain, "  a  full  day  before 
its  world  premiere  Monday... 

To  St.  Louis,  for  a  look  at  the  city  that  once  represented 
the  beginning  of  the  Westland  now  stands  smack  in  the  middle  of  the 
country . . . 

And  back  to  Hoover  Dam  and  the  suspended  cameraman  who  will 
be  eased  down  the  facade  of  the  huge  concrete  structure  to  give  a 
graphic  picture  of  this  titanic  example  of  Western  productivity. 

"Wide  Wide  World"  is  presented  by  Barry  Wood,  executive 
producer  of  the  program  and  director  and  Special  Events  at  NBC,  The 
Oct.  30  program  is  being  produced  by  Robert  Bendick.  Dick  Schneider 

is  the  director. 

- 0 - 
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LORETTA  YOUNG  TO  RETURN  TO  TV  SHOW  AS  HOSTESS 

AND  STAR  IN  A  CHRISTMAS  TALE  ON  DEC,  25 
- m  .v  -  # 

Loretta  Young,  who  has  been  ill  since  April,  will  return  as 
hostess  and  star  of  NBC-TV’s  THE  LORETTA  YOUNG  SHOW  on  Christmas  night, 
Sunday,  Dec,  25  (NBC-TV,  10:00  p.m.,  EST),  Miss  Young  will  play  in 
"Christmas  Stopover,"  which  will  be  directed  by  Richard  Morris,  who 
also  adapted  the  story  for  television  from  an  original  play  by 
D.F.  Miller, 

During  Miss  Young’s  absence  from  her  show,  noted  Hollywood 
personalities  have  substituted  for  her  as  host  or  as  stars  of  the 
half-hour  dramas.  The  roster  included  Rosalind  Russell,  Joseph  Cotten, 
Barbara  Stanwyck,  Teresa  Wright,  Ricardo  Montalban,  Merle  Oberon, 

Diana  Lynn,  Dinah  Shore,  Laraine  Day,  Robert  Preston,  Margaret  Hayes, 
Phyllis  Kirk,  Nina  Poch,  Gene  Raymond  and  Virginia  Bruce. 

During  Miss  Young’s  illness,  mail  came  to  the  program’s 
offices  from  TV  fans  throughout  the  nation,  and  the  news  of  her  return 
to  good  health  has  brought  an  even  greater  number  of  letters.  The 
Christmas  night  show  will  be  filmed  on  Nov,  14,  Miss  Young’s  first 
day  back  at  work. 
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A  SERVICE  OF 


October  19 ,  1955 


Attention,  Sports  Editors 


SOVIET  OLYMPIC  COACH  KOROBKOV  PROPOSES  U.S. -RUSSIA  DUAL 
TRACK  AND  FIELD  MEET,  IN  SHORT-WAVE  TALK 
WITH  NBC’S  LINDSEY  NELSON 


In  a  short-wave  New  York-Moscow  conversation  between  Moscow 
and  New  York,  Soviet  Olympic  track  coach  Gabriel  Korobkov  today  told 
NBC's  sportscaster  Lindsey  Nelson  that  Russia  would  like  to  oppose 
the  United  States  in  a  dual  track  and  field  meet  each  year, 

Korobkov  suggested  that  such  a  meet  could  be  held  after 
the  U.S,  National  AAU  outdoor  championships,  starting  next  year,  or 
at  any  other  time  convenient  for  the  American  team.  The  competition 
would  include  all  Olympic  events  except  the  marathon  and  walking 
races , 

The  transcribed  questions  and  answers  follow: 

NELSON:  How  can  sports  be  used  to  improve  relations 
between  the  USA  and  USSR? 

KOROBKOV:  Well,  for  sport,  and  track  and  field  athletics 
in  particular,  to  fulfill  this  mission,  we  must  have  meetings  more 
often.  After  the  1952  Olympics,  we  have  had  only  one  opportunity 
of  meeting  American  athletes,  and  that  was  only  with  a  small  group, 

(more ) 
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2  -  'USA-RUssian  Dual  Meet’ 


This  took  place  last  month  in  the  Yugoslav  capital,  Belgrade,  and 
these  meetings  were  purely  accidental.  We  were  both  invited  for 
the  10th  anniversary  of  the  Yugoslav  Sports  Club.  We  didn't  know 
that  Americans  would  be  present,  and  vice-versa.  First,  it  was  not 
a  planned  meeting  between  American  and  Soviet  athletes.  Our  sports 
committee  sent  out  a  number  of  invitations  to  the  AAU  for  American- 
Soviet  contests,  but  there  has  been  no  answer  from  the  USA  so  far. 
While  out  in  Belgrade,  I  spoke  to  Clyde  Littlefield,  the  University 
of  Texas  coach;  Rod  Richards,  Bob  Smith,  Lang  Stanley,  Dick  Maiocco 
and  Joe  LaPierre.  They  told  me  they  hadn't  heard  of  the  invitations 
and  said  it  would  be  a  good  idea  to  have  annual  track  and  field  meets 
between  our  countries,  both  here  and  there.  Bob  Smith  and  Lang 
Stanley  gave  me  their  addresses  in  San  Diego  and  Los  Angeles  so  that 
I  could  get  in  touch  with  them  about  this  American  match  idea,  and 
Clyde  Littlefield  promised  to  get  in  touch  with  Dan  Ferris  of  the 
AAU  about  the  matter. 

NELSON:  Please  give  details  of  any  exchange  program  you 
may  suggest, 

KOROBKOV;  Strictly  speaking,  this  affair  would  have  to 
be  discussed  with  America's  sports  officials,  but  we  here  would  like 
to  suggest  an  annual  USA-USSR  contest  of  Olympic  sports  events,  with 
the  exception  of  the  marathon  and  walking  races.  We  feel  that  these 
meets  would  help  make  friends  out  of  Soviet  and  American  athletes, 
and  not  only  that  but  out  of  Soviet  and  American  people  as  well.  I 
think  these  meets  would  also  go  far  to  popularize  and  develop 
athletics  in  our  country,  and  everywhere  else  for  that  matter,  I 

(more ) 
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3  -  ’USA-Russian  Dual  Meet1 


think  the  best  time  for  this  meet  would  be  immediately  after  the  USA 
championships.  That’s  the  time  most  of  your  athletes  would  be  on 
hand  and  in  the  best  shape,  too.  Now  suppose  we  turn  the  tables  and 
I  get  a  question  in.  What  do  you  think  of  the  idea  of  having  our 
first  USA-USSR  track  and  field  meet  in  1956  at  any  time  convenient 
for  the  American  team?  The  choice  of  place  is  up  to  you,  although 
we  would  like  to  invite  the  American  team  to  Moscow. 

NELSON:  Coach,  I’ll  certainly  relay  this  information  to 
Dan  Ferris  of  the  AAU, 

KOROBKOV:  Well,  please  give  my  best  wishes  to  the  American 
athletes  and  coaches  whom  we  know,  too. 
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NBC -New  York,  10/19/55 


0  V  yf;-  1  -  , 

89^9lrf^a  'ta-r-.V;  lo?  d2C  ft 

■  . 

vox  ' 

dctslctevaoo  smitf  me  .  .  J  «J  -  bio  11  bas  XovrJ 

■  e  ■  | q  lo  a; 

'  .  :  i 

■  .  •  •  is c  • 

,UAA  ocl3  lo  ciliio1?  rj£< 

n^oXismA  odd-  od  aerie tw  ds9cf  tgn  >  essolq  t.CX9W  :VO>ia;OHO)i 

■ 

••  - 


<!  c\>j  r  \o  I  <, 3  !’i  c  V  w s 


COLOR  TELEVISION  NEWS 


MICHIGAN  STATE  U.  COLORCAST  SEGMENT  OP  NBC » S  "HOME"  PLACES 
SUPERMARKET  AS  A  VITAL  NEW  ELEMENT  IN  AMERICAN  LIFE 

The  super-market  is  something  more  than  an  overgrown 
grocery  store;  it  is  a  vital  new  element  in  American  life. 
Such  is  the  premise  of  Michigan  State  University's  course 
on  food  distribution,  which  will  be  colorcast  Thursday, 
Oct.  20,  as  part  of  the  NBC  Autumn  Colorcade. 

The  telecast  will  originate  from  Brody  Hall  in  East 
Lansing,  Mich,,  and  will  appear  as  a  color  insert  on  HOME 
(ll  a.m,  to  12  noon,  EDT).  Faculty  members  will  explain 
the  course  and  its  effects  on  food  distribution,  shop¬ 
ping  and  eating  habits.  Moving  from  one  classroom  to 
another,  color  cameras  will  follow  a  student  studying 
under  a  scholarship  provided  by  the  National  Association 
of  Food  Chains. 

- o - 


NBC-New  York,  10/19/55 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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TRADE  NEWS 


October  20 ,  1955 

ADVERTISERS'  SUPPORT  OP  MODERNIZED  RADIO  NETWORK  SERVICES  WILL  SPIRAL 
ENTIRE  RADIO  MEDIUM  UPWARDS,  NBC'S  ROBERT  W.  SARNOFF  TELLS  EASTERN 
REGION  MEETING  OF  AMERICAN  ASSOCIATION  OF  ADVERTISING  AGENCIES 

NEW  YORK,  October  20  —  The  nation's  radio  networks,  by 
achieving  net  time  sales  amounting  to  as  little  as  one  per  cent  of 
today's  total  advertising  expenditure  of  $8.5  billion,  can  begin  an 
upward  spiral  which  will  strengthen  the  radio  medium  as  a  whole, 
Robert  W.  Sarnoff,  Executive  Vice  President  of  the  National  Broad¬ 
casting  Company,  told  the  Eastern  region  meeting  of  the  American 
Association  of  Advertising  Agencies  yesterday. 

"That  means  only  three-tenths  of  one  per  cent  more  of  the 
total  —  a  tiny  differential  that  could  assure  the  survival  and 
stability  of  this  service  so  important  to  all  of  us,"  Mr.  Sarnoff 
declared  at  the  meeting  at  the  Roosevelt  Hotel. 

In  order  to  make  their  services  more  productive  for 
national  audiences  and  advertisers,  Mr.  Sarnoff  said,  the  networks 
have  undertaken  a  "complete  retooling"  of  their  operations,  with  new 
program  concepts,  new  advertising  patterns  and  new  promotion 
approaches . 

(more ) 
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2  -  Robert  V/.  Sarnoff 


These  new  radio  developments,  he  stated,  are  realistic 
responses  to  the  changes  which  have  taken  place  in  the  way  listeners 
use  radio  and  in  its  potentials  for  advertisers.  As  major  television 
attractions  developed  concentrated  audience  attention,  the  public 
began  to  rely  more  and  more  on  radio  as  a  service  "for  companionship, 
reference,  quick  access  to  news,  and  for  relaxed  entertainment  — 
with  a  shift  from  family  to  individual  listening." 

These  changes,  Mr.  Sarnoff  pointed  out,  "actually  increase 
the  amount  of  time  available  for  radio.  As  millions  of  new  radio 
sets  have  gone  into  kitchens,  bedrooms,  playrooms  and  cars  over  the 
past  10  years,  a  new  and  different  audience  potential  has  been 
created.  It’s  waiting  to  be  exploited  by  modernized  programming." 

The  new  NBC  program  forms  meet  these  conditions,  he  said. 

By  scheduling  a  distinctive  block  of  service  over  a  large  part  of  the 
broadcast  day,  the  programming  develops  an  identity  which  makes  it 
easy  to  remember  and  convenient  to  use.  It  can  accommodate  a  great 
variety  of  different  entertainment  and  information  features,  with 
each  used  to  it3  best  effect  since  it  does  not  have  to  be  fitted 
into  arbitrary  time  segments. 

"The  significant  point  about  this  form  of  programming," 

Mr.  Sarnoff  stated,  "is  that  over  the  course  of  a  dozen  hours  or  so, 
it  can  collect  a  lot  of  listeners.  By  using  a  schedule  of  advertising 
positions  spread  across  the  programming,  the  advertiser  can  reach  a 
cumulative  audience  that  adds  up,  again,  to  the  big  circulation 
numbers.  These  ads  can  be  bought  in  whatever  schedule  of  frequency, 
continuity,  or  saturation  the  client  needs.  He  has  complete 
flexibility,  and  he  also  has  national  circulation. 

(more ) 
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3  -  Robert  W.  Sarnoff 


"Of  course,  national  circulation  at  low  cost  is  the 
advertising  value  networks  were  created  to  deliver.  This  is  still 
the  network  function,  only  now  we're  delivering  it  in  a  different 
way.  Instead  of  limiting  an  advertiser  to  a  specific  program  and 
the  circulation  that  program  reaches,  we're  opening  a  wider  audience 
for  him.  For  advertisers  more  interested  in  circulation  than 
identity  with  an  individual  program,  this  is  the  modernized  way  of 
using  network  radio  to  great  advantage.  It's  the  way  in  which 
network  radio  can  again  become  indispensable  to  most  major 
advertisers.  And  when  that  happens,  the  radio  medium  will  be  on  its 
way  up . " 

As  examples  of  the  new  program  forms,  Mr.  Sarnoff  cited 
MONITOR,  "a  communications  and  coverage  show  which  is  based  on  the 
way  people  live  and  listen  over  weekends."  He  stated  that  WEEKDAY, 
the  new  NBC  daytime  program  service  which  will  premiere  Nov.  7j  will 
follow  the  same  general  pattern,  but  will  be  "quite  different  in  pace 
and  appeal."  Designed  for  the  daytime  audience,  WEEKDAY  will  be  more 
relaxed,  with  easier  tempo  and  more  regular  features,  giving  the 
housewife  personal  companionship,  information  in  key  with  her 
interests,  and  quality  entertainment. 

Mr.  Sarnoff  pointed  out  that  during  recent  years,  the  radio 
spot  medium  has  sought  to  move  into  the  national  circulation  field 
and  that  millions  of  national  radio  dollars  have  been  siphoned  out  of 
network  into  spot.  He  characterized  as  "short  sighted"  the  oppo¬ 
sition  which  certain  elements  in  the  spot  business  have  expressed  in 
connection  with  the  new  network  developments,  saying  "NBC  was 
privileged  to  absorb  the  first  brickbats,  when  we  led  the  way  with 

(more ) 
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4  -  Robert  W.  Sarnoff 


early  patterns  like  Tandem,  about  five  years  ago;  and  when  we  took  a 
giant  step  forward,  more  recently,  with  MONITOR.  But  now,  all  the 
networks  have  adopted  similar  sales  patterns,  with  some  differences 
in  their  programming  approaches.  As  a  result,  they're  all  accused  of 
poaching  on  the  spot  reservation,  as  though  the  spot  business  had 
some  sort  of  protected  rights  to  efficiency  in  delivering  national 
circulation] 

"It  seems  to  me  that  this  opposition  is  very  short-sighted. 
Everybody  in  the  radio  business  ought  to  be  concentrating  on  getting 
more  total  nourishment  for  the  medium,  instead  of  fighting  over 
diminished  scraps.  I  can't  believe  that  the  spot  business  really 
wants  to  see  radio  networks  starved  out  of  existence  —  and  believe 
me,  that  could  happen  if  we  were  limited  to  the  old  patterns  only. 

And  I  wonder  if  the  spot  reps  consider  what  would  happen  to  their 
business  —  and  the  whole  radio  medium  --  if  the  radio  networks 
couldn't  find  a  way  to  survive." 

Without  national  networks,  Mr.  Sarnoff  warned,  the  whole 
radio  medium  would  diminish  in  its  importance.  Radio  would  shrink 
down  to  a  series  of  local  services,  the  values  of  the  medium  to 
national  advertisers  would  wither  away,  the  national  spot  structure 
would  be  seriously  weakened,  and  the  radio  system  would  probably  be 
able  to  support  only  a  fraction  of  the  stations  now  in  operation. 

As  a  result,  he  stated,  "the  public  would  be  the  loser  and 
the  country  would  be  deprived  of  its  basic  system  of  instantaneous 
communications  to  all  of  the  people.  On  the  other  hand,  if  the  net¬ 
works  can  develop  modernized  services  to  produce  the  revenues  they 
need,  the  radio  medium  as  a  whole  can  begin  spiralling  upwards  again, 
with  more  network  business  stimulating  more  station  business  and  more 
in  it  for  everybody." 
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MAURICE  EVANS,  RALPH  BELLAMY  AND  DENNIS  KING  WILL  STAR 
NOV.  20  IN  EVANS'  COLORCAST  PRODUCTION  OP  SHAW'S 
"DEVIL'S  DISCIPLE"  ON  "HALL  OP  FAME" 


Maurice  Evans  will  portray  Dick  Dudgeon,  Ralph  Bellamy  will 
enact  Parson  Anderson,  and  Dennis  King  will  be  seen  as  General 
Burgoyne  when  "MAURICE  EVANS  PRESENTS  'THE  DEVIL'S  DISCIPLE'  ON  THE 
HALLMARK  HALL  OP  FAME"  (NBC-TV,  Sunday,  Nov.  20,  4-5:30  p.m.,  EST, 
in  color  and  black  and  white).  Both  Evans  and  King  appeared  in 
Evans'  highly  successful  Broadway  revival  of  the  Shavian  comedy  at 
the  Royale  Theatre  in  1950. 

The  play  was  originally  produced  in  this  country  in  1897 
and  starred  actor-manager  Richard  Mansfield.  It  is  part  of  a  1901 
G.B.  Shaw  collection  titled  "Three  Plays  for  Puritans"  and  ranks 
among  the  most  popular  and  amusing  of  his  works. 

In  the  preface  to  the  printed  work,  Shaw  avows  chat  one 
of  his  purposes  in  writing  "The  Devil's  Disciple  was  to  creace  a 
popular  work  in  which  love  is  not  the  primary  motivation  thus  a 
play  "for  Puritans."  In  this  particular  play  he  maintains,  in  effect, 
that  those  considered  wicked  by  standards  of  rigid  morality  are  often 
pure  and  noble  spirits. 


(more ) 
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"The  Devil's  Disciple" 


The  story  of  "The  Devil's  Disciple"  concerns  Dick  Dudgeon 
(Maurice  Evans),  regarded  in  his  New  England  Puritan  community 
as  a  scandalous  free-thinker,  virtually  in  league  with  the  devil. 

He  is  cast  out  of  the  house  by  his  own  mother,  an  acidulous,  self- 
righteous  woman.  Nevertheless,  it  is  Dick  who  is  the  sole  defender 
of  Essie,  an  orphan  lass  who  lives  in  his  mother's  dour  household. 

Judith,  wife  of  Parson  Anderson  (Ralph  Bellamy),  is 
obliged  to  alter  her  unsavory  opinion  of  Dudgeon  when  Dick  permits 
the  mistaken  British  to  take  him  prisoner  in  lieu  of  her  husband, 
who  is  the  actual  captain  of  the  rebels.  Dudgeon  persists  in  his 
masquerade  to  the  very  shadow  of  the  gallows,  when  Anderson  arrives 
at  the  zero  hour  to  effect  his  rescue.  Mrs.  Anderson  assumes  that 
Dick's  gallantry  has  been  inspired  by  his  attraction  for  her,  but 
suffers  a  deflating  come-uppance  when  Dick  makes  it  clear  that  her 
charms  had  not  motivated  him  in  the  slightest. 

A  highlight  of  the  play  is  the  military  trial  of  Dick 
Dudgeon,  with  British  General  "Gentleman  Johnny"  Burgoyne  (Dennis 
King)  making  his  elegant  presence  very  much  evident.  The  scene 
represents  Shaw  at  his  most  subtly  satirical  best. 

"The  Devil's  Disciple"  is  being  directed  by  George 
Schaefer,  who  is  directing  the  entire  series  of  eight  top  plays  on 
the  Maurice  Evans  -  "Hallmark  Hall  of  Fame"  series.  Jack  Rayel  is 
executive  producer.  The  Shaw  comedy  has  been  adapted  for  TV  by 
S.  Mark  Smith. 
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NBC  SPOT  SALES  ANNOUNCES  PLANS  FOR  FOURTH  ANNUAL  CLINIC 

FOR  PROMOTION-MERCHANDISING-PUBLICITY  PERSONNEL 

The  fourth  annual  Promotion-Merchandising-Publicity  Clinic 
of  stations  represented  by  NBC  Spot  Sales  will  be  held  at  Hotel 
Plaza  in  New  York  City,  Monday  and  Tuesday,  Oct.  24-25,  Thomas  B. 
McFadden,  Vice  President  of  NBC  Spot  Sales,  announced  today. 

Promotion,  merchandising  and  publicity  managers  of  the 
stations  will  meet  in  informal  "shirtsleeve -type"  sessions  to 
exchange  ideas  and  report  on  results  in  their  fields  since  the  clinic 
of  a  year  ago  in  New  York. 

Luncheon  sessions,  which  will  also  be  attended  by  manage¬ 
ment  and  sales  personnel  of  the  NBC  Owned  Stations  and  NBC  Spot  Sales, 
will  have  prominent  speakers  from  the  broadcasting  industry. 

At  Monday’s  luncheon  the  speaker  will  be  Halsey  V.  Barrett 
of  the  Television  Bureau  of  Advertising.  On  Tuesday  the  clinic  will 
hear  a  luncheon  address  by  Jacob  Evans,  Bulova  watch  account 
executive  at  McCann -Erickson  and  formerly  director  of  Advertising  and 
Promotion  of  the  NBC  network. 

The  theme  of  the  clinic  will  be  "Touchdown  1956  • • «A  Great 
Year  Through  Teamwork! "  Decorations  in  the  meeting  rooms  at  the 
Plaza  will  carry  out  the  theme,  including  such  realistic  gridiron 

(more ) 
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2  -  Clinic 


touches  as  goal  posts  and  team  pennants  which  will  be  emblazoned  with 
the  call  letters  of  stations  represented  by  NBC  Spot  Sales. 

"New  and  greater  plans  for  stimulating  the  promotion, 
merchandising  and  publicity  services  of  stations  owned  by  NBC  and 
represented  by  NBC  Spot  Sales  will  be  developed  during  the  clinic," 
Mr.  McFadden  said. 

"Inauguration  of  the  clinics  three  years  ago  resulted  in  an 
interchange  of  ideas  and  plans  which  spelled  greater  results  of  all 
kinds  for  the  stations.  Each  station  gained  in  adapting  the  ideas  of 
others  to  its  operation,  and  the  stations  as  a  group  were  able  to 
enhance  their  performance  in  promotion,  merchandising  and  publicity. 

"We  are  confident  that  this  meeting  will  help  participants 
to  reach  the  one  major  goal  they  have  in  common  --  to  help  produce 
greater  revenue  in  1955." 

Charles  R.  Denny,  Vice  President  of  NBC  Owned  Stations  and 
NBC  Spot  Sales,  and  Mr.  McFadden  will  greet  the  Promotion- 
Merchandising-Publicity  Clinic  at  its  opening  session.  Thereafter 
the  sessions  will  alternate  between  generalmeetings  and  seminar 
gatherings  for  specific  problems  and  projects. 

Co-chairman  of  the  NBC  Spot  Sales  clinic  are  Mort  Gaffin, 
new  business  and  promotion  manager;  Wilbur  Fromm,  advertising  manager; 
Max  E.  Buck,  merchandising  director;  and  Don  Bishop,  publicity 
director. 

Registered  as  participants  in  the  Promotion-Merchandising- 
Publicity  Clinic  are: 

NBC  Spot  Sales:  Mort  Gaffin,  Wilbur  Fromm,  Dan  Lissance, 

Sam  Dana,  Alan  Ewald,  Herb  Meyer,  Elaine  Simpson,  and  Shirley  Joblove. 

(more ) 
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3  “  Clinic 


Promotion:  Milt  Schwartz,  Tony  Kraemer,  A1  Slep,  Claude 
Callison  (WRCA,  WRCA-TV,  New  York);  Howard  Coleman  (WMAQ,  WNBQ, 
Chicago);  Morris  Watteriberg  (WTAM,  WNBK,  Cleveland);  Joan  Phillips 
(WRC,  WRC-TV,  Washington);  Dave  Engles  (KNBC,  San  Francisco);  Charles 
Hill  (WAVE,  WAVE-TV,  Louisville);  Dave  Pasternak  (KSD,  KSD-TV,  St. 
Louis);  Jim  Cobb  ( WRGB ,  Schenectady);  Bill  Cathey  (KOMO,  KOMO-TV, 
Seattle);  Dick  Jones  (Crosley  Broadcasting  Corp.,  which  represents 
NBC  Spot  Sales  in  Cincinnati). 

Merchandising:  Max  E.  Buck, Joseph  Murphy,  Sidney  Matz 
(WRCA,  WRCA-TV,  New  York) ;  Steve  Krasula  (WMAQ,  WNBQ,  Chicago);  Bill 
Dallman  (WTAM,  WNBK ,  Cleveland);  Curt  Prior  (WRC,  WRC-TV,  Washington); 
Harry  Camp  ( KRCA,  Los  Angeles);  Dave  Crockett  (KOMO,  KOMO-TV, 

Seattle);  Jack  Frazier  (Crosley). 

Publicity:  Don  Bishop,  John  O'Keefe  (WRCA,  WRCA-TV,  New 
York);  Chet  Campbell  (WMAQ,  WNBQ,  Chicago);  George  Way  (WTAM,  WNBK, 
Cleveland);  Jay  Royen  (WRC,  WRC-TV,  Washington);  Bob  Pelgram  (KRCA, 

Los  Angeles). 
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CREDITS  P'OR  ’WIDE  WIDE  WORLD1  ON  NBC -TV  OCT.  30 

TIME:  NBC -TV,  Sunday,  Oct,  30, 

4-5:30  p.m,  EST, 

FORMAT:  WIDE  WIDE  WORLD’S  live  cameras 

will  roam  about  the  wide  open 
spaces  of  the  Western  half  of 
the  United  States.  One  TV 
"first"  will  be  the  program's 
presentation  of  the  Mormon 
Tabernacle  in  Salt  Lake  City. 
Another  is  the  never-before- 
televised  Helldorado  cele¬ 
bration  in  Tombstone,  Ariz. 
Too,  the  cameras  will  pick  up 
the  preview  of  a  premiere 
when  they  show  Leopold 
Stokowski  conducting  the 
Houston  Symphony  Orchestra’s 
rendition  of  "The  Mysterious 
Mountain"  --a  symphony  which 
will  have  its  world  premiere 
the  next  evening.  Other  spots 
to  be  visited  are  Hoover  Dam, 
the  Cow  Palace  in  San  Francisco 
(more ) 
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’Wide  Wide  World’ 


for  a  Wild  West  rodeo,  the 

Santa  Barbara,  Calif,, 

Mission  and  the  Continental 

Divide , 

EXECUTIVE  PRODUCER: 

Barry  Wood 

PRODUCER: 

Robert  Bendick 

ASSOCIATE  PRODUCER: 

Art  Perrier 

NARRATOR: 

Dave  Garroway 

DIRECTOR: 

Dick  Schneider 

WRITERS : 

Lou  Salaman  and  Charles  Andrews 

UNIT  MANAGER: 

George  Sweeney 

MUSIC  DIRECTOR: 

David  Broekman 

SCENIC  DESIGNER: 

Reuben  Ter-Aratunian 

ANNOUNCER: 

Bill  Wendell 

SPONSOR: 

General  Motors  and  these  GM 

Divisions:  United  Motors, 

AC  Spark  Plug  and  Guide  Lamp. 

AGENCIES: 

Campbell -Ewald  Co. 

D,  P,  Brother  and  Co. 

NBC  PRESS  REPRESENTATIVE: 

Dilys  Jones 

,_._0 _ 

NBC  -New  York,  10/20/55 
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NBC -TV  NEWS 


’TODAY'  RETURNS  TO  N.Y,  AFTER  2 -DAY 
ORIGINATION  IN  KANSAS  CITY 


The  entire  cast  of  NBC-TV’s  TODAY  show  --  with  the 
exception  of  host  Dave  Garroway  --  returned  to  the  New  York  studio 
this  morning  after  a  memorable  two-day  visit  to  Kansas  City,  Mo. 

Dave  stopped  at  St.  Louis  on  the  flight  back  to  visit 
his  10-year-old  daughter  Paris,  but  will  be  back  before  the  cameras 
tomorrow  (Friday,  Oct.  21 ). 

The  highlight  of  "Today’s"  visit  to  Kansas  City  was  a 
private  dinner  with  former  President  Harry  Truman  and  his  wife  at 
the  home  of  Randall  Jessee,  news  director  and  commentator  for  K.C. 
station  WDAF-TV.  Dave,  newscaster  Frank  Blair  and  producer  Gerry 
Green  spent  three  hours  with  the  President.  "Certainly  one  of  the 
most  memorable  and  delightful  experiences  we’ve  ever  had,"  Dave 
commented . 

The  opening  show  Tuesday  (Oct.  18)  morning  was  telecast 
from  the  American  Royal  Arena  in  K.C.,  giving  the  TV  audience  a  look 
at  a  Midwestern  horse  and  livestock  show  in  full  operation. 

On  Tuesday  morning  at  6:15  (CST),  President  Truman 
strolled  into  K.C.’s  Union  Station  --  the  "Today"  show’s  originating 
point  --  to  welcome  Dave  and  the  cast.  And  so  it  went ...  thousands 
of  welcomes,  from  the  time  the  "Today"  group  flew  in  on  Monday  until 
they  left  Kansas  City,  after  Wednesday's  program. 
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color  television  presents 


PRODUCERS’ 


SHOWCASE 

October  21, 


1955 


’DATELINE  2’ 

MILTON  BE RLE,  GREER  GARSON,  WILLIAM  HOLDEN,  MARTHA  RAYE,  JOHN  WAYNE 
IN  SECOND  "PRODUCERS'  SHOWCASE"  COLORCAST  IN  COOPERATION  WITH 
OVERSEAS  PRESS  CLUB;  GENERAL  THEME  IS  FREEDOM  OF  THE  PRESS 

Robert  E.  Sherwood,  John  Steinbeck  and  Irving  Berlin 
Creating  Special  Show  Material 

"Dateline  2,"  to  be  produced  in  cooperation  with  the 
Overseas  Press  Club,  will  be  seen  on  PRODUCERS'  SHOWCASE  in  a  color¬ 
cast  on  Monday,  Nov.  14  (NBC-TV,  8-9:30  p.m.,  EST) .  Milton  Berle, 
Greer  Garson,  William  Holden,  Martha  Raye  and  John  Wayne  are  among 
the  top  luminaries  of  the  entertainment  world  who  will  appear  on  the 
show,  which  will  have  freedom  of  the  press  as  its  general  theme. 

Robert  E.  Sherwood,  Pulitzer  Prize -winning  dramatist  who 
contributed  a  memorable  sketch  about  the  late  Ernie  Pyle  to  last 
year's  "Dateline"  telecast,  will  again  write  original  material  for 
the  production.  Novelist  John  Steinbeck  will  also  write  for 
"Dateline  2."  A  composition  by  Irving  Berlin,  titled  "Free,"  never 
before  performed  or  published,  will  be  a  musical  highlight  of  the 
program. 

(more ) 
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2  -  ’Dateline  2’ 


Alan  Handley,  director  of  the  first  "Dateline,"  will  have 
the  same  assignment  for  the  Nov.  14  colorcast.  The  production  will 
be  supervised  by  Donald  Davis  and  Dorothy  Mathews.  Andrew  McCullough 
is  associate  supervisor. 

The  first  "Dateline"  commemorated  the  opening  of  the 
Overseas  Press  Club  in  New  York  City  and  was  colorcast  on  "Producers’ 
Showcase"  Dec.  13,  1954.  To  illustrate  its  theme  of  freedom  of  the 
press,  "Dateline  2"  will  present  authentic  historical  material,  as 
well  as  fictional  sketches  and  musical  numbers. 

Comprising  the  Overseas  Press  Club  committee  for 
"Dateline  2"  are  Bob  Considine,  chairman  and  immediate  past  president 
of  the  club;  William  Randolph  Hearst,  Jr;  Edward  R.  Murrow;  Fleur 
Cowles;  Josef  C.  Dine,  vice  chairman;  Louis  P.  Lochner,  president 
of  the  club;  Kathryn  Cravens,  Inez  Robb,  Andrew  Heiskell,  Wilfred 
May  and  Matthew  Huttner.  Jane  Kalmus  is  serving  as  coordinator. 

- o - 
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TRADE  NEWS 


October  21,  1955 


SPECIAL  "PATTI  PAGE  PREMIERE  PARTY  SHOW" 
WITH  PERRY  COMO  AS  SONGSTRESS'  GUEST 
WILL  BE  TELECAST  BY  NBC  NOV.  2 

Oldsmoblle  Sponsors  Big  Variety  Program 
To  Announce  Its  1956  Models 


Patti  Page  will  be  starred,  with  Perry  Como  as  her  special 
guest  on  THE  PATTI  PAGE  PREMIERE  PARTY  SHOW,  a  special  half-hour 
program  on  NBC -TV  Wednesday,  Nov,  2  at  10:30  p.m.,  EST. 

The  two  singers  will  headline  the  telecast  sponsored  by  the 
Oldsmobile  Division  of  General  Motors  to  introduce  the  1956 
Oldsmobile  line  which  goes  on  display  the  following  day. 

In  addition  to  Patti  and  Perry,  the  variety  program  will 
feature  dancer  Gene  Nelson  of  the  film  "Oklahoma,"  comedians 
Franklin  Pangborn  and  Ben  Wrigley,  Paul  Sydell  and  his  dog  act. 

The  King  Brothers  (an  acrobatic  duo ),  the  Ray  Charles  Singers,  Mitchell 
Ayres  and  His  Orchestra,  the  Page  Twelve  Dancers,  and  Joe  Reisman 
and  His  Orchestra. 

They  will  appear  in  a  musical  production  directed  by  Bill 
Culleran  of  NBC -TV's  "Your  Hit  Parade,"  with  choreography  and 

(more ) 
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2  -  'The  Patti  Page  Premiere  Party  Show1 


staging  by  Tony  Charmoli.  Joe  Sant ley  will  be  producer. 

The  script  will  be  written  by  Jimmy  Shirl,  Ervin  Drake 
and  Bud  Burtson,  with  original  music  by  Shirl  and  Drake.  Two  new 
songs  will  be  introduced  on  the  program. 

Miss  Page  will  sing  “I  Only  Have  Eyes  for  You,"  and  "Cross 
of  Gold,"  among  other  numbers.  Como  will  sing  “All  at  Once"  and  will 
join  Patti  in  a  novelty  number. 

The  program  is  a  General  Artists  Corporation  television 
production,  with  Harry  Anger  as  executive  producer.  D.P.  Brother 
Company,  Detroit,  is  the  advertising  agency  for  Oldsmobile. 
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NBC  TRADE  NEWS 


NBC  TO  TELEVISE  PRO  BASKETBALL  GAMES  OF  NBA  AGAIN 
AS  SATURDAY  AFTERNOON  SPORTS  FEATURES 

Lindsey  Nelson  and  Curt  Gowdy  Will  Be  Commentators 

Professional  basketball  will  take  up  where  collegiate  foot¬ 
ball  lets  off  as  the  Saturday  afternoon  sports  feature  on  NBC -TV  when 
the  network  again  televises  National  Basketball  Association  contests 
during  the  1955-56  season. 

The  weekly  basketball  telecasts  will  start  Saturday,  Dec.  10 
(tentatively  3  p.m.,  EST),  a  week  after  NBC-TV’s  final  football  "Game 
of  the  Week,"  After  skipping  two  holiday  weekends  on  Dec,  24  and 
Dec.  31*  they  will  resume  on  Jan.  7  and  continue  through  March,  In 
all,  15  games  will  be  televised,  including  three  playoff  tilts  on 
March  17*  24  and  31. 

This  will  be  the  second  consecutive  year  that  NBC-TV  is 
covering  the  NBA  contests.  The  schedule  of  Saturday  games  to  be 
televised  will  be  announced  soon  by  Thomas  S.  Gallery,  NBC  sports 
director,  and  Maurice  Podoloff,  NBA  president. 

The  TV  commentators  will  be  Lindsey  Nelson  and  Curt  Gowdy. 
Nelson  is  also  assistant  sports  director  of  NBC.  Both  sportscasters 
are  currently  covering  football  for  NBC--Nelson  on  television  and 
Gowdy  on  radio.  Perry  Smith  will  be  production  supervisor  of  the 
basketball  telecasts  and  Harry  Coyle  is  the  director. 
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TRADE  NEWS 


MARTHA  SCOTT  AND  WALTER  KIERNAN  ARE  TEAMED  AS  SECOND  PAIR 
OP  CO-HOSTS  ON  NBC  RADIO’S  "WEEKDAY "  PROGRAM  SERVICE 

Will  Alternate  With  Margaret  Truman-Mike  Wallace  Team 

Actress  Martha  Scott  and  Walter  Kiernan,  noted  newsman  and 
radio-TV  headliner,  are  the  second  pair  of  personalities  to  be  signed 
as  co-hosts  on  NBC  Radio’s  new  daytime  program  service  WEEKDAY  which 
premieres  on  Monday,  Nov,  7  (Mondays  through  Fridays,  10  a. m.  to 
6  p.m. ,  EST) . 

Miss  Scott  and  Mr.  Kiernan  will  together  preside  daily  over 
various  portions  of  "Weekday, "  alternating  their  appearances  with 
those  of  Margaret  Truman  and  Mike  Wallace,  previously  announced  as 
the  primary  hosts  on  the  program.  Each  team  will  conduct  segments  of 
approximately  two  hours  each. 

"Weekday"  will  launch  an  entirely  new  concept  in  daytime 
radio  programming  and  is  intended  to  be  companion  and  counselor  to 
American  women  in  their  homes.  It  will  include  regularly  scheduled 
news  and  news  features,  service  information  for  the  home  and  family, 
and  entertainment  in  varying  forms. 

Martha  Scott  has  been  seen  frequently  on  the  Broadway  stage 
and  in  motion  pictures.  She  portrayed  the  role  of  Emily  in  both  the 
Broadway  production  and  the  filmed  version  of  "Our  Town"  and  won  an 

(more ) 
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’Weekday ’ 


Academy  Award  nomination  for  her  performance  in  the  latter.  Her 
other  film  credits  include  "The  Howards  of  Virginia, "  "Miss  Bishop, " 
"One  Foot  In  Heaven,"  "Hi  Diddle -Diddle "  and  "In  Old  Oklahoma."  Her 
most  recent  Broadway  success  was  "The  Remarkable  Mr.  Pennypacker"  in 
which  she  played  opposite  Burgess  Meredith.  Miss  Scott  has  also 
appeared  on  many  radio  and  television  dramatic  programs. 

Walter  Kiernan  who  has  been  seen  and  heard  on  such  NBC 
programs  as  "Who  Said  That?"  and  "Greatest  Moments  in  Sports"  and  is 
currently  one  of  the  "communicators"  on  "Monitor,"  has  been  a  reporte 
and  newsman  most  of  his  life.  He  began  his  career  as  a  cub  reporter 
on  the  New  Haven  Register  where  he  subsequently  became  a  columnist. 

As  a  political  reporter  and  foreign  correspondent  for  the  Associated 
Press  and  the  International  Newsservice,  he  has  traveled  all  over  the 
globe,  interviewing  outstanding  personalities  from  all  walks  of  life. 
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NBC -TV  PROGRAMS 


NBC  NEWSMEN  TO  COVER  FOREIGN  MINISTERS’  CONFERENCE  IN  GENEVA 

Four  NBC  correspondents  will  cover  the  Big  Four  Foreign 
Ministers  Conference  in  Geneva  beginning  Oct.  27. 

Robert  Hecox  will  leave  NBC's  bureau  in  Rome  to  fly 
to  Geneva  for  the  meetings.  Leif  Eid  will  fly  in  from  Paris, 
and  Gerhardt  Stindt  from  Berlin.  They  will  join  Robert 
Kroon,  NBC's  regular  correspondent  in  Geneva. 

Reports  on  the  meetings  will  be  given  on  NBC -TV's  "News 
Caravan"  and  "Today"  shows,  and  on  NBC  Radio's  "World  News 
Roundup,"  "Pauline  Frederick  Reporting"  and  Morgan  Beatty's 
"News  of  the  World." 

i 

- -0 - 

REPORTER  BEFRIENDS  YOUTH  IN  THEFT  CASE  ON  'BIG  STORY' 

The  case  of  a  California  maritime  academy  cadet  unjustly  dis¬ 
missed  for  theft  will  be  the  BIG  STORY  subject  on  NBC-TV  Friday,  Nov.  4 
(9  P.m.,  EDT). 

Ben  Grauer,  the  program’s  editor-host,  will  introduce  this 
dramatization  of  how  reporter  Bruce  Benedict  of  the  San  Francisco 
Chronicle  saved  an  innocent  boy  from  disgrace.  This  story,  entitled 

"The  American  Archer-Shee  Case,"  was  originally  scheduled  for  Friday, 
Oct,  7. 
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TRADE  NEWS 


October  21,  1955 

CONSCIENCE  AND  FAITH  ARE  GUIDING  FACTORS  IN  CONDUCT  OF 
MASS  COMMUNICATIONS ,  NBC'S  DAVIDSON  TAYLOR  STATES  AT 
ALBANY  CONFERENCE  KEYNOTED  BY  ARNOLD  J.  TOYNBEE 

Conscience  and  faith  are  the  guiding  factors  in  decisions  on 
the  conduct  of  mass  communications,  Davidson  Taylor,  Vice  President 
for  Public  Affairs  of  the  National  Broadcasting  Company,  said  yester¬ 
day  (Oct.  20)  at  a  conference  keynoted  by  historian  Arnold  J.  Toynbee. 

"I  know  of  no  one  responsibly  placed  as  an  editor  of  one  kind 
or  another  in  mass  communications  who  regards  his  public  simply  as 
customers  to  be  exploited,"  Mr.  Taylor  said,  "I  do  not  know  of  one 
who  is  without  conscience,  and  I  know  many,  powerfully  placed,  whose 
conscience  is  their  daily  conscious  guide... At  the  same  time  I  know  of 
no  editor  responsibly  placed  in  mass  communications  who  is  satisfied 
with  the  discharge  of  his  responsibility." 

Mr,  Taylor  spoke  on  mass  communications  at  The  Church  and 
Work  Congress  convened,  in  Albany,  N.Y.,  Oct.  19-21,  and  sponsored  by 
the  Episcopal  Church  "to  explore  the  manner  in  which  the  practice  of 
one's  personal  religion  affects  his  daily  work."  Among  other  speakers 
were  Governor  W.  Averell  Harriman  of  New  York;  Rt ,  Rev.  Richard  S*M. 
Emrich,  Bishop  of  Michigan;  Henry  Cabot  Lodge,  U.S.  Ambassador  to  the 
United  Nations;  James  F.  Mitchell,  Secretary  of  Labor;  and  Benjamin  F. 

(more ) 
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2  -  Davidson  Taylor 


Fairless,  President  of  the  American  Iron  and  Steel  Institute. 

Mr.  Taylor  pointed  out  that  editorial  decisions  in  mass 
communications  are  made  by  a  limited  group  of  individuals,  including 
presidents  of  networks,  publishers,  producers,  heads  of  studios,  news 
executives,  advertisers  and  account  executives.  These  individuals,  he 
said,  exercise  conscience  in  deciding  what  shall  be  published,  in  what 
format,  at  what  price  and  with  what  availability  to  the  general  public. 

"In  mass  communications,"  he  said,  "as  in  all  other  lines  of 
dedicated  activity,  we  must  fall  back  on  faith.  Recognizing  that  evil 
is  great,  we  must  believe  that  good  is  greater  and  will  succeed.  V/hen 
we  adopt  temporary  expedients  which  permit  us  to  proceed  toward 
permanent  goals,  we  must  be  aware  that  we  are  doing  so,  and  not  con¬ 
gratulate  ourselves  upon  the  momentary  failure.  We  must  at  all  times 
speak  not  only  our  minds  but  our  hearts  v/hen  editorial  decisions  con¬ 
front  us," 

Mr.  Taylor  said  that  editors  are  never  completely  satisfied 
with  the  discharge  of  their  responsibility  because  of  four  problems: 
First,  the  expense  of  mass  communications  requires  that  they  reach  a 
wide  circulation  or  fail  economically.  Second,  material  of  high 
quality  often  fails  not  only  to  make  money  but  also  to  reach  the  gen¬ 
erality  of  the  public.  Third,  editors  have  trouble  finding  enough 
creative  people  who  can  write  and  speak  to  great  masses  without  stoop¬ 
ing  to  vulgarities  of  taste.  Fourth,  editors  may  be  inhibited  in  their 
work  by  the  censorship  of  uninformed  public  opinion,  the  censorship  of 
official  disapproval,  and  the  censorship  of  "our  own  cowardice." 


(more ) 
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3  -  Davidson  Taylor 


Dr.  Toynbee,  who  made  the  opening  address  to  the  conference, 
declared  that  the  results  are  "invariably  calamitous,"  when  man 
divorces  his  daily  work  from  his  religion.  The  historian  states 
further  that  man’s  work  can  be  healthy  and  beneficent  only  when  it  is 
subordinate  to  his  faith.  The  problem.  Dr.  Toynbee  said,  "is  how 
we  are  to  keep  our  work,  when  once  we  have  consecrated  it,  in  that 
subordinate  relation  to  our  religion  to  which  the  very  act  of  conse¬ 
cration  has  dedicated  it." 
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WO  KANSANS,  ONE  WISCONSONITE,  NAMED  WINNERS 
OP  PINKY  LEE’S  ’’MAGIC  WORD"  CONTEST 

Two  housewives  from  Kansas,  and  another  from 
Wisconsin,  have  been  named  as  winners  of  the  "Magic  Sentence" 
contest  conducted  during  the  past  six  weeks  on  NBC-TV’s  PINKY 
LEE  SHOW  (Mondays  through  Fridays,  3  p.m.,  EST) . 

The  three  women,  who  will  be  flown  to  Hollywood  for 
appearances  on  the  comedian’s  programs  of  Oct.  27  and  28,  were 
selected  from  some  100,000  entrants  from  all  parts  of  the  country. 
One  of  the  trio  will  be  awarded  the  big  prize  --  a  $5*000 
kitchen. 

The  winners  are  Mrs,  Norman  P,  Cook,  817  Hedgewood 
Ave.,  and  Mrs.  Robert  E.  Fisher,  1003  Kellam  St,,  both  of 
Topeka,  Kansas,  and  Mrs.  Raymond  F.  Kane,  1377  Thrush  St,, 

Green  Bay,  Wis. 

Keys  to  the  "Magic  Word"  contest  were  presented 
daily  by  Pinky  through  alphabetical  cards  that  represented 
scrambled  words  which  contestants  placed  in  order  to  make  well- 
known  sayings . 
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TRADE  NEWS 


October  24,  1955 


FORMATION  BY  NBC  OF  BROADCASTING  INDUSTRY'S  FIRST  POLITICAL 
BROADCAST  UNIT  ANNOUNCED  FOR  1956  CAMPAIGN  BY  ROBERT  W.  SARNOFF 

Joseph  A.  McDonald,  NBC  Treasurer,  Will  Direct  New  Unit 


The  first  Political  Broadcast  Unit  in  the  broadcasting  in¬ 
dustry  has  been  organized  by  the  National  Broadcasting  Company  to 
coordinate  the  activities  of  NBC  in  furnishing  its  radio  and  television 
facilities  for  sponsored  political  uses  during  the  1956  campaign. 

Announcement  of  the  new  unit's  formation  was  made  today  by 
Robert  W.  Sarnoff,  Executive  Vice  President  of  NBC,  who  said  that 
Joseph  A.  McDonald,  NBC  Treasurer,  will  direct  the  unit.  All  requests 
for  purchases  of  political  time  will  come  to  the  unit  which  will  main¬ 
tain  liaison  with  all  appropriate  NBC  departments. 

In  April  of  this  year  NBC  proposed  a  new  plan  to  make 
available  for  sale  both  five -minute  and  one -minute  time  periods  on  its 
television  network  for  political  broadcasts  during  the  1956  election 
campaign.  It  also  offered  to  reserve  for  political  sale  blocks  of 
regular  commercial  time,  normally  half-hours,  in  the  Fall  of  1956. 

The  proposals  were  made  by  Joseph  V,  Heffernan,  NBC  Financial  Vice 
President,  in  a  statement  before  the  Senate  Subcommittee  on  Privileges 
and  Elections  in  Washington,  D.C, 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


1 


.  •  :  0 


j*xT  oavi  tI)lBno(l-  .  A  rtqeeoT, 

BOTtd'  s  $8Sob0O<iQ  i£olJU.ol  cfs'xM  9fiT 

...  '  f  ,  ..  ..  v?  .  ;  _  . 

bn  u  l  '  .  '  ■  . 

■  '  "■  ..  ■  !  ...  i  '  :i-!i  Jt: 


*  ?  ,  ■ 


•J  vrrj  .:■>  '  .  ..  •  r  :  L  r&  idi<  o.  .£  f  X  r:Jt 

t  ■'  •  -  L  .-j’. .  ;  U/:::'  nl 

aJjt  ao  r ; 

£•'  •?-? .  .  v.  7b  d^ocbj  :.«xcf  i GO  '  Coe;  xol  ivr‘.lon.  noJ  tvs1": 

.  •  '  •  .  a  1  31 

•  cK:.- ' .  %»WOri-lXa/f  ylLwiriOfl  ,  >  >ri9/itntOO  Tfiluai 

■  . .  ,  yd  si 

t  ■  ■■  -  '  al 


.  "  ..  .f  ;  :  .  r. :  4  ".<7  .  V"  _  /■! 


2  -  Political  Broadcast  Unit 


"Sponsored  politicals  form  an  important  part  of  our  public 
service  program  structure ,  require  special  attention  and  facilities, 
usually  on  short  notice,  and  some  dislocation  of  our  normal  program¬ 
ming,"  Mr.  Sarnoff  said.  "To  help  meet  these  problems  and  at  the  same 
time  assure  our  NBC  advertisers  of  maximum  cooperation  in  maintaining 
a  minimum  of  interference  with  their  normal  operations,  our  Political 
Broadcast  Unit  will  begin  functioning  immediately  and  will  continue  to 
do  so  throughout  the  1956  campaign." 

Mr.  McDonald  joined  NBC  as  Assistant  General  Counsel  in  1932. 
He  was  named  NBC  Treasurer  in  1952. 
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COLOR  TELEVISION  NEWS 


SERVICE 


October  24,  1955 


NBC  COLOR  TELECAST  SCHEDULE 
(Oct,  30  -  Nov.  5) 


Monday,  Oct,  31 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  presents  the  first 
in  this  new  series  of  full-hour  live  dramatic  programs  in 
color  --  "Beginning  Now,"  adapted  from  a  short  story  by 
J.P,  Marquand. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Tuesday,  Nov.  1 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  --  "Make  Believe 
Mother. " 


5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Wednesday,  Nov.  2 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  --  "The  Persistent 
Image. " 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Thursday,  Nov,  3 

11:45-12:00  Noon,  EST  (Approx.)  --  On  HOME  --  Home  Motion  Study 
at  Wayne  University  in  Detroit,  Mich. 

(more ) 


R  c  A  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  ’NBC  Color  Telecast  Schedule* 

Thursday,  Nov,  3  (Cont'd.) 

3:00-4:00  p.m,,  EST  --  NBC  MATINEE  THEATRE  --  "I'm  Straight  With 
the  World,"  original  story  by  Theodore  Apstein. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Friday,  Nov.  4 

3:00-4:00  p.m,,  EST  --  NBC  MATINEE  THEATRE  --  "Progress  Jr.  and 
Minnie  Sweeney,"  original  story  by  Ed  Kellso, 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Saturday,  Nov.  5 

9:00-10:30  p.m.,  EST  --  MAX  LIEBMAN  PRESENTS  "The  Great  Waltz" 
with  Patrice  Munsel,  Keith  Andes,  Jarmila  Novotna,  and  special 
guest  Bert  Lahr,  in  this  adaptation  of  the  famed  musical 
play  based  on  the  waltzes  of  the  two  Johann  Strausses, 
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!  NBC -TV  NEWS  I 
* - * 

GEN.  OMAR  BRADLEY  ON  'BIG  TOWN '  TO  DISCUSS 
EMPLOYMENT  OF  PHYSICALLY  HANDICAPPED 

Gen.  Omar  Bradley,  member  of  President  Eisenhower's  commit¬ 
tee  on  employment  of  the  physically  handicapped,  will  appear  on 
NBC -TV's  BIG  TOWN,  Tuesday,  Dec.  20  in  a  special  film  interview  with 
Mark  Stevens,  producer,  director  and  star  of  the  show. 

Stevens  will  question  Gen.  Bradley  on  the  subject  of  what 
business  and  industry  can  do  to  help  solve  the  problem  of  the  physi¬ 
cally  handicapped.  The  interview  will  be  presented  in  connection  with 
"Handicapped  Worker,"  a  "Big  Town"  episode  to  be  presented  Dec.  20. 

Gen.  Bradley's  appearance  is  in  line  with  the  "Big  Town" 
policy  of  dealing  with  the  serious,  social  problems  of  the  day. 
Recently,  Mark  Stevens  presented  a  similar  interview  with  Secretary  of 
Labor  James  P.  Mitchell,  who  discussed  the  plight  of  persons  over  45 

years  of  age  who  are  rejected  by  potential  employers. 

- o - 

NBC'S  WILLIAM  R.  Me ANDREW  TO  ADDRESS  SIGMA  DELTA  CHI 
ON  "TV  NEWS:  WHERE  DO  WE  GO  FROM  HERE?" 

William  R.  McAndrew,  Director  of  NBC  News,  will  address  a 
meeting  of  the  45th  anniversary  convention  of  Sigma  Delta  Chi, 
national  professional  journalistic  fraternity,  in  Chicago's  Sheraton 
Hotel  on  Thursday,  Nov.  10. 

A  forum  on  television  news  coverage  is  a  featured  event  on 
the  agenda.  Mr.  McAndrew  has  been  asked  to  tell  his  views  on  "TV 
News:  Where  Do  We  Go  From  Here?" 

The  convention  will  be  in  session  from  Sunday,  Nov.  9 >  to 
Wednesday,  Nov.  12. 

- o - 
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SOVIET  JOURNALISTS  VISITING  U.S.A. 

INVITED  TO  YOUR  NBC  N .  Y.  STUDIOS 

William  R.  McAndrew,  Director  of  NBC  News,  has  invited  the 
seven  Russian  journalists  now  touring  this  country  to  visit  the  NBC 
studios  in  New  York,  in  appreciation  for  "the  many  Soviet  kindnesses 
to  Irving  R.  Levine,  NBC  correspondent  in  Moscow."  (Levine  is  the 
only  American  network  representative  with  permanent  accreditation  to 
the  Soviet  Union.) 

McAndrew  extended  his  invitation  through  Frank  L.  Kluckhohn, 
U.S,  State  Department  representative  who  is  escorting  the  Russians  in 
the  U.S .A. 

The  Russian  group  includes  Boris  Nikolayevitch  Kampov- 
Polevoy  of  Pravda,  head  of  the  group;  Anatoli  Sofronov,  editor  of  a 
popular  Soviet  magazine,  Ogonek,  and  a  leading  Russian  playwright; 
Viktor  Poltaratski  of  Izvestia;  Aleksei  Adzhubei  of  the  Communist 
Youth  Newspaper  Komsomolskaya  Pravda;  Nikolai  Gribachev  of  the  board 
of  governors  of  the  Union  of  Soviet  Writers;  Valentin  M.  Berezhkov, 
deputy  chief  editor  of  the  Soviet  New  Times,  and  Boris  R.  Izakov,  of 
the  Soviet  Editorial  Board  of  International  Affairs. 

The  Russians,  who  arrived  in  New  York  Monday,  Oct.  17,  will 
spend  a  month  touring  this  country. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  'BIG  STORY’  ON  NBC -TV 


X  -  # 

TIME: 

Fridays,  9-9:30  p.m.,  EDT 

FORMAT : 

Editor-host  Ben  Grauer  introduces 

the  weekly  dramatizations  of 

newspapermen’s  "big  stories." 

Each  newspaperman  whose  "big 

story"  is  told,  appears  at  the 

end  of  the  show  in  a  live-film 

interview  with  Grauer. 

EDITOR- HOST: 

Ben  Grauer 

EXECUTIVE  PRODUCER: 

Everett  Rosenthal,  Pyramid 

Productions 

PRODUCER: 

Robert  Lewis  Shayon,  Pyramid 

Productions 

DIRECTORS : 

Alex  Leftwich,  Leonard  Valenta 

WRITERS : 

Gail  Ingrahm,  Alvin  Boretz,  Allan 

Sloane 

SET  DESIGNER: 

Carden  Bailey 

SPONSORS : 

American  Tobacco  Co,  and  Simoniz 

Co. 

AGENCY: 

Sullivan,  Stauffer,  Colwell  & 

Bayles,  Inc. 

_Q _ 
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TRADE  NEWS 


SERVICE  OF 


October  25>  1955 


ROBERT  CUMMINGS,  JACK  WEBB  AND  SPIKE  JONES  TO  RECEIVE 
ACHIEVEMENT  AWARDS  ON  'COLGATE  VARIETY  HOUR'  OCT.  30 

Merle  Oberon  Hostess  of  Telecast  Also  Presenting  Billy  Daniels, 
Anna  Marie  Alberghetti,  Ben  Alexander  and  Hamilton  Trio 

Robert  Cummings,  Jack  Webb  and  Spike  Jones  will  receive 
Colgate  Achievement  Awards  on  NBC-TV's  THE  COLGATE  VARIETY  HOUR, 
Sunday,  Oct.  30  (8  p.m.,  EST,  three  out  of  four  Sundays). 


They  are  part  of  a  "Variety  Hour"  lineup  that  includes  Billy 


Daniels,  "That  Ole'  Black  Magic"  singer,  Anna  Marie  Alberghetti,  the 
Bob  Hamilton  Trio,  Webb's  sidekick  Ben  Alexander,  the  13  Wampus  girl 
stars  of  tomorrow  and  features  film  actress  Merle  Oberon  as  hostess. 


Cummings  will  receive  the  Colgate  Award  for  the  best  comedy 


show  of  the  year;  Webb  for  the  best  dramatic  show,  and  Jones  for 
having  "contributed  the  least"  to  music  on  television. 


The  show  will  be  co-produced  by  Max  Siegel  and  Bob  Pinkel 


and  directed  by  Pinkel.,  "The  Variety  Hour"  will  originate  in  the  El 
Capitan  Theatre  in  Hollywood. 


o  — 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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AN  NBC -TV  AND  RADIO  PROGRAM 


ART  LINKLETTER  TO  EMCEE  'RELIGION  IN  AMERICAN  LIFE’  PROGRAM 
WITH  EDDIE  CANTOR,  ELEANOR  POWELL  AND  GENE  LOCKHART 

Art  Linkletter,  emcee  of  "People  Are  Funny,"  will 
take  on  a  serious  role  as  host  in  a  RELIGION  IN  AMERICAN  LIFE 
radio  and  television  program  featuring  leading  showbusiness 
personalities.  It  will  be  telecast  Sunday,  Oct,  30  (NBC-TV, 
Network  except  WRCA-TV,  12:45-1  p.m.,  EST;  WRCA-TV  only, 

Sunday,  Nov.  6,  12:15-12:30  p.m.,  EST).  NBC  Radio  will  carry 
the  program,  Monday,  Oct.  31  (Network  except  WRCA,  10:30- 
10:45  p.m.,  EST;  WRCA  only,  Sunday,  Nov.  6,  11:15-11:30  p.m., 
EST). 

Eddie  Cantor,  Eleanor  Powell  and  Gene  Lockhart  will 
talk  about  the  influence  of  religion  in  their  lives  in  this 
special  program  opening  a  month-long  observance  of  the  Religion 
in  American  Life  campaign. 

The  telecast  also  will  feature  Ruby  Goodwin, 
California  "Mother  of  the  Year"  in  1954  and  author  of  "It's 
Good  to  Be  Black,"  who  also  will  speak  about  religion  in  her 
life. 
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VARIETY  CLUB  OP  WASHINGTON  TO  GIVE  STEVE  ALLEN 
ITS  ’PERSONALITY  OF  THE  YEAR’  AWARD 

One  of  the  highest  accolades  of  showbusiness  --  the 
"Personality  of  the  Year"  award  of  the  Washington,  D.C.,  Variety 
Club  —  will  be  bestowed  on  Steve  Allen,  emcee  of  NBC-TV’s  TONIGHT, 
on  Saturday,  Nov,  19, 

"Tonight"  with  Steve  at  the  helm,  recently  completed  its 
first  year  in  the  11:30  p.m.-l  a.m.,  EDT,  Monday  through  Friday  slot. 

Allen  has  not  only  starred  in  the  realm  of  television  but 
in  movies  and  in  the  literary  and  music  worlds  as  well.  In  January, 
Universal  International  will  release  "The  Benny  Goodman  Story"  in 
which  Steve  plays  the  title  role.  "Fourteen  for  Tonight"  a  book  of 
short  stories  authored  by  Allen  is  now  on  the  nation’s  bookstands, 
and  a  serious  work  —  an  analysis  of  comedy  called  "The  Funnymen"  -- 
is  soon  to  be  published. 

In  addition  Steve  has  composed  hundreds  of  songs  and  has 
recorded  his  piano  music  in  several  albums,  the  most  recent  of  which 
is  entitled,  "Music  for  Tonight." 


o 


NBC-New  York,  10/25/55 
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WHAT  MAKES  GEORGE  GOBEL  UNIQUE?  HAL  KANTOR 
GIVES  ANSWER  IN  CORONET  MAGAZINE 

"Therein  lies  the  answer  to  what  makes  him  unique; 

George  Gobel  is  a  quarter-of -an-inch  from  the  truth." 

So  writes  Hal  Kantor,  producer  and  one  of  the  four  writers 
of  the  GEORGE  GOBEL  SHOW  (NBC-TV,  three  Saturdays  out  of  four, 

10  p.m. ,  EST) . 

Kantor,  who  was  referring  to  Gobel’ s  exaggeration  of 
his  height  by  a  quarter-inch,  has  written  a  definitive  piece  on 
the  humorist  he  knows  so  well,  which  appears  in  the  November  issue 
of  Coronet  magazine.  He  cites  many  examples  of  how  George  distorts 
the  truth  by  the  exactly-calculated  tiny  margin  which  makes  it 
funny.  He  winds  up:  "Television  comedy  grew  up  with  this  gentle 
pixie  --  and  that’s  NOT  a  quarter  of  an  inch  from  the  truth." 


The  largest  prize  ever  offered  on  television 
--  $100,000  --  may  be  awarded  to  Sgt.  Barney 
Arluck  on  NBC-TV's  BIG  SURPRISE  Saturday,  Oct.  29 
at  7:30  p .m. ,  EDT. 


NBC -New  York,  10/25/55 
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TRADE  NEWS 


October  26,  1955 

FUTURE  OF  TV  LIES  IN  EXCITING  COLOR  PROGRAMS  PRODUCED 

UNDER  EXISTING  FREE  SYSTEM  OF  BROADCASTING,  NBC'S 

ROBERT  W.  SARNOFF  STATES  IN  COSMOPOLITAN  MAGAZINE 

The  future  of  television  lies  in  fresh  exciting  entertain¬ 
ment  produced  in  color  and  presented  under  a  system  that  continues 
free  of  toll  systems  or  control  by  movies,  according  to  Robert  W. 
Sarnoff,  Executive  Vice  President  of  the  National  Broadcasting 
Company . 

In  a  quest ion-and-answer  feature,  entitled  "TV  Forecast," 
conducted  by  Maurice  Zolotow  in  the  November  issue  of  Cosmopolitan 
Magazine,  Mr.  Sarnoff  made  the  following  points: 

Color  television  looms  large  in  the  future  of  tele¬ 
vision,  and  is  already  an  important  element  in  the  NBC  sched¬ 
ule.  The  network  now  carries  at  least  40  hours  of  live  color 
programming  monthly,  compared  with  six  to  eight  hours  a  month 
last  season. 

Toll  television  would  drive  the  present  system  of  free 
TV  out  of  existence,  since  the  pay-television  producer,  with 
large  revenues  at  his  disposal,  would  soon  control  all 
leading  talent. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Robert  W.  Sarnoff 


Movies  can  make  a  valuable  contribution  to  broad¬ 
casting  but  television  will  grow  best  if  it  is  kept  in  the 
hands  of  the  broadcasting  industry. 

The  "$64,000  Question"  and  "The  Big  Surprise"  do  not 
mean  that  television  is  embarking  on  a  new  cycle  of  give¬ 
away  shows.  "Gimmicks  cannot  take  the  place  of  solid 
entertainment  values." 

NBC  is  broadening  the  scope  of  its  children's  programs, 
and  has  appointed  Dr.  Prances  Horwich,  who  conducts  "Ding 
Dong  School,"  as  supervisor  of  children's  programs. 

The  shortage  of  new  creative  talent  is  one  of  the  most 
vexing  problems  in  television.  To  fill  this  need,  NBC  has 
launched  a  Talent  Development  Plan  to  "beat  the  bushes"  for 
promising  material.  As  a  result  of  this  plan,  NBC  has 
already  put  30  new  writers  under  contract. 

- - o - 
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TRADE  NEWS 


LIGGETT  AND  MYERS  TOBACCO  CO.  FOR  ITS  "DRAGNET"  PROGRAM  IS  FIRST 
ADVERTISER  TO  ORDER  ENTIRE  LINE-UP  OF  NBC’S  44  PEP  STATIONS 

PEP  Plan  Hailed  by  Optional  Affiliates  as  "Greatest  Leg  Up  Smaller 
Market  TV  Has  Ever  Gotten  From  Anyone  Anywhere" 

Immediate  affirmative  action  on  NBC’s  new  Program  Extension 
Plan  ("PEP"),  announced  less  than  a  month  ago,  was  taken  today  by  one 
of  television’s  major  advertisers,  the  Liggett  &  Myers  Tobacco  Co. 

George  Frey,  Vice  President  in  charge  of  Sales  for  NBC-TV, 
announced  today  that  Liggett  &  Myers  has  ordered,  effective  Nov.  3* 
1955,  an  additional  optional  station  line-up  of  28  NBC  PEP  stations 
for  its  top-rated  "Dragnet"  program  (Thursdays,  9-9:30  p.m.,  EST). 

Coupled  with  its  present  optional  line-up  which  already 
includes  16  PEP  stations,  the  additional  28  stations  makes  Liggett  & 
Myers  the  first  advertiser  to  order  the  entire  NBC  group  of  44  PEP 
stations . 

As  a  result,  some  611,000  television  homes  in  areas  covered 
by  these  28  small  market  stations  now  will  be  able  to  view  'Dragnet." 
These  areas  include  cities  and  towns  like  Beaumont,  Tex.,  Billings, 
N.D.,  Zanesville,  Ohio,  Minot,  N.D.,  Panama  City,  Fla.,  and  Hastings, 
Mont . 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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'PEP  Plan' 


NBCTs  Optional  Station  Sales  Unit  is  headed  by  Richard 

Soule . 

Since  the  Oct.  6  announcement  of  the  PEP  plan,  one  of  a 
series  of  steps  taken  by  NBC  to  help  smaller  market  stations  gain 
more  network  revenue  and  also  give  viewers  in  these  markets  an 
opportunity  to  see  top  network  programs,  NBC  has  received  numerous 
letters  and  wires  from  optional  station  officials  heartily  endorsing 
the  network’s  actions. 

The  PEP  plan,  which  initially  makes  some  44  stations  in 
smaller  markets  available  to  network  advertisers  at  substantial 
savings  in  cost,  without  any  reduction  in  the  stations'  rates,  was 
hailed  by: 

L.W.  Allen,  Executive  Vice  President  of  WFLB,  Fayetteville, 
N.C,,  who  said:  "I  think  that  NBC  has  fully  captured  the  means  of 
helping  the  small  market  television  stations  throughout  the  U.S, 

Your  plan  is  most  promising  and  I  am  sure  that  other  small  market 
stations  join  me  in  appreciating  the  role  that  NBC  is  assuming  in 
making  this  new  sales  plan  available  to  network  advertisers." 

Joe  H.  Bryant,  President  of  Bryant  Radio  and  Television 
(KCBD,  Lubbock,  Tex.)  who  wrote:  "Since  we  are  not  in  the  PEP  line¬ 
up,  this  action  does  not  as  directly  affect  us  as  it  does  the 
smaller  markets.  I  think  the  network  is  to  be  commended,  however, 
for  any  move  that  helps  to  broaden  the  television  service  to  the 
nation  as  a  whole," 

Milton  D.  Freidland,  General  Manager  of  WICS-TV,  Spring- 
field,  Ill.,  who  wrote:  "We  look  forward  to  considerable  additional 


(more ) 
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3  -  *  PEP  Plan* 


network  business  from  the  plan,  and  assure  you  of  our  desire  to  do 
everything  from  our  end  to  achieve  maximum  sales  results," 

Edward  Breen,  President,  KQTV,  Port  Dodge,  Iowa,  who 
wired:  "Plan  for  PEP  announced  in  your  letter  of  Oct.  4  is  wonder¬ 
ful.  Greatest  leg  up  smaller  market  television  has  ever  gotten  from 
anyone  anywhere . " 

Harold  Proelick,  General  Manager  of  WTVO,  Rockford,  Ill., 
who  wrote:  "The  plans  hit  the  very  heart  of  the  optional  affiliates 
problems,  and  I  am  sure  will  prove  to  be  a  giant  step  forward  to  even 
greater  development  and  prosperity  of  NBC,  the  network  advertisers, 
and  eventually  to  the  general  national  economy." 

J.  Drayton  Hastie,  President  of  VJUSN-TV,  Charlestown,  S.C., 
who  wired:  "You  have  done  a  great  piece  of  work  for  the  affiliates 
and  I  am  certain  that  everyone  of  them  will  appreciate  it  as  much 
as  we  do.  Even  though  we  are  not  included  in  the  PEP  group,  it  is 
good  to  know  that  NBC  is  being  run  by  someone  who  has  the  welfare  of 
its  affiliates  in  mind." 


NBC-New  York,  10/26/55 


cr  od  o':’":,  o  nuo  '  o  r;c • '  eii/au  Ur.  ,nr-I  j  odd  -  :'j  c  els(  ;’j'i  ino:;^ 

;  irioB  od  bn9  nfjo  oioit 

,BW5l  v9r;boQ  d’ico.  tVTjQ}I  tdriebias^t  r*ir.'-;(a 

©bnow  c.L  4  ,do0  to  3<  .  .  Boftoco  ri;  SUI  ‘lot  n;:!T'  : 

I'J  ffSddog  T6V9  2flfi  flol 

! .  sisdwyns  enoyi 

. . . 

illfi  iBftoJtdqo  odd  to  d*jJB®ri  yxev  odd  tri  Blq  ©rfT1’  :  sdo'iw  o; 
■ 

nova  eg  i'cUBW,iot  q9do  dnci/j  fi  ad  j  svonq  Iliv;  O'i'B  ms  I  brt£  temsidor, 
i'jeBt^oyfcB  jfctowden  srfd  toavi  to  ydi^aqeo'iq  bn&  dnomqol 

1  .yjnonc?:-'D  Icrrci dsn  leiono-j  .:-r! >  od  yllfiodrsYo  i.-r 
t.0.£  tnwode9l*iBriO  tVT-WoUW  to  dnsl'-rasat  ^sldesH  nodys'iCI  .1 

9 

aod/ulitlfi  o rid’  riOt  :l«xow  to  9oeiq  dasia  s  scion  gv.i  I  ooY“’  :boiiu  c. 

i:  :  ;i  ot  j  j.  sJfit'jsngqa  X  J  •!:  w  mo  rid  to  snoyo's.vo  doU  ndBUioo  m  I  5; 

...  • 

to  f-ri£'il9w  arid  asri  o- :« /  err etnas  yo  non  inXor.  c ;  OitM  dsrid  wonji  od  bo.. 

'.'•Tu.;r  ni  :  9  i'.itto  e. 


C,:\cr.\Oi  Y  woIi-UiM 


*  — - * 

NBC -TV  NEWS  | 

* - _  * 

FRANK  A,  ARNOLD,  MAN  WHO  DEVELOPED  TERM  OF  ’BROADCAST  ADVERTISING’ 
HONORED  BY  RADIO  PIONEERS  FOR  CONTRIBUTIONS  TO  INDUSTRY 

Served  as  Director  of  Development  at  NBC  Between  1926  and  1932 

Ihe  Radio  Pioneers  Club  today  (Oct.  26)  honored  Frank  A. 
Arnold,  the  man  accredited  by  the  industry  for  originating  the  term 
broadcast  advertising, "  with  a  plaque  for  having  "contributed 
greatly  to  the  growth  of  the  art." 

The  presentation  took  place  in  the  office  of  William  S. 
Hedges,  NBC  Vice  President  in  Charge  of  Integrated  Services  in  the 
RCA  Building.  Mr.  Hedges,  chairman  of  the  Radio  Pioneers’  awards 
committee  and  Raymond  F.  Guy,  NBC  Director  of  Radio  Frequency 
Engineering,  and  President  of  the  Radio  Pioneers,  made  the  presenta¬ 
tion  which  was  followed  by  a  luncheon  in  the  Rockefeller  Center 
Luncheon  Club. 

Mr.  Arnold,  now  resides  at  Port  Jefferson,  Long 
Island,  N.Y.  In  1920,  he  was  appointed  secretary  of  the  Frank  Seaman 
Advertising  Agency  in  New  York,  and  during  the  next  six  years  gained 
attention  as  the  first  agency  executive  to  address  trade,  civic  and 
business  groups  on  broadcasting  as  an  advertising  medium.  He  served 
as  Director  of  Development  for  NBC  between  1926  and  1932  and  was 
instrumental  in  opening  up  the  field  to  the  mammoth  advertising 
medium  it  became.  In  recent  years,  he  has  served  as  a  radio  and 
public  relations  consultant. 
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MUSIC  NEWS 


October  26,  1955 


CAST  AND  CREDITS  FOR  "GRIFFELKIN" 
PRODUCTION  BY  NBC  OPERA  THEATRE 


The  world  premiere  of  "Griffelkin, "  a  new  opera  by  Lukas  Foss 
with  a  libretto  by  Alastair  Reid,  commissioned  by  the  National  Broad¬ 
casting  Company,  will  be  presented  by  the  NBC  Opera  Theatre  Sunday, 
Nov.  6  (NBC-TV,  4-5:30  p.m,,  EST).  Following  are  cast  and  credits: 


CAST 


Griff elkin . . 

Devils'  Grandmother . 

*A  Statue .... 

Voice  of  the 

Statue . 

*A  Letterbox., 

Voice  of  the 

Letterbox . 

A  Boy . . . 

A  Girl . , 

Their  Mother, 

*Children . 

Celene  Keller,  William  Gushe,  Marilyn  Smith,  Anthony 
Mordente ,  Ronn  Cummins 

*First  Lion. ••••«••,«»*»• .  ............... .  .Joseph  Edwards 

(more ) 
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CAST  (Cont'd) 

Voice  of  the  First  Lion...,*..,.,,, . ...Paul  Ukena 

^Second  Lion,,, . . John  Wilson 

Voice  of  the  Second  Lion.,,,, . ........ .Chester  Watson 

Policeman . . . .  .Lee  Cass 

Shopkeeper  .*,.,,,, . . . . . . .  .Robert  Holland 

*First  Housewife c ... ,  .Eda  Lioy 

Voice  of  the  First  Housewife,..*. . . Frances  Paige 

^Second  Housewife  . . . .Beatrice  Tompkins 

Voice  of  the  Second  Housewife... . .....Joan  Moynagh 

♦Third  Housewife  . . . Francoise  Martinet 

Voice  of  the  Third  Housewife .Jean  Handzlik 

Uncle  Skelter,  Oldest  Devil,,..*.,. . .Paul  Ukena 

♦Devils ,,,,,,,, . . . .  .Roberta  Bernard, 

Tommy  Scott,  Nancy  Demmler,  Gerald  Arpino,  William  Guske, 
Jacqueline  Cecil,  Diane  Lembo,  Anthony  Mordente 
*Toys 

Chinese  Doll . . . . . . .Sandra  Northrop 

Drummer .Gerald  Gardner 

Dutch  Girl  .,......* . .  *  * . . .Judith  Janaro 

Golliwog •.*•.•,.•••*•».•••••••••.•..•••  .Michael  Sears 

Indian  Doll . . . .Brunhilda  Ruiz 

Princess  . . .  .Nana  Prudente 

Punch. ...**., . .,..*.. . ................ . .William  Mi lie 

Rabbit  .Marcia  Ollson 

Sailor . . . . ..*.  .Jerry  Burr 

Teddy  Bear .Robert  Brett 

(more ) 
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CAST  (Cont’d) 

Chorus  . . . . . . . Guy  Baker, 

Jean  Deis,  Libora  Geraci,  Dorothy  Krebill,  Francis  Monachino, 
Carole  O’Hara,  James  Perrin,  James  P.  Tippey,  Margaret 
Tynes 

*  Dancers  who  appear  but  do  not  sing, 

Voices  of  dancing  roles  sung  offstage, 

Peter  Herman  Adler  conducts  members  of  the  Symphony  of  the  Air 


CREDITS 

PRODUCER.. . . . 

MUSIC  AND  ARTISTIC  DIRECTOR....... 

Associate  Producer . . 

Director . . . . . . 

Choreography  and  Staging ••..•••••• 

Audio  Director  . . . . . . 

Associate  Director... . . 

Visual  Production  Designed  by..,.. 
Assistant  Conductor 
Technical  Director 
Makeup  executed  by  • 


Samuel  Chotzinoff 
Peter  Herman  Adler 
Charles  Polacheck 
Kirk  Browning 
.Robert  Joffrey 
George  Voutsas 
Gertrude  Rosenstein 
Rouben  Ter-Arutunian 
Felix  Popper 
Robert  Long 
Dick  Smith 
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•FEATHER  YOUR  NEST'  ON  TWO-WEEK  VISIT  TO  CHICAGO; 

TRIP  HIGHLIGHTED  BY  LOCAL  LIMERICK  CONTEST 

A  12-day,  expense-paid  trip  to  Rome  and  materials  and  plans 
for  a  six-room  house  are  top  prizes  being  offered  on  FEATHER  YOUR 
NEST  ( NBC - TV ,  Mondays  through  Fridays,  12:30-1  p,m.,  E3T)  during  the 
two  weeks  (Oct.  31  through  Nov,  11)  that  the  show  will  emanate  from 
Chicago,  Ill. 

The  entire  ''Feather  Your  Nest"  cast,  led  by  emcee  Bud 
Collyer  and  hostess  Janis  Carter,  will  journey  to  the  Midwest 
metropolis  Monday,  Oct,  31  and  set  up  shop  at  the  Chicago  Electric 
Launderee  Exhibition  in  the  Merchandise  Mart, 

The  program  will  be  telecast  from  that  location  following 
its  regular  format  and  giving  away  its  regular  prizes  of  home 
furnishings.  But,  in  addition,  "Feather  Your  Nest"  will  offer  a 
special  prize  of  materials  and  plans  for  a  Tilton  home  to  the 
resident  of  the  Chicago  area  who  submits  the  best  last  line  to  the 
"Feather  Your  Nest"  limerick. 

The  limerick  is  printed  on  tickets  distributed  at  stores 
in  the  Chicago  area  which  are  participating  in  the  exhibition.  On 
Friday,  Nov,  11,  the  drawing  will  be  held  to  determine  the  winner 
of  the  grand  prize  --  the  vacation  in  Italy  with  transportation  via 
Pan  American  Airways. 
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TRADE  NEWS 


A  SERVICE  OF 


October  27,  1955 


ASSOCIATED  PRODUCTS,  INC.,  PHILLIPS- JONES  CORP.  AND  THE  MENNEN  CO. 

SIGN  FOR  NBC  RADIO'S  NEW  "WEEKDAY" 

New  Service,  Patterned  for  Daytime  Women  Listeners,  Features  Cumulative 
Audiences  and  Flexible  Exposure  as  Built-in  Advertising  Values 

Associated  Products,  Inc.,  Phillips- Jones  Corp.  and  the 
Mennen  Company  are  the  first  sponsors  to  sign  for  participation 
schedules  on  NBC  Radio's  new  daytime  service,  WEEKDAY, 

Associated  Products  for  its  5-Lay  Deodorant  Stick,  Phillips- 
Jones  Corp,  for  its  Van  Heusen  shirts,  and  the  Mennen  Co,  for  its 
Mennen  Skin  Magic,  each  will  use  minute  announcements  at  the  rate  of 
two  per  day  starting  Nov.  7,  the  premiere  date  of  the  program,  and 
continuing  through  the  end  of  the  year.  Grey  Advertising  Agency,  Inc., 
is  the  agency  for  Associated  Products,  Phillips- Jones  Corp.  and  the 
Mennen  Co. 

The  latest  addition  to  NBC's  "magazine  concept"  programming, 
"Weekday"  provides  a  participation  basis  sales  plan  with  built-in 
patterns  to  advertise  to  women  --  "deciders"  in  the  purchase  of  most 
mass-produced  consumer  items. 

"Weekday"  will  give  advertisers  exposure  in  the  forms  of 


(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


■>  : 


r  •  • 


■ 


Qd  n:  \i2tn 


■ 

•  1  *  |  <- f  ■  ■ 

101 

• 

■ 

■ 

J  ’  (J  I-1  . 1 

!  *  I0(  *5 

.  •  ••  ,  ‘i 

■ 

. 

■ 

■rj 

.  .  ,  7  .  i  L,  i 

■ 

■  •:  onJ 

‘ 

' 

ri  j  £ 


9J  tw 


•  .  S 


' 


.  ... 


/ 


2  -  'Weekday* 


one-minute  announcements,  30-second  announcements  and,  as  pioneered 
on  network  radio  by  NBC's  weekend  service  "Monitor,"  six-second 
"billboard"  announcements. 

Advertisers  may  use  "Weekday"  for  their  campaigns  on  (l)  a 
horizontal  basis  for  heaviest  repetition  on  every  single  weekday, 

(2)  a  vertical  basis,  concentrating  sales  messages  on  peak  shopping 
days  or  on  a  single  day,  or  (3)  on  a  staggered  basis,  at  various  times 
of  the  day  and  throughout  the  week,  thereby  gaining  a  maximum 
cumulative  audience  of  different  homes. 

Gross  prices  for  "Weekday"  announcements  are:  one-minute 
announcements,  $1,500;  30-second  announcements,  to  be  sold  in  a 
minimum  of  five  per  week,  at  $5,625  for  the  five;  six-second  "bill¬ 
boards,"  to  be  sold  in  a  minimum  group  of  10  a  week  at  $4,500  per 
group . 

These  prices  will  be  subject  to  weekly  and  annual 
frequency  discounts,  with  weekly  discounts  varying  up  to  10  per  cent 
for  10  weekly  minutes  or  more,  and  annual  discounts  varying  up  to 
20  per  cent  for  250  minutes  a  year. 

The  discount  structure  will  apply  to  one-minute  announce¬ 
ments,  30-second  announcements  and  six-second  billboards,  or  com¬ 
binations  of  these,  with  the  total  commercial  time  purchased  by  the 
advertiser  added  together  to  determine  the  applicable  discount 
rate . 

As  with  NBC’s  "Monitor,"  "Weekday”'  will  also  offer  a 
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special  Introductory  Dividend  Plan  to  advertisers  in  lieu  of 
discounts.  Under  this  plan,  an  advertiser  ordering  and  scheduling 
at  least  30  minutes  in  any  combination  before  Feb.  6,  1956  will 
receive,  in  lieu  of  discounts,  15  minutes  of  announcements  to  be 
scheduled  before  the  Feb,  6  date. 

The  Dividend  announcements  will  be  in  the  same  forms  as 
the  qualifying  purchase. 
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October  27,  1955 

2  HUSBAND -AND -WIPE  TEAMS— JANE  AND  GOODMAN  ACE  AND 
TED  AND  RHODA  BROWN- -TO  BE  FEATURED  ON  'WEEKDAY' 

'Easy  Aces'  to  Be  Recreated:  Noted  Authorities  on  Health,  Beauty, 
Cooking  and  Fashions  Among  Added  Features  of  Daytime  Programs 

Husband  and  wife  teams  Jane  and  Goodman  Ace  and  Ted  and 
Rhoda  Brown,  and  outstanding  authorities  from  the  fields  of  health, 
beauty,  cooking  and  fashions  were  announced  today  as  the  latest 
personalities  who  will  be  featured  as  regular  participants  on  NBC 
Radio's  new  daytime  program  WEEKDAY. 

They  will  join  the  program's  stars,  Margaret  Truman  and 
Mike  Wallace,  who  with  Martha  Scott  and  Walter  Kiernan  will  act  as 
hosts  of  "Weekday"  when  the  program  kicks  off  on  Monday,  Nov.  7.  It 
will  be  heard  Monday  through  Friday  from  10  a.m.  to  6  p.m.,  EST. 

These  and  other  elements  of  NBC's  new  radio  service  were 
outlined  at  a  press  conference  today  by  key  network  executives  headed 
by  Robert  W.  Sarnoff,  Executive  Vice  President  of  NBC. 

As  part  of  the  entertainment  portions  of  "Weekday,"  Jane 
and  Goodman  Ace  will  recreate  their  famous  radio  series,  "Easy  Aces." 
Ted  and  Rhoda  Brown  will  offer  characterizations  and  comedy 
impersonations  that  have  made  them  wide  favorites  in  New  York,  where 
they  are  heard  on  a  local  station. 

(more ) 
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2  -  "Weekday"  Personalities 


Among  the  special  guests  who  will  be  heard  during  early 
broadcasts  of  "Weekday"  will  be  Eddie  Fisher,  Cornelia  Otis  Skinner, 
Mindy  Carson,  Harry  Belafonte,  Mr.  and  Mrs.  John  Steinbeck,  Frances 
and  Sam  Goldwyn,  Mr.  and  Mrs.  Oscar  Hammerstein  II,  Mr.  and  Mrs. 
Richard  Rodgers,  Tony  Martin,  Dennis  Day,  Dinah  Shore,  Vaughn 
Monroe,  Tony  Bennett,  and  Mr.  and  Mrs.  Harold  Clurman. 

Other  regular  features  announced  for  "Weekday"  will  be 
dramatizations  of  best-selling  novels  and  readings  from  other  best¬ 
sellers  in  the  non-fiction  group.  In  this  latter  category,  actress 
and  authoress  Cornelia  Otis  Skinner  will  be  heard  during  the  first 
few  weeks  of  the  show,  reading  selections  from  the  Anne  Morrow 
Lindberg  book  "A  Gift  From  the  Sea." 

A  highlight  of  "Weekday"  will  be  periodic  visits  to  the 
homes  of  various  celebrities.  Among  those  who  will  be  interviewed 
and  whose  homes  will  be  described  for  listeners  are  the  Steinbecks, 
the  Hammersteins ,  the  Rodgerses  and  the  Clurmans. 

In  the  homemaking  departments  on  "Weekday,"  Charlotte 
Adams,  homemaking  editor  of  Charm  Magazine,  and  James  Beard, 
prominent  author  of  many  cookbooks,  will  cover  information  from  the 
food  field.  Beauty  authority  Richard  Willis,  well-known  to  listeners 
and  television  viewers  in  the  New  York  area,  will  present  grooming 
and  beauty  tips.  Dr.  Leona  Baumgartner,  New  York  City  Health 
Commissioner  and  health  editor  on  NBC -TV's  "Home"  program,  will 
report  on  family  health.  Bert  Bachrach,  well-known  columnist  and 
author  will  cover  men's  fashions.  John  Peter,  home  living  editor 
of  Look  Magazine  will  discuss  interior  decoration. 


(more ) 
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^  -  "Weekday"  Personalities 


Among  the  many  other  features  to  be  heard  regularly  on 
"Weekday"  will  be  remote  broadcasts  from  the  actual  origination 
point  of  various  raw  materials  which  housewives  eventually  use  in 
their  homes.  These  will  include  pickups  from  such  places  as  the 
Fulton  Fish  Market  in  New  York  City,  the  Kansas  corn  belt,  the  heart 
of  the  salmon  canneries  or  the  lumber  industry  in  the  Northwest  or 
the  cotton  areas  in  the  South.  Listeners  will  learn  how  these  raw 
materials  originate  and  what  becomes  of  them  until  the  time  they 
reach  the  housewife  consumer. 

Visiting  editors  and  performers  from  NBC  affiliate  stations 
will  be  heard  frequently  on  "Weekday"  and  still  another  feature  will 
deal  with  once  prominent  personalities,  telling  what  has  become  of 
them  and  what  they  are  doing  now. 

"College  in  the  Kitchen"  will  be  a  daily  course  presented 
over  a  period  of  weeks  by  a  different  expert  from  various  fields  on 
a  subject  of  interest  to  women  listeners.  The  first  of  these  will 
be  conducted  by  the  prominent  anthropologist.  Dr.  Ashley  Montagu. 

Others  who  took  part  in  the  press  conference  were  Alfred  R. 
Stern,  Director  of  Participating  Programs  for  the  NBC  Radio  Network 
and  Mitchell  Benson,  executive  producer  of  "Weekday." 

Allen  Ludden  is  supervising  producer  for  "Weekday"  and 
members  of  the  production  staff  who  will  be  in  charge  of  the 
individual  departments  are  Geraldine  Rhoads,  information  and 
service;  Helen  Marmor,  news  and  features,  and  Kenneth  W.  MacGregor, 
who  will  handle  the  dramatic  unit. 
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TRADE  NEWS 


October  27,  1955 

NBC  RADIO  AGAIN  LEADS  LATEST  NIELSEN  SURVEY  WITH  5  OUT  OF  10 

OF  NATION'S  TOP  EVENING  PROGRAMS 

NBC's  "News  of  the  World"  Is  Top-Rated  Evening  Multi-Weekly  Show 

NBC  Radio  again  leads  the  latest  Nielsen  survey  with  five 
out  of  ten  of  the  nation's  top  once-a-week  programs. 

Covering  the  period  for  the  two  weeks  ending  Sept.  24,  1955, 
the  Nielsen  pocketpiece  also  shows  that  NBC  Radio  had  the  top-rated 
evening  multi-weekly  program,  "News  of  the  World." 

NBC  shows  in  the  "Top  Ten"  were:  "The  Best  of  Groucho," 
"Dragnet,"  "People  Are  Funny"  (Paper  Mate),  "Your  Land  and  Mine"  and 
"People  Are  Funny"  (Toni). 
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October  27,  1955 


Attention,  Sports  Editors 


1956  COTTON  BOWL  GAME  TO  BE  TELECAST  ON  NBC 

Dodge  Division  of  Chrysler  Corp.  to  Sponsor 
New  Year’s  Classic  Monday,  Jan.  2 


The  1956  Cotton  Bowl  game  in  Dallas,  Tex.,  will  be  tele¬ 
vised  by  the  National  Broadcasting  Company  for  the  fourth  consecutive 
year,  on  Monday,  Jan.  2  (1:45  p.m.,  EST). 

The  telecast  will  be  sponsored  by  Dodge  Division  of 
Chrysler  Corp.,  through  Grant  Advertising,  Inc. 

The  annual  gridiron  classic  will  be  one  of  NBC -TV's 
holiday  attractions  that  also  includes  the  Tournament  of  Roses 
Parade  and  the  Rose  Bowl  game,  both  in  Pasadena,  Calif.,  immediately 
before  and  after,  respectively,  the  Cotton  Bowl  game.  All  three 
events,  traditional  New  Year's  Day  spectacles,  are  being  held  on 
the  second  of  the  month  because  Jan.  1  falls  on  a  Sunday, 

About  125  NBC  affiliated  stations  are  scheduled  to  carry 
the  Cotton  Bowl  telecast  to  an  estimated  12,000,000  homes  throughout 
the  nation.  Reporting  on  the  play-by-play  will  be  Lindsey  Nelson 
and  Red  Grange,  who  have  been  the  commentators  in  NBC -TV's  "Game  of 
the  Week"  series  this  season. 


(more ) 
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2  -  1956  Cotton  Bowl  Game 


A  Southwest  Conference  eleven  each  year  is  the  host  team 
in  the  Cotton  Bowl.  One  of  the  colleges  in  contention  for  the  1955 
conference  championship  is  Southern  Methodist,  whose  home  field  is 
the  75^000-capacity  Cotton  Bowl  Stadium.  Selection  of  competing 
teams  is  usually  made  in  late  November. 

The  1956  contest  will  be  the  20th  since  the  Cotton  Bowl 
game  was  first  played  in  1937.  Georgia  Tech  trimmed  Arkansas  by  a 
14-6  score  last  January. 
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NBC  RADIO  NEWS 


THOMAS  WOLFE'S  "BIOGRAPHY  IN  SOUND"  ON  NBC  RADIO  NOV.  lj 
CHARLES  LAUGHTON  TO  BE  HOST  TO  GUESTS  WHO  KNEW  AUTHOR 

Charles  Laughton,  distinguished  star  of  stage,  screen,  TV 
and  radio,  will  play  the  role  of  host  when  NBC  Radio  presents  THEY 
KNEW  THOMAS  WOLFE,  another  of  NBC's  "Biographies  in  Sound,"  on 
Tuesday,  Nov.  1  (NBC  Radio,  9:05-10  p.m.,  EST) . 

Laughton  will  offer  dramatic  readings  of  some  of  the 
American  novelist's  most  famous  works,  which  include  "Look  Homeward, 
Angel,"  "Of  Time  and  the  River,"  "The  Web  and  the  Rock"  and  "You 
Can't  Go  Home  Again." 

Wolfe,  who  died  in  1938  at  the  age  of  38,  achieved  the 
status  of  a  giant  in  the  literary  world  in  his  short  life  span.  His 
story  will  be  told  by  those  who  knew  him  intimately. 

Participating  will  be  the  author's  sister,  Mrs.  Mabel 
Wheaton;  his  brother,  Fred  Wolfe;  his  editors,  Edward  Aswell  and  John 
Hall  Wheelock;  a  life-long  friend,  Mrs.  Kathleen  Hoagland,  and  a 
former  student  of  Wolfe's  who  is  now  a  professor  at  N.Y.U.,  Theodore 
Ehrsam. 

An  NBC  News  production,  the  script  was  prepared  by  Earl 
Hamner.  George  Voutsas  is  the  director. 
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MANHATTAN  SOCIETY  FOR  MENTAL  HEALTH  COMMENDS  SPONSOR  AND 
PRODUCERS  OF  ’THIS  IS  YOUR  LIFE’  FOR  OCT.  19  TELECAST 

The  Manhattan  Society  for  Mental  Health  has  written  a  letter 
of  commendation  to  Raymond  Spector,  chairman  of  the  board  of  Hazel 
Bishop,  Inc.,  and  to  the  producers  of  THIS  IS  YOUR  LIFE  (NBC -TV, 
Wednesdays,  10  p.m.,  EDT)  for  the  recent  program  dramatizing  the  re¬ 
cuperation  of  a  man  suffering  from  mental  illness. 

In  reference  to  the  program  of  Oct.  19  in  which  host  Ralph 
Edwards  recreated  the  life  story  of  John  Weber  Jr.,  of  Cleveland,  Ohio, 
H.E.  Batchelder,  executive  director  of  the  society,  wrote  to  Mr. 

Spector : 

"Your  sponsorship  of  the  extremely  interesting  program  "This 
Is  Your  Life"  is  something  to  be  proud  of.  The  recent  show  focusing  on 
mental  health  was  superb. 

"The  board  of  directors  of  this  society  extends  sincere  com¬ 
pliments  to  you  and  the  producers  of  the  show  for  an  excellent  pres¬ 
entation.  The  introductory  narration  and  the  extremely  wise  use  of  lay 
terminology  was  a  distinct  contribution  to  better  public  understanding 
of  this  urgent  and  pressing  national  problem.  An  objective  program  of 
this  calibre  can  do  more  in  one  hour  than  we  are  able  to  do  in  a  year 
in  the  creation  of  healthy  attitudes  in  the  areas  of  good  mental  health. 

"We  commend  your  corporation’s  leadership  where  there  is 
presently  a  dearth  of  such  constructive  action..." 

Mr.  Spector  is  also  president  of  Raymond  Spector  Company  Inc., 
advertising  agency  for  Hazel  Bishop. 


NBC -New  York,  10/27/55 
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credits  for  .the  patti  page  premiere  party  3how,  on  nbc_tv 


TIME: 


STAR : 

SPECIAL  GUEST: 
FEATURING: 
FORMAT : 

CAST : 


PRODUCER : 

ASSOCIATE  PRODUCER: 

ASSISTANT  to  THE  PRODUCER: 
DIRECTOR : 

WRITTEN  BY: 

ORIGINAL  MUSIC  BY: 

MUSICAL  NUMBERS  STAGED  BY: 
MUSIC  DIRECTED  BY: 

SCENIC  DESIGNER: 


NBC -TV,  Wednesday,  Nov.  2, 
10:30  to  11  p.m.,  eST 
Patti  Page 
Perry  Como 
Gene  Nelson 

Musical  show,  with  songs, 
comedy  and  dancing  numbers 
Franklin  Panghorn,  Ben  Wrigley 
Paul  Sydell,  The  King 
Brothers,  the  Ray  Charles 
Singers,  Mitchell  Ayres, 
the  Page  Ten  Dancers,  Joe 

Reisman  and  His  Orchestra 
Joe  Santley 
Jack  Rael 
Anolyn  Arden 
Fill  Colie ran 
Bud  Burt son 

Jimmy  Shirl  and  Erwin  Drake 
Tony  Charmoli 

Mitchell  Ayres  and  Joe  Reisman 
Theodore  Cooper 


(more) 
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2  -  Credits  for  ‘The  Patti  Page  Premiere  Party  Show' 


COSTUME  DESIGNER: 
UNIT  MANAGER: 
PRODUCTION  BY: 

EXECUTIVE  PRODUCER: 
SPONSOR  AND  AGENCY: 


ORIGINATION: 


Guy  Kent  and  Joseph  Fret we 11  III 
Frank  Evanella 
General  Artists  Corporation 
Television  Productions 
Harry  Anger 

Oldsmobile  Division  of  General 
Motors  Corp.j  through  (D.P. 
Brother  &  Co.,  Detroit) 

New  York 
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TRADE  NEWS 


October  28,  1955 

20  YEARS  OF  CLOSE  ASSOCIATION  BETWEEN  NBC  AND  UNITED  PRESS 
MARKED  WITH  PRESENTATION  OF  CERTIFICATE  TO  NETWORK 

The  National  Broadcasting  Company  has  received  a  certificate 
from  the  United  Press  marking  20  years  of  close  association  between 
the  two  companies. 

Earl  Johnson,  Vice  President  and  General  News  Manager  of  UP, 
presented  the  certificate  to  Davidson  Taylor,  NBC  Vice  President  in 
charge  of  Public  Affairs,  at  a  private  dinner  party  Tuesday  night 
(Oct.  25)  in  the  home  of  Ed  Allen,  UP  Director  of  Special  Services. 

Text  of  the  certificate,  signed  by  Frank  H.  Bartholomew, 
President  of  UP,  follows: 

"This  is  to  certify  that  the  National  Broadcasting  Company 
has  been  a  part  of  the  world-wide  news  distribution  system  of  The 
United  Press  continuously  since  Oct.  7jr  1935." 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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TELEVISION  NEWS 


October  28,  1955 

COLOR  TELEVISION  IS  "PERFECT  PUBLIC  RELATIONS  MEDIUM," 

NBC’S  SYD  EIGES  TELLS  WASHINGTON  CONVENTION 

Addresses  Middle  Atlantic  Public  Relations  Conference  in  Washington 
And  Points  Out  That  Color  Will  Soon  Have  Mass  Circulation 

Color  television  is  the  perfect  public  relations  medium, 

Syd  Eiges,  Vice  President  in  charge  of  Press  of  the  National  Broad¬ 
casting  Company,  told  a  public  relations  convention  in  Washington 
today . 

"Color  television  has  sight,  sound,  movement  and  color, " 

Mr.  Eiges  said,  "and  soon  it  will  have  mass  circulation.  It  will  go 
into  millions  of  homes  as  a  welcome  guest." 

Mr.  Eiges  spoke  before  a  group  of  500  attending  the  Second 
Annual  Middle  Atlantic  Public  Relations  Conference  under  sponsorship 
of  the  Public  Relations  Society  of  America* 

"The  advent  of  color  television  is  the  time  for  the  public 
relations  man  to  search  his  soul,"  Mr.  Eiges  said.  "Has  he  been 
avoiding  television  because  he  thought  it  was  too  new  and  too  complex? 
If  he  has,  he  has  been  missing  out  on  a  most  powerful  vehicle.  And 
with  the  addition  of  color,  TV  takes  on  an  even  greater  role  in  the 
communications  picture. 


(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Syd  Eiges 


''Getting  in  on  the  ground  floor  (of  color  television)  can 
bring  prestige  and  leadership  to  PR  people  themselves  as  well  as  to 
the  interests  they  work  for." 

He  added  that  color  TV  opened  the  door  to  unusual 
opportunities  for  the  public  relations  profession. 

"Many  types  of  documentaries  which  were  not  especially 
worth  doing  in  black  and  white  now  become  worthwhile  in  color, "  he 
commented.  "Into  this  category  would  fall  travel  films,  studies  of 
various  industries  and  trades,  presentations  dealing  in  fashion,  home 
decoration,  gardening  and  other  topics  in  which  the  color  interest  is 
paramount . ” 

Mr.  Eiges  said  that  the  time  to  start  planning  to  use  this 
new  medium  for  public  relations  was  the  present. 

He  reported  that  NBC  was  presenting  more  than  40  hours  a 
month  of  live  color  programming,  and  that  the  network’s  color  signals 
were  now  available  in  areas  covering  more  than  90  per  cent  of  all 
television  homes  in  the  nation.  He  pointed  out  that  the  Radio 
Corporation  of  America  has  a  21-inch  color  receiver  in  mass  produc¬ 
tion,  and  that  circulation  of  color  receivers  was  expected  to  snow¬ 
ball  to  a  total  of  more  than  10,000,000  within  the  next  five  years. 

- o - 


NBC-New  York,  10/28/55 
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October  28,  1955 


NBC  NEWS'  FAR  EAST  BUREAU  CHIEF  GEORGE  THOMAS  FOLSTER  IN  N.Y. 

Confers  on  Expansion  of  Coverage  Including  Feature  Spots 
For  NBC  Radio's  "Monitor"  and  "Weekday" 

NBC  News'  Far  East  Bureau  Chief  George  Thomas  Folster  is 
in  New  York  conferring  with  Davidson  Taylor,  NBC  Vice  President  in 
charge  of  Public  Affairs,  and  William  R.  McAndrew,  Director  of  NBC 
News . 

Chief  subject  of  the  conversations  is  how  to  expand  still 
further  NBC's  already  extensive  news  coverage  in  the  Far  East.  Mr. 
Folster  is  also  exploring  means  of  originating  more  varied  feature 
spots  for  NBC's  weekend  service  "Monitor,"  and  the  new  Monday -through 
Friday  series  "Weekday"  and  has  been  conferring  with  Frank  Papp, 
producer  of  "Monitor  and  Mitchell  Benson,  executive  producer  of 
"Weekday . " 

Mr.  Folster  and  his  wife  Helen  left  Tokyo,  Far  East  Bureau 
headquarters,  Sept.  26,  and  toured  Europe,  visiting  all  NBC 
bureaus.  A  vacation  in  Cannes  followed.  After  a  visit  to  NBC's 
West  Coast  offices,  they  will  be  back  in  Tokyo  Nov.  15. 

Meanwhile,  NBC's  Southeast  Asia  correspondent,  Jim  Robinson 
is  acting  chief  of  the  bureau  in  Tokyo. 
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October  28,  1955 
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CAST  AND  CREDITS  FOR  ’THE  CONSTANT  HUSBAND’ 

(Sunday  Night  Spectacular  on  NBC-TV,  Nov.  6,  7:30-9  p.m.,  EST 

In  Color  and  Black  and  White) 


(American  premiere  of  London  Films’  feature  in  Technicolor, 
starring  Rex  Harrison,  Margaret  Leighton  and  Kay  Kendall  with  Cecil 
Parker,  Nicole  Maurey,  George  Cole,  Raymond  Huntley  and  Michael 
Hordern.  Art  Linkletter  is  host  for  the  entire  Sunday  night  Spec¬ 
tacular  series.) 

CAST 


A  Man  Who  Has  Lost  His  Memory . 

Miss  Chesterman,  Barrister-at-Law . . . , 

Monica,  fashion  photographer . . . 

Professor  Llewellyn,  Brain  Specialist 

Lola. . . . . * . . 

Luigi  Sopranelli 

J.F ,  Hassett,  of  the  Ministry  of 

Munitions . . . 

The  Judge . . 

Jack  Carter. . . . 

Papa  Sopranelli 

(more ) 


REX  HARRISON 
MARGARET  LEIGHTON 
KAY  KENDALL 
Cecil  Parker 
Nicole  Maurey 
George  Cole 

.Raymond  Huntley 
.Michael  Hordern 
, Robert  Coote 
.Erie  Pohlmann 
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CAST  (Cont'd.) 

Mama  Sopranelli..... . . . .Marie  Burke 

Mr.  Fortescue . . . . . . . ..Eric  Berry 

Clerk  of  the  Court . . Arthur  Howard 

Mr.  Daniels,  Solicitor . Charles  Lloyd  Pack 

Josef  Sopranelli . .Derek  Sydney 

Stromboli.. . Guy  Deghy 

Bridget . . . Valerie  French 

Miss  Brewer. . . .Jill  Adams 

Miss  Pargiter. .Ursula  Howells 

Sixth  Wife..,.. . ....Roma  Dumville 

Dr,  Thomson.  •••• . . . . . Stephen  Vercoe 

Nurse . . . Sally  Lahee 

Housekeeper  (Mrs.  Miller)......... . .Nora  Gordon 

Clara . ..Muriel  Young 

Gladys  •«••»*•••••••* . .Noel  Hood 

First  Model . . Pat  Kenyon 

Second  Model . Doreen  Dawn 

Miss  Prosser . , . Myrette  Morven 

Club  Secretary . . . . John  Robinson 

Barman,  Adelphi  Club . . . Sam  Kydd 

Barman,  Cardiff  Hotel . ......Paul  Connell 

Usher . . . Nicholas  Tanner 

Government  Messenger . .Graham  Stuart 

Monica's  Golf  Partner . .  Jill  Melford 

Welsh  Chambermaid... . . . Enid  McCall 

Typist,  Ministry  of  Munitions .......... .Janette  Richer 

(more ) 
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CAST  (Cont'd.) 

Left  Luggage  Attendant . . . 

Porter . .  •  •  . . ♦ . . 

First  Detective . . . 

Second  Detective,.,. . 

Olwen . . . .  •  . . . . 

Police  Sergeant . . . . . . . 

First  Warder,  Old  Bailey........ . 

Second  Warder,  Old  Bailey . . 

Third  Warder,  Old  Bailey . . 

Luigi's  Car  Driver . . 

First  Fisherman. 

Second  Fisherman. 

Welsh  Farmer  . . . 

Manager  (Car  Loan  Ltd • . 

Car  Loan  Assistant . . . 

Commissionaire  (Ministry  of 

Munitions ) . .  . . . . 

Prison  Jailer . . 

Horrocks 


Michael  Ripper 
Alfred  Burke 
David  Yates 
Robert  Sydney 
.Monica  Stevenson 
,  Stuart  Saunders 
.George  Woodbridge 
, Joe  Clark 
.Frank  Webster 
.Arthur  Cortez 
.Peter  Edwards 
.Eric  Lloyd 
.Paul  Whitson  Jones 
.Arnold  Diamond 
.Olive  Kirby 

.Geoffrey  Lovat 
.Leslie  Weston 
.George  Thorne 


PRODUCTION  STAFF 

Producer . Sidney  Gilllat  and 

Frank  Launder 

Director. .Sidney  Gilliat 

Associate  Producer . . . .....M.  Smedley  Aston 

Writers . Sidney  Gllliat  and 

Val  Valentine 


(more) 
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PRODUCTION  STAFF  (Cont'd.) 


Director  of  Photography 

Art  Director . . 

Assistant  Director.,... 
Dress  Designer. ........ 

Composer. . . . 

Conductor . . . 


NBC  Press  Contact 


Ted  Scaife 
Wilfred  Shingleton 
Percy  Hermes 
Anna  Duse 
Malcolm  Arnold 
tMuir  Mathieson  (with  the 
London  Philharmonic 
Orchestra) 

.Priscilla  Campbell,  New 
York 


WHO'S  WHO  IN  THE  CAST 

REX  HARRISON  (Man  Who  Lost  His  Memory)  was  born  in  Huy ton, 
Lancashire,  began  his  career  with  the  Liverpool  Repertory  Company 
and  played  his  first  comedy  role  in  "Charley's  Aunt."  He  made  his 
London  stage  debut  in  "Getting  George  Married"  and  his  New  York 
debut  in  "Sweet  Aloes."  He  has  starred  in  many  American  and  British 
films  such  as  "Anna  and  The  King  of  Siam"  and  "The  Ghost  and  Mrs. 
Muir."  His  New  York  stage  hits  have  included  "Ann  of  the  Thousand 
Days"  and  "Bell,  Book  and  Candle." 

MARGARET  LEIGHTON  (Miss  Chesterman)  was  born  in  Birmingham, 
England,  where  she  began  her  stage  career  with  the  Birmingham 
Repertory  Theatre,  She  played  major  roles  there  and,  later,  at  the 
famous  Old  Vic  in  London.  She  began  her  sesreen  career  opposite 
David  Niven  in  "Bonnie  Prince  Charlie." 


(more ) 
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WHO’S  WHO  IN  THE  CAST  (Cont'd.) 

KAY  KENDALL  (Monica)  was  born  in  Yorkshire,  England, 
the  daughter  of  professional  dancers  and  studied  for  a  time  for 
that  career.  She  made  her  acting  debut  in  "Black  Velvet"  when  she 
was  11.  She  sang  and  danced  in  touring  musical  revues  and  her  TV 
appearances  won  her  a  small  role  in  her  first  film,  "Lady  Godiva 
Rides  Again."  She  is  best  known  to  American  movie-goers  for  her 
comedy  role  in  "Genevieve." 

CECIL  PARKER  (Prof.  Llewellyn)  was  born  in  Hastings, 

England,  went  through  World  War  I  and  pursued  a  business  career  for 
four  years  thereafter  before  joining  a  touring  Shakespearean 
company.  He  then  played  in  repertory  and  first  appeared  on  the 
London  stage  in  "Inheritors."  He  has  created  many  memorable,  usually 
humorous,  characters  on  the  London  and  Broadway  stages  and  in 
countless  films. 

NICOLE  MAUREY  (Lola)  was  born  in  Paris  and  began  her 
stage  career  at  15  in  the  title  role  of  the  movie,  "Blondine . " 

Later  she  studied  dramatic  art  at  the  Paris  Conservatoire  for  three 
years,  and  then  began  playing  serious  roles  on  the  Paris  stage.  She 
is  best  known  here  as  Bing  Crosby’s  wife  in  the  film  "Little  Boy 
Lost," 


GEORGE  COLE  (Luigi)  is  a  native  Londoner  who  played  his 
first  stage  role  of  any  note  in  "Cottage  to  Let."  He  has  been  in  many 
popular  British  movies,  most  recently  "The  Belles  of  St.  Trinians ' • 

(more ) 
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RAYMOND  HUNTLEY  (Has sett)  was  born  in  Birmingham,  England, 
and  received  his  theatrical  training  in  repertory  there.  He  has 
been  creating  character  roles  on  the  London  and  New  York  stage  and 
on  tour  in  both  countries  since  1927. 

MICHAEL  HORDERN  (The  Judge)  was  born  in  Barkhamp stead, 
England.  He  began  his  career  as  a  schoolmaster  but  finally  gave 
up  teaching  to  act.  He  recently  appeared  in  five  Shakespearean 
productions  at  the  Old  Vic  in  a  single  season.  He  has  played  in 
many  films  including  "The  Astonished  Heart"  and  "Trio." 

Sponsors  of  "The  Constant  Husband"  are  the  Buick  Motor 
Division,  General  Motors  Corp.,  through  the  Kudner  Agency,  Inc., 
of  New  York;  Lewis  Howe  Co.  of  St.  Louis,  Mo.,  through  Dancer- 
Fit  zgerald-  Sample,  Inc,,  of  New  York;  Sunbeam  Corp.  of  Chicago 
through  Perrin-Paus  Co,  of  Chicago,  and  Maybelline  Co.,  through 
Gordon  Best  and  Co,,  of  Chicago. 


o 


NBC -New  York,  10/28/p5 


<  ;  ,  :  r- .  i  lit  '  .  '  )  T,  ~T  C 

•  ivis  t  ■;ncJnec;o*:  n  •.  ,•  B*:  Li  i  :  ;  1  tti  bsviifi.c  *  bnj 

■  .  •  0 •?< 

-  -  - 

.  o- '  n /no-,  c.  r  (i.  V:uX,  ®rIT)  HH'.CIHOH  £  .VOIM 

■  •  '  . 

>•  fcm:  .j'.fidH  i)t  :s:totzi\  srfT"  >:  t/Ion  emf.  1 

,  ,•  „  .  j  \  ■' 

■ 

n  .  •  oO  r\..n  iri  Y  M  *h  .  „  :  l  t<  cm  . 

. 

403BoiriO  V>  ^ , oO  bns  oa&r  nob'io 

- c - 

C-JV'A'-'  *•  •• 


NBC  TRADE  NEWS 


RICHARD  C.  DAWSON  JOINS  NBC -TV  SALES 

Richard  C.  Dawson  has  joined  NBC-TV  as  a  salesman,  it  was 
announced  today  by  George  H.  Frey,  Vice  President  in  charge  of  Sales 
for  the  National  Broadcasting  Company's  Television  Network. 

Before  coming  to  NBC,  Mr.  Dawson  was  associated  in  a  sales 
capacity  with  Paul  H.  Raymer,  Inc.,  for  three  and  a  half  years. 

Before  that  he  served  with  the  DuMont  Television  Network  and  Conde 
Nast  Publications,  Inc.  He  attended  the  University  of  Connecticut. 

He  lives  with  his  wife  and  two  children  in  Bronxville,  N.Y. 

STUDENTS  HONOR  GEORGE  GOBEL  AND  LORETTA  YOUNG 

NBC's  George  Gobel  was  voted  "undisputed  champion"  among 
television  personalities  in  a  recent  nationwide  survey  conducted  amon 
Roman  Catholic  high  school  students  by  Father  James  P.  Conroy, 
associate  editor  of  Our  Sunday  Visitor,  national  Roman  Catholic 
newspaper.  The  survey  was  proposed  by  the  National  Council  of 
Catholic  Men,  and  13,141  teenagers  were  polled. 

Another  NBC  star  who  rated  high  in  the  survey  is  Loretta 
Young,  voted  TV  performer  who  has  done  most  to  advance  religion, 
culture  and  high  ideals  of  youth  on  a  program  of  a  non-religious 
nature.  NBC's  "Medic"  program  was  ranked  second  in  this  category. 

- o - 
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A  homemakers’  time-and-motion  study,  showing  six  specific 


ways  to  streamline  housework,  will  be  televised  Thursday,  Nov,  3  by 
the  NBC  Autumn  Colorcade  at  Wayne  University  in  Detroit  as  a  color 
insert  on  HOME  (ll  to  12  Noon,  EST) . 

The  study  is  the  result  of  the  combined  efforts  of  the 
university’s  Engineering  Department,  which  makes  time-and-motion 
studies  for  industry,  and  the  Home  Economics  Department,  which 
researched  a  program  to  simplify  housework  for  cardiac  patients.  The 
two  departments  joined  forces  to  make  a  time-and-motion  study  which 
would  benefit  all  homemakers. 

The  results  will  be  illustrated  by  a  split  screen  showing 
two  housewives,  one  doing  housework  the  hard  way,  the  other  using  new 
methods  worked  out  by  university  researchers.  Motions  will  be  traced 
on  the  screen  by  a  new  electronic  technique  made  possible  by  the  long- 
persistence  tube  of  the  Radio  Corporation  of  America. 

The  colorcast  will  be  made  by  the  NBC  Color  Mobile  Unit, 
which  is  televising  a  series  of  pickups  for  insertion  on  network  pro¬ 
grams.  On  Nov.  9  the  unit  will  colorcast  parts  of  "Today,"  "Home," 
and  "Howdy  Doody"  from  Wright  Patterson  Air  Force  Base  in  Dayton, 

Ohio.  On  Nov.  23  the  unit  will  make  pickups  for  "Today"  and  "Howdy 

Doody"  from  Independence  National  Park  in  Philadelphia. 

0 .  NBC-New  York,  10/28/55 

R  c  A  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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TRADE  NEWS 


October  31*  1955 

READINGS  OP  ANNE  MORROW  LINDBERGH’S  "A  GIFT  FROM  THE  SEA"  BY 
CORNELIA  OTIS  SKINNER,  AND  DRAMATIZATIONS  OF  JOHN  STEINBECK 
AND  GLADYS  SCHMITT  FICTION  SCHEDULED  ON  NBC’S  "WEEKDAY" 

Dramatizations  of  a  John  Steinbeck  short  story,  a  new  novel  by 
Gladys  Schmitt  and  readings  by  Cornelia  Otis  Skinner  of  Anne  Morrow 
Lindbergh’s  number  one  best-seller,  "A  Gift  From  the  Sea"  will  be  among 
the  initial  literary  presentations  to  be  heard  on  NBC’s  new  daytime 
radio  service,  WEEKDAY  (Mondays  through  Fridays), 

"The  Affair  at  7  Rue  de  M--,"  a  short  story  by  John  Steinbeck 
which  appeared  originally  in  Harper’s  Bazaar,  will  be  dramatized  in  its 
entirety  on  "Weekday,"  Tuesday,  Nov,  S  at  approximately  10:20  a.m.,  EST. 
Karl  Swenson  and  John  Griggs  will  be  featured  in  the  fantasy-drama  as 
father  and  son,  respectively. 

Selections  from  Mrs.  Lindbergh’s  book  will  be  read  each  day  on 
"Weekday"  by  actress-authoress  Cornelia  Otis  Skinner.  These  will  be 
heard  over  a  period  of  four  weeks  at  about  3:20  p.m.,  EST, 

"The  Persistent  Image,"  a  new  novel  by  Gladys  Schmitt,  will  be 
dramatized  daily  until  its  completion  and  program  hostess  Martha  Scott 
will  star  in  another  short  story  by  Jim  MacDonald  entitled  "I  Love 
You  Occasionally, ”  on  Monday,  Nov.  7* 

Kenneth  W.  MacGregor  is  in  charge  of  the  dramatic  unit  for 
"Weekday. " 

- o - 
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News 


SPOT  SALES 


FALL  SERIES  OF  SALES  CLINIC  BEGINS 

The  first  Fall  session  of  the  highly  successful  NBC  Spot 
Sales  Clinic  will  begin  Tuesday,  Nov*  1,  it  was  announced  today  by 
Thomas  B.  McFadden,  Vice  President  of  NBC  Spot  Sales. 

Opening  the  initial  session  of  the  Fall  series,  Arthur 
Pardoll,  Director  of  Broadcast  Media  of  Foote,  Cone  &  Belding,  will 
address  the  sales  force  of  NBC  Spot  Sales. 

Among  the  speakers  who  contributed  their  services  to  the 
recent  Spring  series  of  the  Spot  Sales  Clinic  were  such  industry 
notables  as  Bob  Foreman,  Vice-President  of  Batten,  Barton,  Durstine 
and  Osborn;  Frank  Coulter,  associate  media  director  of  Young  and 
Rubicam;  Frank  Crane,  Vice  President  of  Benton  and  Bowles;  Tom 
McDermott,  Vice  President  of  N.VJ.  Ayer  and  Son;  and  Joseph  Scheideler, 
president  of  Scheideler,  Beck  and  Werner  advertising  agency. 


NBC-New  York,  10/31/55 


publicity  department 


NBC  SPOT  SALES 


SO  Rockefeller  Plaza,  N.  Y.  20,  N.  Y. 
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TELEVISION  NEWS 


A  SERVICE  OF 

NBC  COLOR  TELECAST  SCHEDULE 
(Nov.  6  -  12) 

Sunday,  Nov.  6 

7:30-9:00  p.m.,  EST  --  "The  Constant  Husband,"  first  full-length 
color  movie  to  be  shown  on  TV  before  release  in  U.S,  theatres, 
will  be  presented  as  a  Sunday  Night  Spectacular .  Starring  Rex 
Harrison,  Margaret  Leighton  and  Kay  Kendall,  and  featuring  Cecil 
Parker,  Nicole  Maurey,  George  Cole,  Raymond  Huntly  and  Michael 
Hordern . 

Monday,  Nov.  7 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Tuesday,  Nov.  8 

11:30-12  Noon,  EST  --  On  HOME  --  Several  color  segments  will  be 

featured  in  this  period,  including  shoe  fashions,  ballet  and  the 
European  influence  on  fashions  in  general . 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

8:00-9:00  p.m.,  EST  --  MILTON  BERLE  SHOW.  Guests:  Gloria  DeHaven; 
Will  Mastin  Trio  featuring  Sammy  Davis,  Jr.;  and  vocalist  Gogi 

Grant . 

Wednesday,  Nov.  9 

7:00-9:00  a.m.,  EST  --  On  TODAY  --  There  will  be  a  color  insert  from 
Wright  Patterson  Air  Research  Center  in  Dayton,  Ohio. 

(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday,  Nov.  9  (Cont'd) 

11:00-12  Noon,  EST  --On  HOME  --  A  color  pickup  from  Wright  Patter¬ 
son  Air  Research  Center  in  Dayton,  Ohio. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY  --  In  addition  to  the  regular 
program,  there  will  be  a  color  pickup  from  Wright  Patterson  Air 
Research  Center  in  Dayton,  Ohio. 

Thursday,  Nov.  10 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  --  "An  Apple  for  Miss 
Myrtle"  --  Story  by  Margaret  Cousins,  adapted  by  Robert  and 
Kathleen  Lindsay. 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

Friday,  Nov.  11 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATRE  --  "Man  Without  a 

Country,"  adapted  by  Elihu  Winer  from  the  story  by  Edward  Everett 

Hale . 

5:30-6:00  p.m.,  EST  --  HOWDY  DOODY. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  'A  CONVERSATION  WITH  HERBERT  HOOVER'  ON  NBC -TV 

TIME:  Sunday,  Nov.  6,  2-3  p.m.,  EST  (2:30-3530  p.m., 

PST) 

DESCRIPTION:  A  virtual  autobiography  of  the  8l-year-old 

former  President  of  the  United  States 
emerges  in  this  full-hour  conversation, 
filmed  last  Summer  in  Mr.  Hoover's  office  in 


the  Hoover  Library  on  War,  Revolution  and 
Peace,  at  Leland  Stanford  University,  Palo 
Alto,  Calif.  Ray  Henle,  NBC  commentator  and 
long-time  friend  of  Mr,  Hoover,  speaks  with 
him  in  this  film,  which  covers  his  childhood, 
his  education,  his  work  as  a  day  laborer, 
his  work  as  an  engineer  all  over  the  world, 
his  worldwide  activities  in  relief,  his 
interest  in  the  Boys'  Clubs  of  America,  his 
term  as  Secretary  of  Commerce,  some  unusual 
items  about  the  Presidency,  his  activities 
in  connection  with  the  Hoover  Library,  and 
his  work  with  the  Hoover  Commission. 

PRODUCER:  David  Englander 

DIRECTOR:  Alan  Neuman 

CHIEF  PHOTOGRAPHER:  Charles  Stohmer 

FILM  EDITORS:  Robert  Loweree  and  Ben  Schiller 
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NBC “TV  NEWS 


CREDITS  FOR  'BIG  TOWN '  ON  NBC -TV 


TIME: 

FORMAT: 


STAR: 

PRODUCER -DIRECTOR: 
ASSOCIATE  PRODUCER: 


NBC -TV,  Tuesdays,  10:30-11  p.m.,  EST 
Mark  Stevens  portrays  Steve  Wilson, 
crusading  editor  of  the  Illustrated 
Press,  who  leads  the  fight  against 
crime  and  injustice  in  "Big  Town." 
Mark  Stevens 
Mark  Stevens 
Edward  L.  Rissien 


ASSISTANT  DIRECTOR: 
PRODUCTION  MANAGER: 

STORY  EDITOR: 

FILM  EDITOR: 

DIALOGUE  EDITOR: 

DIRECTOR  OF  PHOTOGRAPHY: 
CAMERAMAN : 

SPONSORS: 


Louis  Germonprez 
Doc  Merman 
Stanley  Silverman 
Lee  Gilbert 
Stanley  Silverman 
Charles  Van  Enger 
Ray  FI in 

Lever  Brothers  Co.;  and  A.C.  Spark 
Plug  Division  of  General  Motors 


AGENCIES: 


ORIGINAL  STARTING  DATE: 
POINT  OF  ORIGINATION: 

NBC  PRESS  REPRESENTATIVES: 


Corp . 

For  Lever  Brothers:  Sullivan,  Stauffer, 
Colwell  &  Bayles ,  Inc.  For  A.C. 

Spark  Plug:  D.P.  Brother  Sc  Co. 

Oct,  6,  195^ 

Hollywood 

Ric  Ballad,  New  York;  George 
Marakas,  Hollywood. 
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CAST,  CREDITS,  MUSIC  AND  SCENE  SYNOPSIS  FOR  MAX  LIEBMAN'S 
NBC -TV  COLOR  SPECTACULAR,  "THE  GREAT  WALTZ," 
SATURDAY,  NOV,  5 3  9  TO  10:30  P.M.,  EST 

(Starring  Patrice  Munsel,  Keith  Andes,  Jarmila  Novotna,  Mia 
Slavenska  and  Special  Guest  Bert  Lahr) 


ft 


It 


ft 


Resi . . . 

Ebesteder . 

Madame  Baranska 

Johann  Strauss  Jr.,,.,,.. 

Ferdi . . . 

Johann  Strauss  Sr . 

Otto  Hartkopf . .  •  • 

Conductor  (opening  scene) 
Ballerina  . . . . . .  * 


Patrice  Munsel 
Bert  Lahr 
Jarmila  Novotna 
Keith  Andes 
Lee  Goodman 
Henry  Sharp 
.Gordon  Dillworth 
,Sam  Schwartz 
,Mia  Slavenska 


(more) 
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'The  Great  Waltz' 


Scene  1 
Scene  2 

Scene  3 
Scene  4 

Scene  5 
Scene  6 

Scene  7 
Scene  8 

Scene  9 

Scene  10  -- 


SCANS  SYNOPSIS  AND  MUSIC 
ACT  I 

Theatre  Orchestra  Pit  Overture 
Vaudeville  Entertainment 

A.  Divertissement  with  series  of  Strauss  waltzes 
for  background  music 
Theatre  Orchestra  Pit 
Music  Publisher's  Off ice . . .Interior 
A ,  "The  Four  Composers."  (sung  during  series  of 
auditions  for  publisher) 

Music  Publisher's  Off ice .. .Reception  Room 
Music  Publisher  s  Of f ice .. .Interior 
A.  "Laughter  Is  the  Thing"  (Miss  Munsel  and 
Andes ) 

Ebesteder's  Coffee  House .. .Kitchen 

Ebesteder's  Coffee  House... Cafe 

A.  "The  End  of  a  Love  Affair"  (Miss  Novotna) 

Ebesteder's  Coffee  House... Cafe 

A.  "An  Artist's  Life"  (Miss  Munsel) 

Ballroom  in  Madame  Baranska's  Home 

A.  Solo  Ballet  --  Mia  Slavenska  (danced  to  music  based 

on  the  Strauss  opera  "Thousand  and  One  Nights") 

B.  "Too  Close  To  Me"  (Miss  Novotna  and  Andes) 

C.  "Tales  From  the  Vienna  Woods"  (Miss  Munsel) 


(more ) 


’  VJ  C/  .‘v.6 

. . 


ox<  :tm  a  'A  <jj.,ripwe  z  oa 

I  TO  A 

sriLt$ievO  ■  oil  .•‘ij'-ie.lo'iO  srt:*  variv’ 
Xiien'inXfiX'joXnC-  ..«£ £ i  f  >uUi,V 
>;  io  soiisa  rlXxw  ociem^aJiievlo  , A 

;:;;i[  ai/a  ioi 

JJM  s  tfseriorrO  onX^arf: 
ri\  ii.  oofil. .  .  ooi'i'iO  v  .r.Itifj'J  ■  1 

id  S9iriee  iciitub  snue)  " .  I'loaoqmoO  'u»^l  oriT"  .A 

(isficl:Xoj;-4  1 > anoiJ i tun 

.  ’  •  •••  • 

‘XQt'i&Scil*  ■» .  90 

)  : 

( Et-bnA 

ns  )oX.!  .  .  .  sr.M.  I  fj:;Tr3  >0  ,ri-  9X  :3c 

.  30  ■  ■■:  a 

.  i.  )  'r  i  r, .. .  vc.  .  Vo  •  . 

s'in  •'  'V...c  j  : ;  j  '<>•  . 

(IsamM  ucii'i)  ‘VnrJ  n'tf  iXnA  nA ' 

•  '  ■  -  illj 

’ . '  .  •  .  '  .  . 

(  •  •  .  .  1  '  ib  enoriT' 

(  lJ\  vis  J3n-:  vvol  ■:-'  [)  “oM  o’i’  eaoXO  oT:! 

( -r.t  a«lM)  "r  ooo'J  .’•nnoJtV  eriJ  ofonS  . :) 

( er  r,i)  ’ 


9  ‘f 


£  onool 
5  9rte-V 

..  er.&: 

C  eriso, 
3  oneo; 

V  on 90 ' 

8  9nt<o ; 

P  9HP9' 

OC  91190-! 


3  -  'The  Great  Waltz* 


Scene  1 


Scene  2 


Scene  3 


ACT  II 

Ebesteder's  Cafe .. .Kitchen 

A.  "Friendly  Understanding,"  (Miss  Munsel  and  Keith 
Andes ) 

Doumeir's  Garden 

A.  "The  Composer  Conducts"  (Andes) 

B.  "Scrub,"  (Miss  Munsel  and  charwomen) 

Vienna  Park  Scene 

A.  "Character  Ballet"  vignettes  of  Strauss  family 

depicted  by  excerpts  from  Strauss  waltzes. 

B.  "I  Hate  the  Waltz"  (Lahr) 


Scene  1 

Scene  2 

Scene  3 
Scene  4 
Scene  5 


ACT  III 

Exterior  of  the  New  Ebesteder's 

A.  "The  Coachmen 1 s  Song,"  (sung  by  four  coachmen) 
Interior  of  the  New  Ebesteder's 

A.  Reprise:  "Too  Close  To  Me"  (Miss  Munsel  and  Andes) 
Dressing  Room  of  Strauss  the  Elder 
Billboard  Leading  to  Exterior  of  Theatre 
Interior  of  the  Theatre 

A.  "The  Blue  Danube"  production  number  (whole  company) 


PRODUCTION  STAFF  FOR  "THE  GREAT  WALTZ" 


Producer -Director .Max  Liebman 

Associate  Producer-Director...,,.,.* . Bill  Hobin 

Book -Director  .Milton  Lyon 

Moss  Hart 


Book 


(more ) 
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•The  Great  Waltz’ 


PRODUCTION  STAFF  FOR  "THE  GREAT  WALTZ"  (Cont'd) 
Television  adaptation  by , 0 . .William  Priedberg  and 

Neil  Simon 

Music  (  .....a... »«««.. •«•••••••* « Johann  Strauss  Sr • 

and  Jr.  (additional 
lyrics  by  Irv/in 
Graham ) 

Choreographer ••.•••.«•••*..*».•. . Jimmy  Star ouck 

Costumes  . . . . . .Paul  du  Pone 

Scene  Designer . . .  •  •  . . . .Frederick  Fo^ 

Music  Director . . . Charles  Sanford 

Arrangements  . . . .Irwin  Kostal 

Choral  Director . . .  .Clay  Warnick 

Choral  Arrangements .Clay  Warnick  and 

Mel  Pahl 


NBC  Supervisor . 

Point  of  Origination 
NBC  Press  Contact... 


Hal  Janis 

NBC  Studios ,  Brooklyn 
Betty  Ann  Lanigan, 

New  York 


- o - 


NBC -New  York,  10/31/55 
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TRADE  NEWS 


October  31,  1955 

CHARLES  T,  AYRES  JOINS  NBC  AS  HEAD  OP  RADIO  NETWORK 
FOR  RELEASE  TUESDAY  A,M« ,  NOV.  1 

Charles  T.  Ayres,  an  executive  of  more  than  20  years 
experience  in  broadcasting  and  sales,  spent  mostly  in  radio,  is 
joining  the  National  Broadcasting  Company  to  head  up  the  Radio 
network  organization,  Robert  W.  Sarnoff,  NBC's  Executive  Vice 
President,  announced  today.  Mr.  Ayres  has  resigned  as  Vice  President 
in  charge  of  the  Radio  network  of  the  American  Broadcasting  Company. 
The  appointment  is  effective  Tuesday,  Nov.  1.  Mr.  Ayres'  election 
as  an  NBC  Vice  President  will  be  submitted  to  the  NBC  Board  of 
Directors  for  action  at  its  regular  meeting  on  Friday,  Nov.  4. 

"We  are  extremely  gratified  that  Charles  Ayres  is  joining 
NBC  as  head  of  our  Radio  network,"  said  Mr.  Sarnoff.  "His  broad 
experience  in  broadcasting  and  sales  and  his  outstandingly  successful 
record  in  radio  will  be  invaluable  to  NBC,  its  affiliates  and 
advertisers,  and  our  audience  as  we  drive  forward  to  reestablish 
radio  along  modernized  patterns  of  ever-broadening  service." 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Charles  T.  Ayres 


Mr.  Ayres  joined  ABC  in  the  Spring  of  1948,  and  as  a 
result  of  his  accomplishments  there  received  a  series  of  rapid 
promotions  culminating  in  his  appointment  as  Vice  President  in 
charge  of  the  ABC  Radio  network  April  14,  1952.  In  June,  1948, 
three  months  after  joining  ABC,  he  was  promoted  to  the  post  of 
Eastern  Sales  Manager  for  the  ABC  Radio  network.  In  October,  1950, 
he  became  Director  of  Radio  Sales  and  at  that  time  assumed 
responsibility  for  establishing  a  separate  and  integrated  Radio  Sale 
Department.  In  May,  1951*  he  was  appointed  a  Vice  President  of  the 
American  Broadcasting  Company  and  placed  in  charge  of  Radio  Sales, 
and  then  less  than  a  year  later  took  charge  of  the  entire  Radio 
network. 

Prom  1935  until  1948,  while  with  Ruthrauff  and  Ryan,  Inc., 
Mr.  Ayres  was  Vice  President  and  General  Manager  of  the  radio  and 
television  department.  Prom  1924  to  1928  he  was  a  salesman  for  the 
National  Carbon  Company,  and  from  1928  to  1935  was  associated  with 
Banff -Metzger,  Inc. 

In  his  capacity  as  head  of  the  NBC  Radio  network,  Mr. 

Ayres  will  report  to  Mr.  Robert  W.  Sarnoff,  Executive  Vice  President 
of  NBC. 


NBC -New  York,  10/31/55 
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